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Rough Proofs 


Less than one per cent of the 400,- 
000 ads examined by the Federal 
Trade Commission in the past year 
resulted in complaints. That’s a bat- 
ting average the Babe Ruths of copy- 
writing have reason to be proud of. 
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“If a man is sick, he will try any- 
thing,” says the FTC spokesman. As 
a matter of fact, there are still plenty 
of well men who will try anything at 
least once. 
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Engineers want advertisers to say 
a few kind words for them, as has 
peen done in behalf of the druggists, 
plumbers and shoe repair men. This 
seems to prove that, as has long been 
suspected, engineers are really hu- 
man. 
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To make aestory out of Niagara 
Falls, remarks A. C. G. Hammesfahr, 
you have to show a man going over 
itin a barrel. Why not let him off 
with biting the dog? 


ee 


The American public has bought a 
lot of Chevrolets this year, so Gen- 
eral Motors was entirely justified in 
saying, “Thanks a Jpillion one hun- 
dred and thirty thousand.” 
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Forty million people in the United 
States, reports Jelke, can’t afford but- 
ter. These must be the poor folks 
who have to eat cake. 
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The California Fruit Growers’ Ex- 
change has sold $112,000,000 worth of 
oranges, lemons and grapefruit in 
1936 at an advertising cost of half of 
l per cent. Who said farmers don’t 
know anything about advertising? 
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France is now buying the products 
of the Sunkist fruit growers. Maybe 
they are now importing the lemons 
they've been shipping to Uncle Sam 
since 1919, 
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Demonstrations, Bourjois admits, 
are necessary to create cosmetics biz. 
Is it possible that even after reading 
the ads women insist on being 
shown? 
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Cosmetics sales are so good that a 
Woman who has had a demonstration 
of a wonderful new beautifier must 
Saze upon her reflected image with 
the light of unconquerable hope in 
her eyes, 
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Owen Roberts suggests that writ- 
“rs of good advertising copy be given 
nore publicity. Why not—the writ- 
“ts of poor copy always get plenty. 


vvyY 
\n advertising conventioneer re- 
a d that his candid camera por- 

‘tin Apvertisinc AGE made him 
look swacked. But aren’t advertising 
““Rventioneers supposed to look 
sWacked? 
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ne ah is everywhere, its music fills 

‘© air, but No. 10 Downing street 
st be air-conditioned. 


Copy Cus. 


A.G.M.A. URGES 
LEGAL CURB ON 
LOSS LEADERS 


Proposed Law Submitted at 
Annual Convention 


New York, Dec. 3.—Vigorous con- 
demnation of “loss leader” selling 
occupied a prominent place in dis- 
cussions at the annual Associated 
Grocery Manufacturers Association 
convention here as the National Food 
and Grocery Conference Committee 
submitted a tentative draft for a 
proposed measure to outlaw such 
sales. The convention wound up 
yesterday. 

The suggested bill would prohibit 
sales at retail below cost or replace- 
ment, with the same regulations pro- 
vided for wholesale selling. 

In a statement accompanying the 
recommendation, loss-leader selling 
was characterized by industry lead- 
ers as destructive to market stabil- 
ity and deceptive to consumers. The 
committee invited suggestions and 
expression of views on the proposed 
bill, which is termed “Unfair Sales 
Act.” 

. Six Groups Included 


The conference committee consists 
of two representatives each.from As- 
sociated Grocery Manufacturers of 
America, National Voluntary Groups 
Institute, Cooperative Food Distribu- 
tors of America, National-American 
Wholesale Grocers Association, Na- 
tional Association of Food Chains, 
and National Association of Retail 
Grocers. 

Hitting “loss leader” 
“economically unsound,’ Clarence 
Francis, president, General Foods 
Corporation, in an address before the 
convention, declared: 

“I think that the practice should 
be stopped not only in the food busi- 
ness but in all American industries.” 
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Self-Regulation Growing 


He interjected the point of self- 
regulation and, while adding his 
voice to recommendations that proper 
legislation be enacted to outlaw the 
practice, he said that failure to cure 
the evil so far by voluntary action 
need not make the case hopeless. 

“I believe that today,” he said, “we 
all have a better conception of our 
responsibilities. I believe that the 
respective sub-divisions of our indus- 
try can develop their own economic 
codes—and voluntarily abide by 
them.” 

Another point he made was that, 
beyond legislation and _ self-regula- 
tion, enlightened consumer knowl. 
edge in the future will make the 
practice unpopular and probably add 
the most potent force for its abandon- 
ment. 

Mr. Francis expressed approval of 
the Robinson-Patman act “insofar as 


(Continued on Page 4) 
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Voice of the Advertiser 


ADVERTISERS' EYES ON KING EDWARD 


T 


ree Companies’ Plans 


Framed on Coronation 


i “ee 


New York, Dec. 4.—The possible 
abdication of England’s king as 
the result of his romance with a 
commoner holds a special interest 
for American advertisers, many of 
whom were reported to be laying 
special plans to capitalize the coron- 
ation scheduled for May. 

A halt has been called on these 
promotion activities until Edward 
makes his momentous decision. 

Three advertisers have already 
identified themselves in the public 
mind with the coronation. 

They are Pepperell Manufacturing 
Company, of Boston; Gorham Com- 
pany of Providence, and Oneida, 
Ltd., Oneida, N. Y. All three have 
brought out special products in an- 
ticipation of the scheduled corona- 
tion in May and if Edward decides 
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to abdicate rather than surrender 
his personal inclinations, this trio 
will be confronted with a_ knotty 
problem, 

(Continued on Page 49) 
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Circulation of 
Magazines Up, 
Rates Are Down 


New York, Dec. 3.—While maga- 
zine circulations generally are now 
nearly restored to 1930, or peak 
levels, average unit rate (cost per 
page per M.) are substantially less, 
according to the sixth annual edition 
of “Analysis. of Net Paid Circula- 
tion and Subscription Production,” 
published this week by the Associa- 
tion of National Advertisers. 

The data, issued in three sections 
for as many groups of related pub- 
lications, covers five national week- 
lies, five monthlies and six women’s 
magazines. The price per section 
to non-members is $2. 

Each section shows’ graphically 

(Continued on Page 50) 


Last Minute News Flashes 


William S. Hedges Joins Crosley Radio 


Cincinnati Dec. 
charge of broadcasting of Crosley 
Powel Crosley, Jr., announced. 

With Mr. Crosley, Mr. 
Association of Broadcasters. 


4——William S. Hedges will become vice-president in 
Radio Corporation, 


Cincinnati, Jan. 1, 


Hedges is one of the founders of the National 
He has been with National Broadcasting 


Company for five years, in charge of N. B. C. operated stations. 


National Distillers to Merge Sales Divisions 


New York, Dec. 
Distillers Products Corporation, 


4.—Two of the principal sales divisions of National 
New York, Penn-Maryland division and 


American Medicinal Spirits division, will be merged, it was announced to- 


day, with Thomas W. 


Balle, general sales manager, Ernest C. Kennedy, 
Eastern sales manager and J. Reed Brown 


, Western sales manager. 


Benton & Bowles Appointed by J. C. Eno, Ltd. 


Buffalo, N. Y., Dec. 4.—J. C. 


Eno, (U. S.) Ltd., Buffalo, 


manufacturer 


of Eno effervescent salt, has appointed Benton & Bowles, Inc. to handle 
its advertising. The appointment is effective Jan. 1. 


Plan Advertising Campaign for Cubeb Cigarettes 

New York, Dec. 4.—Marshall’s Cubeb cigarettes, popular during the 
first decade of this century, will again be advertised. York Drug Company 
has placed the advertising account for the line with Artwill Company, 


New York. 


U.S. ABANDONS 
REPLACEMENT 
SALE OF TIRES 


Dealer Organization to As- 
sume This Function 


New York, Dec. 4.—Partly as a 
result of the Robinson-Patman Act, 
partly in anticipation of further 
restrictive legislation, United States 
Rubber Products, Inc., has decided to 
relinquish marketing of tires for re- 
placement purposes, turning over 
this responsibility to an independent 
organization, United States Tire 
Dealers Mutual Company. This body, 
comprised of U. S. dealers, will be 
directed by a committee. The change, 
effective Jan. 1, also provides for 
transfer of 28 company-owned stores 
to the new organization. 

The chief advantage of the new 
plan will be to allow United States 
Rubber Products, Inc., to retain cer- 
tain large volume accounts such as 
Montgomery Ward & Co., Chicago, in 
addition to conventional dealer busi- 
ness. Prices to Ward, the dealer or- 
ganization and other volume buyers 
will be identical, thus meeting the 
stipulations of the Robinson-Patman 
Act, 


gether with all required facilities, 
inventories and accounts at their 
cost. 

Dealers Are Happy 


While it was reported that com- 
petitors endeavored to make capital 
of the new line-up this week, dealers 
generally were happy over the turn 
of events, even the critical George J. 
Burger, general manager of the Na- 
tional Association of Independent 
Tire Dealers, expressing satisfaction. 
With other leaders, Mr. Burger took 
the position that U. S. has decided 
to confine itself to a manufacturing 
profit, allowing dealers to make the 
distribution margin. 

U. S. Rubber Products will con- 
tinue to finance the cost of distribu. 
tion by lending the required funds 
to the Mutual company and will 
charge interest at legal rates. 

The Mutual company will obtain 
its tires from U. S. Rubber Products, 
enjoying the same advantages as any 
other volume purchaser in the re 
placement field, buying its require- 
ments at the same percentage over 
manufacturing cost as other large 
volume accounts. There will be no 
allowance for volume in the manu- 
facturing cost. 

The Mutual company will perform 
all the usual functions of a sales 
organization, such as selling, ship- 
ping, warehousing, and sales promo- 
tion, including national advertising, 
employing the personnel of U. S. 
Rubber Products engaged in these 
functions and present methods. 


Operation of Plan 


The Mutual company will dis- 
tribute through U. S. dealers at prices 
based upon established lists and dis- 
counts, as at present. The company 
will select dealers from different 
parts of the country to serve as an 
advisory council on all questions per- 
taining to distribution and promo- 
tion of tires. 

The books and accounts of the 
Mutual company will be audited by 
a firm of certified public accountants. 
If at the end of the year it is found 


that the co-operative efforts of the 


Mutual will assume all Con ear es 
tracts in the replacement fiet,, 
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dealers and the Mutual company 
have reduced expenses to a _ point 
where a surplus remains after set- 
ting up reserves, that surplus will 
be distributed on a mutual basis 
among dealers. 

U. S. Rubber Products stated that 
the change is being made to meet 
changing conditions in business and 
to conform to new legal requirements 
in distribution, as well as to provide 
a flexible set-up for conforming to 
possible future changes in laws affect 
ing distribution and selling. 


See More Advertising 

Trade authorities believe consumer! 
advertising on United States tires 
will be increased as a result of the 
new set-up. They point out that sav: 
ings in selling costs will be available 
for advertising, and that dealer mem- 
bers of Mutual will doubtless wish to 
advertise the advantages and econ: 
omy of their co-operative distributing 
organization. 

U. S. dealers are not required to 
handle U. S. tires exclusively, but 
the manufacturing company is ex- 
pected to profit through dealer con- 
centration on its product. The larger 
the Mutual volume the more profit 
will be available for distribution at 
the end of the year to dealers. 

All U. S. dealers are expected to 
join the Mutual company as there is 
no expense or requirement other than 
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Vending Machine 

Cigarette Sales 
Barred in Chicago 
Chicago, Dec. 3.— Operating 
of cigarette vending machines 


was banned here by terms of 
an ordinance passed by the 


city council yesterday. The 
avowed reason is to prevent 
minors from purchasing cigar- 
ettes. A plea to postpone adop- 
tion of the measure until Dec. 
31 failed. 


those they have been meeting. New 
dealer applications will be passed 
upon by the advisory council. 


Founder’s Son Promoted 
by Meredith Company 


E. T. Meredith, Jr., son of the 
founder of the Meredith Publishing 
Co., Des Moines, Ia., has been ap- 
pointed treasurer of the company, 
publisher of Better Homes and Gar- 
dens and Successful Farming. 


Kolb with Fertig 


Bennett Kolb, recently vice-presi- 
dent of Emery Advertising Co., Bal- 
timore, has joined Lawrence Fertig & 
Co., New York. 


=|commercial 


Dial Spon 


Survey Reveals 69% of 
English Radio Owners 


sored Shows 


London, Eng., Nov. 27.—The in- 
vasion and extent of popularity of 
continental broadcasts 


among English radio listeners, was 


:/emphasized today with release of an 


official survey showing 69 per cent 


:lof British radio owners are steady 


listeners to sponsored programs. 

British broadcasts are controlled 
by the British Broadcasting com- 
pany and no advertising is permitted 
on the programs. As a consequence, 
advertisers seeking to reach the 
British market via the air have been 
increasingly calling on continental 
stations. 


Shows Marked Increase 


At the same time the powerful 
British Newspaper Proprietors’ As- 
sociation and the BBC have been 
waging strong opposition to this con- 
tinental invasion, apparently without 
effect on the listening habits of the 
English public. 

The recent nationwide survey was 
conducted along the lines of a Cross- 


‘‘Now that, my dear, is coverage!’’ 


. . . But no more complete than The Des Moines Sunday Register's coverage 
of the rich "'sales city" of lowa. More than 300,000 circulation reaches 47°/, of all 
lowa families . . . at lowest milline rates in lowa, too. It doesn't take much window 


shopping to recognize the sales push in that! 


ley consumer investigation and recog- 
nized as an impartial investigation 
by advertising agencies. That there 
is a growing tendency for Britishers 
to dial in on these sponsored br vad- 
casts is indicated by the fact that a 
similar survey made in 1935 showed 
60 per cent of the radio homes were 
listening to commercial programs. 

Newspapers in the United King- 
dom refuse to list any radio pro- 
gram from a European station which 
accept sponsored programs, and, 
according to reports along Fleet 
Street, these publishers will exert in- 
fluence during the present session of 
Parliament to place government pres- 
sure on foreign stations which trans- 
mit advertisements in English. These 
stations are: Radio Normandy; Poste 
Parisien, Paris; and Radio Luxem- 
bourg, Luxembourg. 

The British Broadcasting Com- 
pany, with a “chain” of one national 
and fifteen regional stations in the 
United Kingdom permits no radio 
advertising. Operating under Royal 
Charter, and responsible to the Post- 
master General, it derives its income 
from an annual tax of $2.50 on all 
receiving sets. Additional revenue 
comes from its publications devoted 
to British radio news. (One of its 
journals, the weekly Radio Times, 
has a circulation in excess of 2,500,- 
000.) Advertising is accepted in 
these publications, in contrast to the 
BBC’s ban on radio advertising. 

An analysis of BBC programs for 
the year 1934—the most recent period 
affording Government figures — dis- 
closes that time is given to various 
classes of programs in the following 
proportions: light music, 3314 per 
cent; serious music, 1414 per cent; 
dance music, 9 per cent; recordings, 
8 per cent; bringing total musical 
time to 65% per cent. All other 
matters, including news, weather, 
shipping and market broadcasts, to- 
gether with educational talks and 
political speeches, total 341% per cent. 


Committee Hits Invasion 


Formal disapproval of radio adver- 
tising over England was expressed 
by the Broadcasting Committee of 
the British Government, and _ pre- 
sented this year to Parliament. 

British advertisers, because of the 
BBC regulations, have crossed the 
channel to find the stations willing 
to accept their messages destined for 
English ears. Radio Normandy, Poste 
Parisien, and Radio Luxembourg are 
main recipients of the broadcast 
dollars. Their programs saturate 
southern and central England, and 
after nightfall penetrate as far north 
as Edinburgh. 

Currently they are nearly sold out 
on purchasable time. In the case of 
Radio Normandy, possibly enjoying 
the strongest advertising prestige, 
jthe only hours available on Sunday 
are trom 8 to 9 a. m., and scattered 
quarter-hours after midnight. 

As is the case in the United States, 
radio bookings are placed through 
accredited advertising agents. But, 
by way of contrast, agency commis- 
sion is a straight 10 per cent on the 
value of time bought, talent and com- 
mercial announcers being supplied 
without charge. 


American Agencies Lead 


The London branches of American 
agencies have placed the bulk of all 
commercial programs, according to 
Cecil Ellis, sales promotion man- 
ager for the International Broadcast- 
ing Corporation, which holds ex- 
clusive selling rights on several of 
the leading stations, including Radio 
Normandy. 

“More than 50 per cent of all our 
radio contracts,” he said, “are for the 
clients of American agencies, through 


their London branches. The J. 
Walter Thompson Co., Lord & 
Thomas, and Erwin, Wasey and 


Company contribute the largest part; 
business comes also from the H. K. 
McCann Co, and N. W. Ayer. These 


(Continued on Page 46) 


Bridge Heads q 
United Front 


Finance Group 


New York, Dec. 3.—Plans to raise 
the $400,000 annual budget for three 
years, outlined under the “United 
Front” program 
to promote news- 
paper advertising 
were being formu- 
lated today by a 
special committee, 
following a meet- 
ing here to dis- 
cuss launching the 
campaign under 
the aegis of the 
Bureau of Adver- 
tising of the 
American News- 
paper Publishers Association. 

Committees representing the News. 
paper Advertising Executives Associ- 
ation, the New York Special Repre 
sentatives Association, the Chicago 
Special Representatives Association 
and the Bureau attended the meeting, 
the first attended by representatives 
of the Bureau. 

In addition to the finance commit. 
tee, a committee to assemble a pres. 
entation of the undertaking to be 
made to newspaper publishers also 
was authorized. 

The group meeting here was de 
voted to reviewing and amending the 
14 points of the plan sponsored by the 
group, preparatory to offering it to 
the directors of the A. N. P. A., who 
will decide on the participation of the 
Bureau. 


Seek A. N. P. A. Approval 


At the close of the meeting, Frank 
E. Tripp, Gannett Newspapers, EI- 
mira, N. Y., who presided, said it is 
the hope of the sponsors of the move- 
ment that the Bureau of Advertising 
will be authorized by the A. N. P. A. 
directors to take over the work which 
the committee in charge of the bu: 
reau has already approved in prin- 
ciple. 

Don U. Bridge, New York Times, 
was named to head the finance com- 
mittee. Other members are LeRoy 
Herron, Washington Star; Fred G. 
Pearce, Altoona Mirror; Dan Carroll, 
Dan A. Carroll, newspaper represent: 
atives; Malcolm Ormsbee, O’Mara & 
Ormsbee; and Harry Reynolds, Rey- 
nolds-Fitzgerald, Inc. 

R. H. McKinney, J. P. McKinney 
& Son, was named chairman of the 
committee to assemble a presentation 
of the plan. He will choose his own 
committee members. 


WOR, Rambeau Part 


The contract for representation of 
Station WOR, New York, by William 
G. Rambeau will not be renewed, It 
was announced this week. While the 
contract expires Jan. 1, Mr. Rambeau 
will represent WOR until about 
Feb. 15. 


Don U. Bridge 


Names McCann-Erickson 

City Ice & Fuel Co., Cleveland, ice 
manufacturer and distributor and 
brewer, has appointed McCann-Erick- 
son, Inc., Cleveland, as its agency. 
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Constructive 
— Informative 3 
—Profusely Illus- 28 
trated. Yourrequest will bring "& 
only the book—no salesman. y 


PORCELAIN ENAMEL INSTITUTE 
612 No. Michigan Ave., Chicago 


Send me your free book on Porcelain 
Enameled Signs. 
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ADVERTISING AGE 


The Ca 
thal Everybody knows 


IRECTORS of business, makers of laws, 

educators, actors, men who toil, mothers 
and fathers, sons and daughters—they all 
know Jiggs, Skippy, Tillie, Popeye, Blondie, 
the Katzenjammer Kids, Flash Gordon, Bar- 
ney Google, Toots & Casper, the Little King 
—all leading members of the All-Star Cast 
which entertains America’s millions in Puck- 
The Comic Weekly, distributed through the 
great 17 Hearst Sunday newspapers. 


The reason is perfectly clear. This great All- 
Star Cast (and the only one in the field of 
comics) presents the basic themes of life, liter- 
ature and drama — laughs, loves, thrills and 
tears—so true to human nature that they touch 
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New York—959 Eighth Avenue 


a responsive chord in the old and young alike. 


In the entire field of entertainment there is 
no record to equal the continuous run of the 
All-Star Cast in Puck-The Comic Weekly. 
For two generations its popularity has grown 
greater each year—its audience larger and its 
influence more widespread. 


The editorial genius that assembles this All- 
Star Cast knows how to present it adroitly — 
knows how to hold reading millions to the 
printed page—knows also how to preserve 
the proper balance between editorial and 
advertising so that interest in both will be 
maintained. 


Powerful Consumer Demand 


Full-page advertisements in Puck-The Comic 
Weekly capture the same lively interest as that 
developed editorially by the All-Star Cast. And 
from this lively interest in Puck-The Comic 
Weekly advertising comes a powerful con- 
sumer demand that determines what dealers 
stock, display and sell in the 995 cities and 
towns of 10,000 population and over, where 
73% of Puck-The Comic Weekly’s U. S. cir- 


culation concentrates. 


Remember, it’s the cast that makes the comics, 
The one and only All-Star Cast is in Puck-The 
Comic Weekly. It’s the surest guarantee of 
star-pulling power. 


We would welcome the opportunity to show 
what the All-Star Cast has done for other 
advertisers. Please phone COlumbus 5-2642 
New York or Superior 6820 Chicago. 
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Leaders of Industry 


The late Judge Elbert H. Gary once asked a news- 
paper reporter: ‘Will Barney Google’s Spark Plug 
win the International Derby?’’ The newspaper 
reporter looked amazed. The late Chairman of the 
United States Steel Corporation laughed and added: 
“Yesterday, at a directors’ meeting, one of the men 
asked that question. I found every single one of our 
directors read the comics.”’ 


America’s Darling 


=> 
~> “I like the comic section of the papers 
Every Sunday my daddy reads The 


st of all. 
funnies to me. And, do you know what? I get some 3 
good ideas for my school work play every once ina 

9} while. I like all the comics; they’re just like a moter 

Y ‘pitcher’— they seem so real,”* 

—Shirley Temple, Twentieth Century-Fox Star 


An Authority on Public Opinion 


Doctor George H. Gallup, after completing his famous 
survey of the personal reading habits of 25,000 people 
interviewed in their homes, made this statement: 


‘More people read the best comic than the front page 
banner story... . Bankers, University Presidents, Pro- 
fessors, Doctors and Lawyers read comics as avidly 
as Truck Drivers, Waiters and Day Laborers.’’ 


A Successful National Advertiser 


**There is no doubt that comics have a definite place in 
American life and, appeal to all kinds of people in all 
age groups. Our experience as an advertiser in Puck— 
The Comic Weekly during the past three years con- 
firms that belief.’’ 

—W. N. Connolly, S. C. Johnson & Son, Inc. 


An Eminent Psychologist 


Professor H. A. Overstreet in his famous book ‘Influencing Human 
Behavior’’ says: 


‘There must, in other words, be movement if we are to hold: attention 
very long. .. . Hence, if one wishes to capture and ‘hold another person's 
attention, he must be sure that what he offers by way of stimulus moves. 

. .We might call this perhaps the most fundamental of all requirements.” 


Popular M-G-M Movie Star 


= *‘Of course, I read the comics all the time but only the best 
of them. I think Jiggs, Popeye, Tillie, the Little King, the 
Katzenjammers and all the rest of the pranksters are the 
gayest, most lovable characters in the world. To me, they 
are flesh-and-blood artists\— not paper-and-ink. They not 
only entertain but they teach me what will delight Ameri- 
ca’s millions in my own art. They are to my way of think- 
ing the pattern from which histrionic greatness springs.’’ 

—Robert Taylor 


ee 


“a 
ise =m . 
= | ) 
r P : 
(a Ne cas “a < ee 
a (eas) 40 . lo 
=—_. : 
{ iT ~ ‘, = V — 
ge 3 €) SS 2 A 
~~ ‘ Je ; 
“bololl see 
{ <Low) | / 
- A) Bee = 
Ws: ye 1c Ld. { f 
Md 
Oci- =) - j 
pre- 
AZO i) /, | 4 
a PS | 
ing, 4 = & Le 2 
ives = 
ji fe re 
mit- y/, pe ha | a 
res: a ° ea 
. be eaters ine 
” widagea ca 
de. ee 
’ the its Ss 
eee Ee Payee 
y the oe 
t to ee eos 
ee oc 
who sd TAR Re 
rank es, Bisc 
it is ee e 
10Vve- \. ; 
1 SS alae 
ising y ami 
hich ~~ aS 
> db / P3.! a aa 
, ju: i ff i 
prin- AS 
imes, : 
com- : 
eRoy a in es 
: = ah S 
d G A WY) sass: 
“e' Hk een i‘ 
roll, © a 
sent: a wea 
ra & ee fe bs wie 
Rey: ie saw ld ret ere 
— rege yor : 
: re ea 
ee oe es 
inney S 7 rae 
f the = ll cae 
at = 2 - ta : jad 7 G3 
= ee al — 
3 own : . a 
p... eae ee 
oe eh 
a logic : : ies 
1 The Broadest Base in Advertising: 1 - aN) ae 
weekly prov ides the proadest single pase UpO? which to bui a o we ee 
comprehensive national advertising program —near) six million 9 : noe = 
{amities—™more than 20,000,000 potential readers. puck-The | : 
Comic Weekly comes nearest tO being America’s all-family RES A | » pica 
, 19 medium. > - to) ‘ soe 
_ more than = -} <\ ‘ ‘ Bi 
—it presents 7 - ‘ 
The Larges : Whole-Family Circu- | ate 
. zesides the normal adult readership in nearly six EE : ce 
ymic W eekly has more than eight pete — 2. ae 
yysand of whom will —saiideseiaaeeibeanieeaceeatieaiaaiae . — he 
Hi (1ase" * Nee ‘ 
1s weekly magazine page, costs oF ae 
low fe >rcketne omic W eekly's adult circule Yeo 
Bo out ¢ wns of juveniles who constitute aco S [AZ = 
sued tinut : w, 
ae — 
2 5 | 
he 995k Beat 
eS es 
: \ WA ee 
oe \ at Bey ats 
se SY D0ls _| eet. 
= 7 Maxim ‘S = hese Mortals be! cre 
eat: < . «AF 6% s be!= — 
bent Each advertisement in Puck . ae okt = cai " 
a: spotlight position—the number of advertiseme™ . \J v - -7 eG ai 
ete limited, thus assuring each advertiser maximum attention. y ea b] - <2 A Qv oe 
. Ce a= je 
es \ AR 4 ‘hia 
a — “\¢ “ ~ fone 
7 ee am . e as Ken wi 
“i . RS 
Re ' 
C rae Ee ma, , 
e nd 4 : 
- oe 7 cr ee _ 
“4 “a J Pn SOR ee se 
_/ A 
| ' 
yecelain ee 
- iw A. rt Ww 
CY Ne 8 JS S\ a cae &) « s 
NMI a Ss) c fs ) . 
oS VES US e a 
———* Sy Via A “3 an q : 
‘4 A, ; 
' i \ | ay 4 48 & . aa 
Tt “5 A p ; : J a Boe er 3 ; 
Q ; \ J y re 
Hi E = 4 2 A: RZ te ee 4 ff 
Cc , age of 2 ® ey 
xs T =e \ }} - ‘ - 
u . T Hi \ 3, Oh . 
ee AT ral x : 
a es Coa eee das te » . 
aye, gee ee Peat, i» ——_ . ‘ 
Ee vada isin wy eR KE §$ pr) 
1 yee ne ae et eet fae Pa) - Shs Paras E « er") 
Ruki See pea elpsoe Bees fea r 4 — “ 
ok . Ba ae ral neo ee eee oO M ee 
iss etmekee PRA L ee RO ey ciate hanks 2 et Oca ¢ € 
: z f "3 eer A: bes Sse Neck Stas Med ‘ : © Cc i ~ Fae 
: : 3 erimhc te hoe Po i ap pay ey BOR, “Ss 
ve Pete LT aan Saag Be FS Pee Ss gs wea a! aed 
ey Std) Poe Migs han pe nee? einer See toe ete ed : Bul 
: Sue tae “te ee os ee te ey ae ake 
: ee oe es : aoe oH8 , Paneas see 8 eee) eR 
ap a See “3 Pet et 2 oaars: eee a be 
ry : make ; Be rt nee ie aan Diag og ae Saat ak 
v ; tie et ages seed File! mee ears 2 ne Be taal she a 
eases og eet DR ad SMR) oo BES AE wee 
. Saree a Stags io Cage ei ae 
ee he (eer eae Bo as 


4 


ADVERTISING AGE 


December 7, 1936 


Food Manufacturers’ 


“ 3.—The resolution 

: adopted by the Associated Grocery 

Manufacturers of America on loss 
leaders reads as follows: 

No one will venture to challenge 
the self-evident fact that a dealer is 
entitled to receive a fair profit for 
his economic service in distributing a 
manufacturer's product. And his re- 

ceipt of this profit depends, among 
Soe other things, upon the existence of a 
: state of fair price competition in his 
market and the absence of unfair 
price competition against him. 


New York, Dec. 


q ‘ By “unfair price competition” we 
> = mean, in particular, an unfair “loss 
= - leader” sale, which is commonly and 


rightly known as predatory price cut- 
ting. And inasmuch as a dealer in 
an economy of a competitive order 
cannot himself remedy the evil of 
predatory price cutting against him 
and because predatory price cutting 
should be expressly outlawed from 
commerce by legislation, federal and 
state, therefore be it 

Resolved: by the Associated Gro- 
cery Manufacturers of America, Inc., 
that it recommends and endorses the 


i | Resolution in Full 


enactment of federal and state legis 


lation which shall be effective to pro- | 


hibit the resale of me 
below 
whichever is 


rchandise at o1 


its actual or replacement cost 
lower and subject to 
the necessary exceptions. 


We believe 


that this legislation is the direct and 


logical statutory 
predatory price cuttir 
create a correct and 
of law 
by all subject to it; 
its simplicity it can 
forced. 


remedy 


capable of being 


against 
ig; that it will 
plain standard 
understood 
and because of 
be readily en- 


Changes to 


The radio station 


KCKN 


of the Kansas 


City Kansan has been given the new 


call letters 


WLBF. A new dial 


of KCKN 


J, superseding 
reading places 


the station out of reach of interfer- 


ence formerly suffere 


d. 


Reliance Moves 


Reliance Graphic 
sonalized direct 
has moved to 612 N. 
nue, Chicago. 
is Superior 3421. 


Corporation, 
mail 


per- 
organization, 
Michigan ave- 


The telephone number 


A.G.M.A. URGES 
LEGAL CURB ON 
LOSS LEADERS 


(Continued from Page 1) 
it takes the foul player out of the 
game, and indicates what fair play is. 

“IT disapprove the features of any 
bill, however,” he added, “which at- 
tempts to call the signals and tell us 
how we must play the game on an 
open field in full view of the pub- 
lic.” 

He 
congress” 
industry 
for clearly 
practices. 

Its attitude should be educational, 
inasmuch as education precedes prog- 
ress, he said. 

“We need a fact-finding survey 
define the economic soundness of 
each trade tactic,” he declared. “We 
need united action to make unsound 
economic procedure just as unpopu- 
lar and unprofitable as the unethical 


proposed that an “economic 
of the food and grocery 
be formed to study plans 
defining various trade 


to 


procedure has become.” 


| "TOMORROW" 


This slumbering Mexican and his burro 
were used by Kroger Grocery & Baking 
Co., Cincinnati, in newspapers to make 
the point that “there is no manana in 
Hot-Dated coffee.” Ralph H. Jones 
Company is the agency and Underwood 
& Underwood got the proper atmosphere 
without leaving Chicago. 


( RiGut AT THE | 


TOP. MORE THAN 85% 
DRIVE CARS. MORE 
THAN 51% OWN 

THEIR HOMES AND 

AS A GROUP THEY'LL 
SPEND AN AVERAGE 

OF $140 IN 1937 ON 

NEW SPORTING 
EQUIPMENT! , 


I'VE BEEN SIMPLY 
SWAMPED WITH 
INVITATIONS FROM 


SPORTS AFIELD 
READERS FOR 
CHRISTMAS DINNER, 
HOW DO THEY RATE 

SOCIALLY ? 


eee 


Deis 


mets 


CHRISTMAS SPENDERS THE YEAR ROUND! That’s what SPORTS AFIELC 
delivers—204,326 of them. But let our advertisers tell what they think of this spending, 
sporting market. The first 29 who used SPORTS AFIELD in ’36 and have already renewed 
for °37 have increased their linage 25% and by their use of preferred positions and 
color, their dollar investment more than 50°°. 55.4% of SPORTS AFIELD distribution 
according to ABC April analysis is east of the Mississippi and north of the Ohio Rivers. 


SPORTS AFIELD. . bags the limit of America’s spending sportsmen 


Finance Rates 
of Auto Field 
Called Unfair 


Washington, D. C., Dec. 3.—Lead- 
ing automobile and finance com- 
panies were named in complaints 
filed by the Federal Trade Commis- 
sion today, alleging unfair competi- 
tion in misrepresenting the interest 
charged on time payments. 

Specifically, the F. T. C. charges 
that while terms of 6 per cent are 
advertised, the companies actually 
charge 12 per cent, the buyer pay- 
ing interest on the principal from 
the time the account opens until it 
is closed. 

The complaints alleged that such 
advertising “tends to mislead and 
deceive a substantial part of the 
purchasing public into the erroneous 
belief that the respondent corpora- 
tions’ financing plans contemplate a 
single interest rate of 6 per cent 
yearly upon the deferred and unpaid 
balances of the purchase price on 
motor vehicles and cause the pur- 
chasing public to buy motor vehicles 
in such belief.” 


Big Names in List 
The complaints named Nash Mo- 
tors Company, Kenosha, Wis.; Gen- 
eral Motors Corporation, Detroit, 


|and subsidiaries producing Chevro- 


let, Olds, Pontiac, Buick and Cadil- 
lac cars; Chrysler Corporation, De- 
troit, and subsidiaries manufactur- 
ing De Soto, Dodge and Plymouth 
automobiles; Graham-Paige Motors 
Corporation, Detroit; Hudson Motor 
Car Company, Detroit; Ford Motor 
Company, Dearborn, Mich.; Reo 
Motor Car Company, Lansing, Mich., 
and Packard Motor Car Company, 
Detroit, and the following: 

General Motors Acceptance Cor- 
poration, New York; Commercial 
Credit Company, Baltimore; Uni- 
versal Credit Corporation, Detroit, 
and Commercial Investment Trust 
Corporation, New York. 

The complaint said that Reo, Nash 
and Packard handle financing of 
sales through C. I. T., the other 
manufacturers operating their own 
finance subsidiaries. 


INSURANCE MEN 
TELL VALUE OF 
WINDOW DISPLAY 


New York, Dec. 2.—Insurance com. 
panies are increasing their use of 
window displays, representatives 0 
several companies today told the Ip 
surance Advertising Conference at its 
mid-year meeting here. 

R. E. Brown, Jr., of the Aetna Cas. 
ualty & Surety Company, Hartford, 
reported that his company sends out 
one display per month to an increas. 
ing list, based on specific requests for 
window help. Humor and bright col. 
ors are the expressed preference of 
Aetna agents. 

Mr. Brown stated that in a towp 
of 1,000, 178 persons pass a windoy 
each day, according to estimates 
while in a town of 50,000 the corre 
sponding figure is 8,900 per day. The 
potential customers in this traff 
can not only be reached by good win 
dow displays, but at no cost to the 
agent, in most cases. 


Provides Poster Service 


Frank Ennis, advertising and pub 
licity director of the America Fore 
group, commented that his com. 
panies offer a poster service to agents 
twice each month, also on request, 
but that it is regarded primarily a: 
a “good-will” builder for the agent 
and therefore contains institutional 
copy for insurance, with not even the 
name of the America Fore group 
on it. 

The Equitable Life Assurance So- 
ciety was reported as having ob 
tained a number of direct inquiries 
from displays in its windows on 
Seventh Avenue, New York. 

The need of “merchandising” in. 
surance advertising to agents, and of 
training them to take advantage of 
company promotion was stressed by 
Arthur A, Fisk, advertising manager 
of Prudential Insurance Company of 
America, Newark, and president o 


the conference, in opening the 
meeting. 
Insurance companies have neg: 


lected the feminine market, said Alan 
Wells, business manager of the Nev 
York Woman. He cited the “‘sporadi 
and inconsistent use of limited space 
in women’s publications,” together 
with failure to use appeals designed 
for women. 

“There are 11,000,000 women wage 
earners in this country and they are 
all prospects,” he said. 


Approach to Women 


The approach to women as pros 
pective buyers demands four qual 
ities, he contended. “First, ther 
must be glamor in the appeal,” be 
said. ‘Second, women like to drat: 
atize themselves. Show them how 
they can benefit others by buying il 
surance and they will do it. Third, 
you must reduce your appeal to sil 
ple terms. A woman wants quick 
information about your _ product 
Fourth, tell her how much it will 
cost.” 

O. Alfred Dickman, production 
manager of the New York Herald 
Tribune, called attention to the trend 
toward rotogravure by both newsp* 
pers and magazines. He described 
new developments in electrotypiné, 
where moulds are made in aluminuD 
foil for greater lightness, also where 
electrotypes are pre-made-ready, ' 
cut down time on the press. 

Lejaren a. Hiller, Underwood & 
Underwood, recounted his experi: 
ences in making photographs for a¢ 
vertisements. 


HELP YOUR DEALERS 


PRACTICAL BUILDER, 


50,000 building contractors ~— Regge. 


———~ 


SELL YOUR PRODUCTS 
; ee 


More coverage of your dealer's customers than in any other 
. : ie tractor medium. e 
And aan ie cost per thousand con- 


PRACTICAL pulpel 
59 E. Van Buren St. 
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ADVERTISING AGE 


Delivered Statewide Morning and Evening by the 
Oklahoman and Times Own Motor Express System 


@ Unique among the nation’s intra-state 
transportation systems is the motor express 
service made to order to deliver to Oklahoma 
every morning before breakfast the Daily 
Oklahoman, and before dinner the same eve- 
ning the Oklahoma City Times. 

Unique it is as a model of flexibility, de- 
pendability, safety and speed . . . unique in 
its primary purpose: The prompt and state- 
wide delivery of today’s news . . . while 
it’s hot! 

Mistletoe Express is more than an unique 
Service . . . it is a symbol of the vigor and 


resourcefulness of the organization that never 
stops to compromise with its obligation to 
give Oklahoma the finest and most complete 
metropolitan newspaper service that money 
and men can devise. 


Mistletoe Express has solved not only the 
distribution problem of the Oklahoman and 
Times . . . it has become the invaluable tool 
of shippers all over the state. It has expanded 
and unified the market of Oklahoma City 
merchants and jobbers. 

Mistletoe Express has enabled the Okla- 
homan and Times to sell themselves to Okla- 
homa more solidly than ever . . . made them 
the newspapers Oklahoma reads for the lat- 
est, freshest news . . . the newspapers adver- 
tisers use for quickest, most profitable results. 


i 


: ia 


ME 


ROGTA MILL 


> ( eins " ' —y 
trecma bes? JOREON 70 
2 werge a if ‘ a M CURTAIN 
se - - > CHOCtaw 
§) TRANSPORTATON SYSTEM & Ove AR waa ewan 
5 OPLEOE FARES RD é taran hn 
i . 


Transportation System of Mistletoe Express 


@ Mistletoe Express was organized five years ago to solve 
the growing distribution problem of the Oklahoman and 
Times brought about by curtailment and abandonment of 
existing but already inadequate transportation facilities. To- 
day Mistletoe Express is a Class “A” carrier operating 275 
motor trucks 11,500 miles a day, employing 385 persons and 
serving 285 towns two to twelve times daily. Its annual 
poundage has grown from 1,800,000 in 1931 to 30,818,199 
in 1936. 
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They let the dead past bury its dead and don’t 
even know there’s a funeral. They’re the 
eager millions at the heart of America... 


America the nation, or America the market! 


F you want to know what's going to hap- 

pen to America... take a closer look at 
what has happened to America’s people. Think 
what changes you've seen in our sports... 
our Movies... our newspapers... our politics. 
Consider the rise and fall of Prohibition. 
Think of Mickey Mouse. Go ask the auto 
trailer folks —“How’s business?” . . . 


There’s a new race of Americans to figure on. 


They're not a “class”... but a kénd that runs 
through all the classes. They live more eagerly. 
They respond more readily. They've got more 
interests. Money's just a way to get them things. 


Naturally, these people have a favorite 
magazine. Just as naturally, it was not born 
before them but with them. 
They made it. Its concern, like 
theirs, is with today and tomor- 
row. Time and again it has had 
to scoop the newspapers for 
them... to feel in advance what 
figure or event would be in 
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the news the day their book was on the stands. 
They don't want to wait for things to happen. 
They don’t read for relaxation, so we can't edit 
for it. Excitement... tension... awareness... 
are the stuff of which this magazine is—and 
must be—miade. 


Such a magazine couldn't have happened 
twenty years ago. There'd have been no one 
to read it. It is inevitable today, because this 
new kind of people had to have it. 


And that is Liberty ... present circulation 
over 2 million. 


Turn its pages and you'll sense its place. 
Spokesman for a mew America. Lodestone for 
livelier millions. Aimed to the heart of today's 
volume market... And so accurate in its aim 
that more than 2 million of these people 
every week put down their nickels, cash, and 
ask for it. 


It 25 the largest retail magazine circulation in 
the world. It 1s edited to responsiveness, and its 
own existence depends upon getting it! 
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ADVERTISING AGE 


December 7, 1936 


Celebrate 90th 


Anniversary of 
Town & Country 


New York, Dec. 3.—A record 208- 
page December issue of Town @€ 
Country marks the ninetieth anni- 
versary of a publication launched in 
1846 as The Home Journal, with ex 
ecutives today recalling the history 
of its uninterrupted publication since 
that time. 

The Home Journal was founded as 
a weekly by two young New Yorkers, 
Nathaniel P. Willis and George P. 
Morris. The original format was full 
folio size, but this was later reduced 
to approximately the present  pro- 
portions. 

Success attended the new publish- 
ing venture from the first, and the 
founders soon realized their stated 
ambition to make it “a necessary ad- 
junct to every refined drawing room 
in the country.” 

In 1900 The Home Journal was 
purchased by William B. Howland. 
The following autumn J. A. McKay 
formed the Stuyvesant Company to 
publish the magazine, and the name 
of Town & Country was added to the 
title; a few years later The Home 


| Louis - 


Journal was dropped from the title. 
At the same time, the magazine was 


made a fortnightly instead of a 
weekly. 
Increase Color Use 
Town & Country was bought in 


1911 by H. J. Whigham and Franklin 
Coe, who published it until 1925 when 
it was sold to Hearst Magazines, Inc 
One of the features then introduced 
was a greater use of color, and the 
publication schedule was changed to 
monthly issues in June, 1935. 

Although the editorial policy is 
still that of the founders—to report 
and comment on the varied activi- 
ties and interests in the world of 
wealth, sport, fashion and art—it has 
constantly been broadened. In addi. 
tion to layout and technique develop- 
ments, emphasis has been placed on 
vivid editorial matter, including such 
famous stories as that of the Bra- 
giotti family and the currently-ap- 
pearing reminiscences of Francis O 
French, socialite taxi driver, who is 
John Jacob Astor’s father-in-law. 

The special 208-page “90th Annt- 
versary and First Christmas Annual’ 
number carries 68,412 lines of adver- 
tising, the greatest in the magazine’s 
history. 

Present executives of Town ¢€ 
Country are Richard A. Hoefer, busi- 
ness manager; Harry A. Bull, editor; | 
Marie Eude. art director; 


Joseph C. Kelly, advertising manager; 
Joseph Bryan III, managing editor, 
and A. C. M. Azoy, promotion man- 
ager. 


Ford Dealers Take 
Classified Spread 


A Thanksgiving sale of used Ford 
cars in Chicago was opened with 16 
columns of classified advertising in 
the Chicago Tribune, said to be the 
largest single unit of space ever pur- 


chased in the classified section of a 
newspaper. The number of lines was 
4.880, 


The advertisement was sponsored 
by Ford Motor Company and 34 par- 
ticipating dealers. 


Retailing of Liquor 
Legal in North Dakota 


Retail sale of liquor became legal 
in North Dakota Dec. 3, when state 
liquor tax stamps were placed on 
sale by State Treasurer Gray. 

Comparatively few sales were made 
at once, however, due to shortage of 
stocks in retail stores. 


Howell with Mirror 


Richard E. Howell has joined the 
Chicago staff of New York Mirror, 
succeeding A. G. Crane. Mr. Howell 
|was formerly advertising director of 
lthe Louisville Herald-Post. 


— Copy of our nation-wide 
Bcaguern ry eurvey will 
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MANUFACTURERS 
OF FOOD OPPOSE 
DELIVERED PRICE 


Give Result of Survey on Rob- 
inson-Patman Act 


New York, Dec. 2.—Urging early 
enactment of a revised pure food and 
drug bill and clarification of the Rob- 
inson-Patman Act and opposing leg- 
islation which would require deliv- 
ered price merchandising, the Asso- 
ciated Grocery Manufacturers of 
America, Inc., closed its three-day 
convention today. 

Paul S. Willis was re-elected presi- 
dent of the organization. J. P. Spang, 
Jr., vice-president of Swift & Co., 
Chicago, was chosen as first vice- 
president; C. F. Baumgart, general 
sales manager, Kellogg Company, 
Battle Creek, second vice-president, 
and W. R. Barry, president of Gold 
Medal Foods, Inc., Minneapolis, third 
vice-president. 

B. E. Snyder, R. B. Davis Com- 
pany, Hoboken, N. J., was re-elected 
treasurer, with L. J. Gumpert, di- 
rector of sales, B. T. Babbitt, Inc., 
New York, as secretary. 

In executive session the manufac- 
turers were told that supermarkets 
are not the menace to established 
distribution that was feared. The 
most profitable grocery-market oper- 
ation was stated to be in the $100,- 
000-$200,000 volume bracket. A 
strong trend favoring “cash and 
carry” wholesalers was also noted, 
these wholesalers rendering few 
services, and receiving 2, 3, or 4 per 
cent as compensation. 


“Intent” Is Approved 


Three-fourths of food manufactur- 
ers, wholesalers and retailers ap- 
prove the intent of the Robinson- 
Patman Act, Paul S. Willis, president 
of the association, told the members. 
Only 40 per cent have received any 
benefits so far from the Act, though 
another ‘15 per cent expect they will 
benefit from the law in the long run. 
More than 80 per cent of the same 
groups favored legislation preventing 
“loss-leader” selling. But laws to 
compel wholesalers and retailers to 
add mark-ups to invoice cost found 
only 46 per cent of the manufactur- 
ers, 62 per cent of the distributors 
and 71 per cent of the retailers in 
favor. 
Secret rebates found opposition 
from 98 per cent of the manufactur- 
ers, 96 for retailers and 83 per cent 
of the wholesalers. The opinion of 
the grocery industry on the use of 
excessive advertising allowances is 
much the same as that on secret re- 
bates. 


IN PERSON 
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Merchandising the Campbell Soup Co. 
radio show, this full size cut-out of the 


Gracie Allen, is being 
distributed. 


program star, 


ered-price legislation was based on 
the ground that it is “basically un- 
economic, and it can only be effec- 
tive arbitrarily to interfere with the 
economic process of distribution and 
to result in an artificial price en- 
hancement detrimental to the inter- 
est and well-being of the consuming 
public.” 


Want Study Made 


In its resolution on the Robinson- 
Patman Act, the food manufacturers 
began with a recognition and accept- 
ance of its purposes, but asked for a 
thorough-going economic study of 
possible effects of the act, plus cor- 
rection of its defects, which were 
stated to be vagueness, stringent and 
unsound practices on quantity dis- 
counts, allowances and freedom to 
meet competition. 

While pledging its best efforts to 
comply with the act, the association 
added that “we cannot approve its 
apparent substantial and formal de- 
fects.” The resolution continued: 

“We believe that this act is defec- 
tive because (1) it is too vague, in- 
definite and uncertain in its provi- 
sion; (2) it in effect lays down 
affirmative rules of business conduct 
which are uneconomic and therefore 
unsound, including the rules with re 
spect to a quantity price, distribution 
service to dealers and payment for 
such service by them; and (3) it is 
grossly unfair in denying a ‘meet 
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(Continued on Page 45) 
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PAINTED BY FREDERIC MIZEN 


This painting was created for the Lincoln National Life Insurance Co., under the 
Incorporated. Mr. 
Mizen Academy of Art—located at 75 E. Wacker Drive, Chicago. 


Mizen is the director of the Frederic 
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Delivered with 
The Weekly Income 


=| The Vay Big Buying Begins 


provi- N AMERICA the work-pay-spend sequence is firmly established. And it has a direct 

I bearing upon the effectiveness of your advertising. + Forty per cent of the 
weekly income is received on Friday. + Twenty per cent more is received on Satur- 
“feed day. + Sixty per cent in two days! + If people turned away from the pay clerk’s 
window to head straight for the bank . . . one day might be as important as another. 
But they don’t. + Nearly sixty cents out of every dollar of each week’s income is 
spent on Friday and Saturday: Only forty cents is left for the remaining five days. Which 
means that people are three to four times better customers at the end than at the begin- 
ning of the week. + Collier's has known this fact for years. They know that the 


40% e 
buying urge is greatest when the pocketbook is full. + Yes. Collier’s is issued on Friday 8 ot men 0 ee ee 


Mon. Tues. Wed. Thurs. Fri. Sat. 


Sixty per cent of the national weekly income is received each Friday and Saturday. 
These two days also account for forty to sixty-five per cent of America’s weekly 

retail volume. No wonder Collier's . . . issued on Friday . .. has such impact! 
Fas Se Wag Xe 


( ‘oO "ers The /ilive Warhet 


THE CROWELL PUBLISHING COMPANY e 250 Park Avenue, New York ¢ Publishers of COLLIER’'S # WOMAN’S HOME COMPANION e THE AMERICAN MAGAZINE e¢ THE COUNTRY HOME 
The Largest Magazine Audience in the World—More than 9,000,000 Circulation 


for a mighty good reason. It is the way to present your product to 2,500,000 of Amer- 


ica’s most active buyers... at the moment when the majority of buying decisions are reached. 


Copr. 1936, The Crowéll Publishing Co. 
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Claim Private 


Brands ‘Pushed’ 
by Patman Act 


New York, Dec, 3.—Merchandising 
grocery wholesalers, whose forte is 
operation of voluntary chain groups 
in the retail field, claim that their 
position respecting advertising allow- 
ances has been weakened by the pro- 
visions of the Robinson-Patman Act. 
A spokesman for those of this belief 
said today that promotion of private 
brands offers the only salvation open, 
if wholesaler-retailer groups are to 
meet competition from chain stores. 

He said that many of the newer 
advertising contracts seriously ham- 
per the merchandising wholesaler, 
whether large or small, because “he 
is seldom in a position to obligate 
his retailer customers to engage in 
advertising by way of newspaper ad- 
vertising, window, floor and counter 
displays and other features as may 
the corporate chains.” 

In consequence, the wholesaler is 
precluded from placing his customers 
in competition with corporate chains, 
he continued, on many products, and 
therefore turns to private brand 
goods on which both the wholesaler 


'and the retailer in voluntary chains 
can combine in advertising and other 
sales assistance to obtain a satisfac- 
tory profit. 


pletely available to independent mer- 
chants, he warned, they will probably 
pay less attention to nationally ad- 
vertised food products, on which 
profits are limited, and turn the full 
force of their merchandising ability 
and effort on private brands. 


Four Join Institute 
of Public Relations 


The Institute of Public Relations, 
New York, has added four members 
to its advisory staff, making a total 
of 16, 

The new members are Mrs. Arretus 
F. Burt, National Council of Fed- 
erated Church Women, Mrs. Virginia 
W. Speel, General Federation of 
Women’s Clubs, Frank Parker Stock- 
bridge, author, and R. K. Strassman, 
formerly vice-president, Consolidated 
Magazines Corporation and The 
American Weekly. 


Foster Names Small 


Foster Engineering Company, New- 
ark, N. J., automatic regulating 
valves, has appointed Fred Glen 
Small, New York, to handle its ad- 
vertising. Keith B. Lydiard is ac- 
count executive. 


If allowances are not to be com- | 


STABLE PRICES 
JUST A DREAM 
SAYS MARKETER 


Sales Factors T Old at AMA 
‘Poser’ Session 


Atlantic City, Dec. 1.—An _ inter- 
esting series of ‘“do’s and don’t” in 
marketing were developed at the 
annual “poser” smoker, held here 
in conjunction with the American 
Marketing Association convention, 
as experts from all parts of the 
country gave their opinions on re- 
search and marketing factors. 

Highlights of the conclusions pre- 
sented at the session included: 


See Holiday Boom 


Stabilization of prices is a dream 
that cannot come true. 

Best price structures are those 
built back from the most effective 
consumer price. 

The bulk of a product often is 


ing equipment. 


. . . the men who retail . . . the men who wholesale ... the men 
who specify ... the men with utilities who promote ... the men who 
design ... the men who manufacture automatic heat and air condition- 


All these men are reached each month by AUTOMATIC HEAT and AIR 
CONDITIONING, the magazine that packages the $200,000,000 market 
that is growing by more than 40% each year. 


Your copy of “The Automatic Heat and Air Conditioning Market’’—the 
18-page booklet that contains a complete condensed story of this pack- 
aged market—is awaiting you. Write for it on your letterhead. 


AUTOMATIC HEAT and AIR CONDITIONING 
1900 Prairie Avenue 


Chicago 


"IT'S THIS WAY, MISS BOOSS" 


Everett Smith, Liberty magazine, engaged in an entertaining conversation at the 
annual American Marketing Association convention in Atlantic City, with Margaret 
Booss, Mc-Cann-Erickson, Inc. 


a determining factor in the con- 
sumer’s idea of its value. 

Retailers are due for holiday 
business this year equal in volume 
to the peak of 1929. 

Paul T. Cherington, Cherington & 
Roper, New York, discussed the 
“poser” on stabilization of prices 
and expressed the opinion such a 
condition cannot be realized. 

The consumer is selfish, and 
hence will buy at lower prices, 
wherever obtainable, Mr. Cherington 
pointed out in explanation of his 
belief. 


Phrases Help Sales 


Elmer Wheeler, president, Tested 
Selling, Inc., New York, gave a num- 
ber of instances in retail selling 
where use of tested phrases pro- 
duced additional sales. Buttons on 
shirts were described as “anchored 
on, they can’t break off,” with re- 
markable sales success. 

Advantage of square clothes pins 
were similarly merchandised as non- 
slip, easy to hold in mouth, and non- 
rolling when dropped. In the case 
of a vacuum cleaner, a small light 
was termed “a dirt finder,” and the 
warning light to empty the contents 
of the sac, as “time to empty 
light.” 

Other successful phrases he cited 
were “just like the Indians wear, 
sonny,” for a moccasin, and “for ac- 
tive men,” used in connection with 
a men’s deordorant. 

Retailers’ prospects of doing a 
holiday business equal in physical 
volume to the peak of 1929, and 
short of it in dollar volume by no 
more than the difference in price 
levels, were pictured by John 
Guernsey, distribution economist, 
Unted States Bureau of the Census. 


Names 5 Essentials 


He also stressed that a knowledge 
of five essentials is necessary for 
successful marketing, listing them as 
understanding of price, of effective 
retail distribution, of wholesale dis- 
tribution, of the distribution of 
manufacturers’ sales from the plant 
through primary channels, and a 
practical knowledge of advertising 
media and how to measure the ef- 
fectiveness of various advertising 
alternatives. 

It was Mr. Guernsey’s opinion that 
the best price structures are those 
built back from the most effective 
consumer price, rarely forward from 
the prime cost of production. 

Citing figures to show that the 
rise in the ratio of chain grocery 
store distribution has been reversed 
in the period from 1933 to 1935, he 
likewise pointed out that manufac 
turers sales branches have appar. 
ently increased in importance for 
wholesale distribution. 

The proportion of the consumer 
dollar spent for food, general mer- 
chandise and drugs has fallen since 
1933, with gains for motor vehicles 
and companion commodities, such 
as gas, oil and tires. There is no 
apparent shift in retail business, 
however, from retail to urban areas, 
or from one city-size group to an- 
other, since the 1933 census, he 
said. 


Size Is Factor 


The difficulty in making the pub- 
lic articulate about its wants and 
desires was discussed by Ben Nash, 
in a talk on scientific product de- 
He described the evolu- 


velopment. 


tion of radios from a piece of dis. 
guised furniture to its present status 
as an integral unit, and made the 
point about bulk as a price factor, 

The consumer often has an idea 
of the bulk an article should have 
in order to be worth a certain price, 
Mr. Nash stated, since a small radio 
cannot be successfully sold at a 
high price. 

As a novel move in the field of 
package design, Mr. Nash mentioned 
an instance where the sales talk 
was on the label, ready and con. 
venient for salesmen to use when 
talking with the prospect. 

Leonard J. Raymond, president, 
Dickie-Raymond, Inc., Boston, fore. 
saw for direct mail a greater sim- 
plicity in appearance, more _ intelli- 
gent selection of markets, and the 
use of direct mail for fact-finding, 
preliminary to its use as a selling 
medium. 

Direct advertising, he declared, 
should be used as a “class,” not 
as a “mass” medium. Best results 
are obtained for direct advertising 
from lists of known buyers by mail. 


Describes Election Poll 


Comment on election polls was 
advanced by Archibald M. Crossley, 
president, Crossley, Inc., which di- 
rected one of those forecasting the 
Roosevelt re-election. 

“The market research man can 
work on past performances but 
the presidential poll-taker must de- 
termine what the public intends to 
do,” he said. He described the 
poll as the “cross-section of a cross- 
section.” 

Lack of basic information in his 
opinion is one of the chief diff- 
culties in obtaining measurement of 
large-scale public opinion. While 
poll-takers know how many farmers 
there are, they do not know how 
many will vote. The election, he 
said, does not necessarily represent 
the will of the people, because each 
class does not necessarily vote in 
the proportion of the total it repre 
sents. 

Mr. Crossley enumerated five les: 
sons he said were learned from the 
election: they must have a quota 


(Continued on Page 37) 
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How a Non- Fashion Editor Helped to Change Styles den contends that the flood of letters from readers 


taught him how to edit closely to human needs. Today, 
e as always, his personal mail is enormous. His contacts 
“Why These Popular Magazines are so Influential Vic. people are amazing. 

You see evidence of this intimacy with the public 
in the application of the Macfadden Editorial Tech- 
nique to each of his publications. All are “service” mag- 

Yet no magazines have done more to influence Directly and indirectly the editorial pages of all Mac- _—_ 4zines, pointing the way to a fuller, better life, answer- 
American fashions, in the broader sense, than these —_ fadden Magazines—in words and pictures—have helped ing problems, as exampled by True Story, Macfadden 
publications which owe their vitality to the Macfad- lead the way to sensible living, of which dress is an Women’s Group, Physical Culture—each is unique in 
den Editorial Technique. important part. its field. Liberty, too, was purchased by Macfadden 
because he felt it would respond admirably to the 
particular Editorial Technique of the Macfadden fam- 
ily of magazines. 

More and more advertisers are sensitive to the ever- 
increasing vitality of Macfadden Magazines—and the 
high responsiveness of Macfadden circulation. These 

” sion authorities no longer penalize people—no qualities give every advertiser who uses them a greater 
longer make smartness uncomfortable. Contrast today’s Some credit the success of the Macfadden Technique _— appreciation of their selling power and their impor- 
modes with those of a few years ago. Observe our _— to an uncanny ability to read the future. But Macfad- _ tance today in building volume sales. 


EW PEOPLE are likely to classify Macfadden present freedom in dress, the sanity and comfort of 
Magazines as style publications. simplified attire. 


Glorifying health as he has all his life, Bernarr The Macfadden Editorial Technique is exclusive to 
Macfadden’s Technique has warred on padded, stuffy | Macfadden Magazines. It has imitators, yes, but they 
costumes of yesterday. Bodily freedom, it has always copy the form, not the spirit, which has made these 
urged, means better health. It has spoken for the out- —s magazines so vital to their readers. It has swayed mil- 
of-doors, for sports. lions. Today, as always, it is opening new vistas for 
forward-looking people. 


This series of advertisements is sponsored by Physical Culture, the first of the family of Macfadden Magazines 


“ 


LIBERTY - TRUE STORY - MACFADDEN WOMEN’S GROUP - PHYSICAL CULTURE - PHOTOPLAY - THE DETECTIVE GROUP 


New York « Chicago ¢ Boston « San Francisco « Detroit « Toronto « Montreal 
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Labor Union Advertising 


The position of labor, and espe- 
cially organized labor, in the United 
States, has improved greatly. The 
support which it is receiving from 
the national administration, which is 
committed to a policy of wider dis- 
tribution of the national income, and 
recent legislation enacted for the 
purpose of promoting the organiza- 
tion of unions in industries hereto- 
fore unorganized, have given labor 
opportunities never before available 
in this country. 

On the other hand, intelligent lead- 
ers of labor realize that in order to 
take full advantage of the situation 
they must have the support of the 
public. They realize that unnecessary 
strikes, unreasonable demands and a 
radical attitude toward methods of 
achieving their objectives tend to 
alienate popular support. And re- 
gardless of the attitude of the na- 
tional administration, no labor pro- 
gram can be put over in the United 
States without the general support 
and the hearty endorsement of the 
public, 

Thus the problems of public rela- 
tions which confront business and 
industry have likewise been laid in 
the laps of the leaders of the labor 
groups. They must develop a pro- 
gram which will not only be satisfac- 
tory to workers, but also will appeal 
to the public as a reasonable basis 
upon which to develop a platform of 
continuing improvement of the posi- 
tion of the workers in the industries 
of America, 


Many labor unions are well organ- 
ized and have ample funds. They are 
in a position, if they choose to do so, 
to use advertising in an effective and 
intelligent way to win greater under- 
standing and sympathy for the things 
they are striving for, many of which, 
incidentally, have the endorsement of 
numerous business leaders. The use 
of advertising as one means of 
familiarizing consumers and the pub- 
lic at large with the immediate 
objectives of the labor groups is an 
obvious method of hastening accept- 
ance of these objectives as in line 
with the best interests of the country 
at large, including workers, employ- 
ers and consumers. 

The attitude of business toward 
labor problems, such as minimum 
wages, continuous employment, hours 
of work, etc., has changed. The en- 
lightened business man is eager to 
have workers share fully in the pros: 
perity of the country, for his own 
sake as well as their own. The chief 
danger, from his viewpoint, is an 
attempt to accelerate improvement in 
the situation at a more rapid rate 
than business can absorb. Thus labor 
has a sales job, in the accomplish- 
ment of which advertising can play 
an important part. 

A preliminary to advertising will 
be the formulation of a statement of 
labor’s objectives in terms which will 
win public approval. That alone 
would be ample justification for the 
efforts necessary to organize such a 
campaign. 


Promotion Problems of the 
Independent Retailer 


The important position in distribu- 
tion occupied by the independent 
wholesaler, as revealed by the census 
of wholesale distribution for 1935, 
reflects the importance of the func- 
tion still performed by the indepen- 
dent retailer. In spite of the stress 
ot depression and increased compe- 
tition, the independent merchant con- 
tinues to hold an indispensable place 
in the scheme of distribution. 

Analysis of the problems of the 
retailer, which are also those of the 
manufacturer and wholesaler, seems 
to emphasize the primary importance 
of promotion. The greatest sue- 
cesses in the distribution field are 
being won by department stores and 
chain stores, and both of these 
groups are famous for advertising 
display and other forms of promo- 
tion. Voluntary chains have been 
successful largely as they have taught 


their member merchants to do a good 
job of attracting public attention, 
interest and demand through the use 
of sound promotional methods. 

The average independent merchant, 
especially in the smaller towns, is 
conservative, and is far from promo- 
tion-minded. Chain on the 
other hand, use promotion as a regu- 
lar and permanent policy, because 
they know that it is the key to sue- 


stores, 


cessful merchandising, occupying an 
even important position than 
correct policies of buying and stock 
control, 


more 


Manufacturers selling 
dependent 


through in- 
wholesalers and retailers 
know the necessity of inspiring better 
use of their display and advertising 
material. But retailers themselves 
must be more thoroughly convinced 
that only through this policy can 
they keep abreast of competition. 
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RESEARCH GETS PERSONAL 
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"They must be mushrooms all right—it's been an hour since | fed you 
that one!” 


—Southern Agriculturist 


Voice of the Advertiser 


Manufacturer's Task 
Goes Beyond the Sale 


To the Editor: The interest of a 
manufacturer in his products should 
continue as long as they remain in 
use. This principle is behind Kelvi- 
nator’s “User Good Will Campaign,” 
which will provide for inspection this 
winter of Kelvinator domestic elec- 
tric refrigerators and commercial 
equipment in all parts of the United 
States. 


Any mechanical product at times 
will require adjustment which, if 
neglected, may develop in course of 
time into a major difficulty. If an 
automobile is not lubricated prop- 
erly, one may expect trouble. The 
same is true of any mechanical prod- 
uct, and the manufacturer should ex- 
tend every effort to safeguard his 
product even after the sale has been 
made. 


The old principle of caveat emptor 
is dead. The reputable manufacturer 
delivers a product that is mechanic- 
ally perfect. The buyer need not be- 
ware. But the manufacturer cannot 
be absolutely certain that his in- 
structions regarding the care of his 
product will be followed. However, 
he can provide for inspection and 
service, which will give him an op- 
portunity to insure perfect function- 
ing throughout the life of his prod- 
uct. 

Every year improvements’ are 
made in products and electric refrig- 
eration is no exception. The electric 
refrigerator of today is far ahead of 
the refrigerator of a few years ago. 
But the owner of a refrigerator that 
has been in use for some time may 
bring it well up to date, by the ad- 
dition of new appliances. Service 
men making their inspections will 
suggest what may be done when they 
call to check the installations and to 
make whatever adjustments may be 
needed. 

This inspection work will provide 
employment for a large number of 
service men during the winter 
months, when the demands upon 
their time are less than during the 
hot summer months. They can be a 
useful adjunct to the sales depart- 
ment in their work, providing “leads” 
for new sales, while selling many ac- 
cessories themselves to householders 
desiring such improvements as flex 
ible ice trays, easy release fixtures 
for ice trays, sliding shelves, shelf 
cushions, etc. And in the case of 
commercial equipment, they may re- 
place many pieces of equipment with 
improved designs. 

The good will that is engendered 
for both the manufacturer and the 
dealer, and the new business that is 


brought in amply proves the value 
of this winter campaign. 


H. W. Burritt, 
Vice-president, Kelvinator Corpora- 
tion, Detroit, Mich. 
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Peace Over Miami 

To the Editor: This is to advise 
you that I will move to Miami Beach, 
Florida, next week and would greatly 
appreciate a change of address made 
for my copy of ADVERTISING AGE. 

You will also find enclosed a 
money order to cover a year’s sub- 
scription for Mr. Freddie Frink at 
221 S. W. Thirteenth Ave., Miami. 


I'll’ be very glad to get back down 
to Miami Beach so that I can read 
my weekly copy of ADVERTISING AGE 
in peace—without being constantly 
bothered by some of the Publicity 
men at the Texas Centennial who 
always want to borrow it every week. 


JIMMY VANN, 
Ford Exposition, 
Texas Centennial, Dallas. 
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Etiquette or Art 


To the Editor: I have often won- 
dered which came first—the chicken 
or the egg? Now TI wonder which 
comes first—art or etiquette? 

In the News-Week ad in ADVERTIS- 
ING AGE (Nov. 2, 1936), the table is 
set with a knife and spoon at the left 
of the plate and two forks at the 
right. I haven’t read Emily Post’s 
latest, but in the good, better, and 
best circles the forks are always at 
the left and the knives and spoons 
at the right of the plate. 


This gross miscarriage of silver- 
ware offended my taste for accuracy 
in all things—hence this brief com- 
plaint. 

CHARLES BECK, 
San Francisco, Calif. 
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The Factory Expert 
Tags Started When? 


To the Editor: I notice the “Fac- 
tory Expert Tag” which the Florence 
Stove Company is using to educate 
the retail salesman. 

I am enclosing a giant tag which 
was gotten out two years ago for the 
Dayton Refrigerator Company on 
one side of which is listed the argu- 
ments for dissatisfying the house- 
wife with her old-fashioned icebox 
and on the other side is listed the 19 
features. 


I know this ante-dates the Florence 
Stove Company by a couple of years 


at least. 


The tag, incidentally, is more than | 


— 
a foot long and I think you'll be ip. 
terested in the points listed as a re 
minder of the scope of the giant Fag. 
tory Tag as it asks the housewife jp 
this one: 
“Are you tired of— 
“Chipping Ice? 
“The musty food odors? 
“Waiting for the ice man? 
“Having milk sour overnight? 
“Cleaning out clogged drain pipes? 
“Emptying the messy ice-box drip 
pan? 
“Having meats spoil over the see. 
ond night? 
“Trying to clean the old, unsanj 
tary ice-box? 
“Hanging out the ice card every 
other morning? 
“Going to market every day be 
cause you can’t keep food safely?” 
And concludes with the clinching 
statement: 
“Get rid of your old-fashioned jc¢ 
box.” 
BurToN BIGELow, 
Buffalo, N, y. 


. Ff 


The Eyes Have It 


To the Editor: When are the rail. 
roads going to give advertising me 
more than just a “cat nap’’? 


Even C & O devotes double page 
spreads to its “Sleep Like a Kit 
ten” campaign with Chessie and all 
her kittens sleeping with one eye 
wide open. 

J. L. LAUBE, 
Atlanta, Ga. 


. 3 F 


Truth Will Out 


To the Editor: Our sincere and 
hearty thanks to you for publishing 
the review of H. J. Kenner’s book, 
“The Fight for Truth in Advertis 
ing,” in your Nov. 23 issue. You 
may be sure that your co-operation 
is deeply appreciated. 

I assure you it was most gratify: 
ing to Mr. Kenner as well as Mr 
Knauth and the Round Table Press 
and all the friends of the Advertis 
ing Federation of America. 


EARLE PEARSON, 
General manager, Advertising Fed: 
eration of America. 
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A Make-Up Man 
Is on the Spot? 


To the Editor: One of the better 
known newspapers in this section cer: 
tainly leans backward in order to 
give their advertisers no co-operation. 

We want to call your attention to 
the United Air Lines advertisement 
inclosed and the news item in the 
adjacent column, carrying the head: 
line “Army Pilot Killed in Pursuit 
Plane.” 

We suspect that some poor make 
up man caught the devil for this. 

R. J. WENTZEL, 
Western Advertising 
Agency, Racine, Wis. 
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KXBY Calls a Turn 
on New Call Letters 


To the Editor: New call letters o 
KXBY were formally adopted Dy 
W9XBY, Kansas City, on a special 
60-minute program Dec. 2. Many 
Marget, program director, conducted 
the special broadcast which featured 
a variety of station’s talent presented 
in an informal manner. 

When W9XBY received permissio 
from the Federal Trade Commissi0? 
on Nov. 25 to change call letters they 
offered several merchandise and cas! 
prizes to listeners for their sugge* 
tions and reasons for their selectio? 

A majority of the entries picked 
the combination of “KCSS” fd 
“Kansas City’s Sports Station’— 
W9XBY has always played up sport 
and broadcast such events as foot 
ball, baseball, hockey, basketball. 
wrestling, boxing and other special 
events. But the management finally 
selected KXBY because of its sim! 
larity to the former call letters, feel: 
ing they should continue to capital 
ize on publicity and promotion give? 
W9OXBY. 

CLair HEYER, 
Sales Manager, KXBY, Kansas City. 
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Other States Watching Exper- 
iment in Advertising 


Enoch Morgan’s Sons | 


area. Five newspapers, and a 15- 
minute radio program, will be used 
to feature the powder, backed by 
a premium offer. Maxon, Inc., New 
York, is the agency. 


called a success. Advertising circles 
are in the throes of a heated debate 
over the merits of the advertising, 
|which violates all of the rules of the 


| “What's Missing?” and the answer, 


ing a success. The basket is opened, 
its appetizing contents set forth and 
the two young folk, by all rights, 
should be engaged in enjoying their 


Place” has been used as a final line. 


Small Printed Pieces 


Lakeside Press Galleries, Chicago, 
will be the scene of an exhibition of 
small printed pieces designed by 


. 
? - Negation Is “Iris Coffee,” is given in a prominent |It is credited with er _— 

’s Gelatine logotype at the bottom, Copy explains |the more potent because of the mod- | 
ine | fi ignifi é y of th mainder of the adve Ma 
Enoch Morgan’s Sons Co., maker | Success or the significance of the scene and esty of the re r- ait 

of Sapolio, has acquired the Cox Gel- a makes, finally, a few positive state- tising. ee dow 

atine Co., maker of Cox's gelatine. Tris Coffee ments about the product, marketed| Erwin, Wasey & Co. handle the ac. ‘aol 
’ Another product now distributed by by Haas, Baruch & Co., wholesale|count, H. A. Stebbins, vice-president, tion | 
Enoch Morgan’s Sons Co. is Midget ——_—— grocers. servicing the campaign. re 
Maid Steel Wool and Soap Cleanser. Los Angeles, Dec. 3.—If consumers ee : addet 
ON DEATH READY A new and intensive Sapolio revert Rvp interested as advertising men Piente That Panes black 
Bi as e é -hed by Enoch |‘ ‘ f Se ae — eee : aia : ne 
paign has — a. York |in current newspaper copy for Iris A current advertisement peorares a Lakeside Press Shows = 

roscingggg Cmgger dA : offee, the campaign may safely be picnic for two, which is far from be- 


: age: 5 aie leading artists from December 1 to cop 
|\game by making a negative approach |meal. Instead, they sit glumly by. March 1937. Over 500 entries have yor! 


About four-fifths of the large space| “What's missing?” queries the ibeen accepted. Pri 
‘used is devoted to an illustration in|headline. “Iris Coffee,” sadly re-| ‘phe jist includes bookplates, fold- 
| which the package is conspicuous by sponds the logo. ers, holiday greeting cards, announce. 
lits absence. The standard caption is A slogan, “Nothing Takes Its! ments, invitations and stationery. 


Joins Starbuck 
Gabriel Castano has joined the art 
staff of John Starbuck Advertising 
Agency, New York. 


Harrisburg, Pa., Dec. 3.—Financ- 
ing the campaign by sale of safety 
stickers, the highway safety council 
created by Gov. George H. Earle will 
spend $100,000 in a six-months’ adver- 
tising campaign which will invoke 
the power of newspapers, radio and 
posters to halt the reign of death on 
Pennsylvania highways. Copy is be- 
ing placed by Barnes & Aaron, Phila- 
delphia, an advertising agency which 
has done considerable work for the 
Pennsylvania Department of Reve- 
nue. 

The financing of the safety cam- 
paign is being watched with interest 
by many other states, and if it proves 
as painless as expected, the plan may 
be widely adopted. It has its genesis 
in a Pennsylvania law requiring 
motorists to have their cars in- 
spected periodically, and to post a 
sticker on each windshield. attesting 
that the inspection and the neces- 
sary repairs have been made. 


Stickers Pay Cost 


The motorist pays five cents for 
this sticker. Thus, the same law 
which lays a sound foundation for 
safety on the road also makes pos- 
sible educational advertising to drive 
home to the motorist the necessity 
for eternal vigilance. 

Eight thousand garages have been 
designated as official inspection sta- 
tions and they are also charged with 
selling the stickers and making 
proper remittances. Since they profit 
from the law, the garage operators 
have shown every disposition to co- 
operate with the committee on 
safety. 

Care will be taken to allocate the 
advertising according to revenues re- 
ceived, which means that most of the 
copy will appear in large municipali- 
ties and that use of the funds for 
this purpose will be as far above 
criticism as any tax can be. 

Posters to the number of 250 will 
be used, carrying such messages as, 
“When you drink, don’t drive. When 
you drive, don’t drink.” The posters 
will be reinforced by 1,000 metal 
signs, giving the name of the city, 
but otherwise carrying the same 
plea: “This is ————. We love our 
children. Please drive carefully.” 


Dramatize Actual Cases 


Radio material will consist of 34 
sets of five-minute’ transcriptions, 
each dramatizing an accident from 
the records of the Pennsylvania High- 
way Patrol. Newspapers will be used 
for an eight-week period, the exact 
date of which is yet to be determined. 
Copy will be patterned after that 
used on the posters. 

A final effort to sell the public on 
the theory that motor accidents can 
be prevented if each driver will as- 
sume his individual responsibility 
will be made with a motion picture, 
now being completed, which is said 
to be one of the first of the kind 
ever undertaken. The movie shows 
the making of an accident “trap’— 
eertain factors which should auto- 
matically warn the motorist that the 
stage is being set for another smash- 
up. 

rovernor Earle is chairman of the 
safety council, which, formed a year 
ago, has made an intensive study of 
the psychology behind accidents and 
built the present campaign on the 
facts uncovered. John B. Kelly, 
State Secretary of Revenue, is vice- 
chairman. Mr. Kelly’s department is ae 
charged with issuance of motor car ae 
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| Advertising and sales promotion man- 
| ager, outlines to executives plans for 


million dollar 1937 campaign for Hot- 
point lines. 


advertising of the Hotpoint line, an 
increase of 50 per cent over the 1936 
budget. 

Details of the new campaign were 
outlined by W. A. Grove, advertising 
and sales promotion manager, at a 
preview showing of the new line for 
130 chief merchandising executives 
of utility companies at the Palmer 
House. 

Speakers included R. W. Turnbull, 
vice-president and general sales man- 
ager; Clinton Brown, manager of the 
campaign sales department; and R. 
N. Heath, Curtis Publishing Co.; 
among others, George A. Hughes, 
president of the Edison General Elec- 
tric Appliance Company, led a round 
table discussion. 

Thrift and economy will provide 
the basic theme of the 1937 Hotpoint 
advertising, although these selling 
points will be dramatized for greater 
effectiveness, Mr. Grove told the util- 
ity executives. 


Use Emotional Appeal 


“There’s not much of a ‘lift’ or emo- 
tional idea associated with the words 
thrift and economy,” he said. “We 
are therefore going to appeal to the 
emotions and imagination of our 
prospective customers.” 

He cited the new Hotpoint range 
poster as an example of modified 
treatment of the economy theme. The 
poster shows a woman clasping her 
hands in pleasure over her new 
range. The headline is “Thrift that 
Thrills.” 

The 1937 Hotpoint campaign will 
employ general and women’s maga- 
zines and business papers. The 
budget for co-operative newspaper ad- 
vertising has been expanded. Among 
advertising and sales materials to be 
supplied to dealers are radio tran- 
scriptions, posters, direct mail, “door 
openers,” sales literature, and plans 
for utility employe sales campaigns. 

The company plans to experiment 
with company-controlled advertising 
in several metropolitan cities. Under 
this system, advertising allowances 
will not be given to dealers in those 
cities. The company will place the 
advertising. Among benefits expected 
are greater effectiveness through 
more timely and better planned ad- 
vertising. 


Line Is Expanded 


The new Hotpoint line of major 
appliances for 1937 includes, in addi- 
tion to the Hotpoint electric ranges 


.;}and water heaters, three new refrig- 


erator lines, a new dishwasher and a 
complete line of laundry equipment. 

Announcement of the line follows 
the recent concentration of the sale 
of the entire Hotpoint line of major 
appliances in the Edison General 
Electric Appliance Company organiz- 
ation. The refrigerator and home 
laundry equiment lines were form- 
erly marketed by the appliance and 
merchandise department of the Gen- 
eral Electric Company. 

In presentation of the new line to 
the public, the Hotpoint name will be 
advertised as “one of the great names 
of electricity with a 30-year record of 
dependability proved in 16,000,000 
homes.” 

The Hotpoint range line for 1937 
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W. A. Grove Full-color magazine advertising 


will portray the kitchen ensemble 
idea. Two colors will be used for 
other insertions. Spreads and full 
pages will be used in the magazine 
campaign. January issues of busi- 
ness papers will carry four-page ad- 
vertisements in color, announcing the 
refrigerator line. 


Plan Five Campaigns 


Five sales campaigns for utility 
employes have been prepared for 
1937, Clinton Brown, manager of the 
campaign sales department, said. In 
these contests, the utilities will pro- 
vide bonuses and other awards for 
outstanding sales performance on 
Hotpoint products. 

This activity will get under way 
with the “Zipper” campaign, during 
January, February and March. Each 
of the contests is named to tie-in 
with five forms of streamlined trans- 
portation. The “Zipper” contest gets 
its name from the Burlington Zephyr 
train. 

The second contest, to be held in 
April, May and June, will be the 
“Skipper” campaign, named after 
streamlined ships such as the “Queen 
Mary.” The “Skyrocket” contest, 
embodying the idea of the China Clip- 
per, will follow in July and August. 

During September and October, 
utility salesmen will match their wits 
in the “Blue Streak” contest, so titled 
in honor of streamlined bus trans- 
portation. The final contest, during 
November and December, will be the 
“Flying Dutchman” campaign, play- 
ing up the arrival of an air-minded 
Santa Claus in an airplane. 

Special plan booklets and employe 
booklets have been prepared for the 
five contests. Among other details, 
the employe booklets provide data on 
the various types of advertising 
which will be run concurrently with 
the sales contests. 


Stage Dog Contests 


Mr. Brown urged that the utility 
executives buy expensive, good-look- 
ing dogs, give them the name of 
“Skipper,” and offer them as special 
prizes in the “Skipper” contest. Such 
a prize would be a constant, pleas- 
ing reminder of achievement for a 
star salesman, he said. 

A novel door-opener, the Telechime, 
will be offered for use by utility 
salesmen. Tne Telechime is a tim- 
ing device for use with Hotpoint 
ranges. 

“When the salesman calls on Mrs. 
Jones, he will display the Telechime, 
and explain that it may be used to 
time a 10-minute cooking operation, 
for example, while the housewife 
goes about another task,” Mr. Brown 
said. 

“He promises Mrs. Jones that if he 
is permitted to step inside to describe 
Hotpoint ranges, that he will set the 
Telechime to sound a note ten min- 
utes hence, and leave promptly when 
the bell rings.” 


Shows Women’s Wants 


The company has completed a new 
series of electrical transcriptions, 
similar to the 13 transcriptions which 
Hotpoint offered for dealer use start- 
ing last July, Mr. Brown said. Since 
that time, he said, the transcriptions 
have been broadcast over 42 stations. 
Hotpoint pays the cost of production, 
the utilities the time cost. 

Of $1,896,422 invested to date in 

(Continued on Page 38) 


a ee ee ey 
au ae e vr oe *: ie . : : ie : : 
—a . : $s * 
a eek i. ie . ey c.g [= cone 
NMS * ie tees sets iti ay oe 7 RES gee eres; 
ees ie a ae, p: oo ij ee Pa eae 
\NWD. NO. CENTLEMED , we are not paking \ibertie® 4); te 7 eo 
with Mother Farth oF the Map Makers Guild. ae 44 a ee 
ts * ? nga 
\\ feo We are simpy tryME to show: ** in a simp!e- aa a aoe 
graphic way-*" how the good ola U-> A. would at re. ) ery 
Jook if ihe 512° of states were jerermines by D ft L _ ee 
| rhe relative area of improved farm land. This oy mm tf see 
fe . . eh ee 2 er | ee yes 
1 map-based on the 1939 Census, sHowe in a ingle ee " oe 
goths eweeP how rhe 13 Upret MississiPP* Valley ee ‘Gee | ane 
a 4 Grates dominate America ® agriculture? OTE aa is 
s — ae = 
oes Nature sertied this entire question of baste farm roe a 
TEN wealth when she grooves and \ocke4: wn be red ree a be 
a tween rhe Rockre> and rhe Appalachian ihe ys sce = 
:; Se 2, P A We ea a 
ge 2) Temperate Lone Spates O™ which Americ must ie ae oe 
| ALA es rely oF more than half of its far™ yevenve: By bake. = 
. “a the same yoken- cyccess¥! Farming gerties for © ie oe 
. < he ? . . I i ‘ 
jes you the enure questo" of reaching these !are® ate Aes 
i , scale farms «* at the Jowest rate pet page per pa Bee ; 
— : von 19000 RED eqrculatio® vn the world! So rake our et Sek | ah 
. = E — EL? up mapp ime your campare™ for whe farm yar’ as a ve 
e! es aif  - : pee ee) Sein ok Kage Pte. har *, ey ea 
Y "a i; ee tes ee ight. 4 : . \ , a ee: 
ee 8s Ps $8 ket: forget geography: remember puy ography ils Wes 
ea _ 4 Sag a a en. fee " . : : : ae ae 
— “a ee : Meredith publishine Co., Des Moine*> lowa- 8 gr _ 
ie SS — . ee ae ko, eg 3 x Hage 
—_— — Wes Ce ee fy , 
; ag a x - oe ae ewes ce Pm gS aa DME paces is <a sa 
~ = = ees we en ere ns % oa ae 7 ly tae fet he eke aeRO ey BT ee ies “a OS, 2 Ge ae 
ae a at ae a eae Cea eres eae: fo: ee ee Pies hho ae ae ea 
a i 3 2 Se wees FECT: Se ie! Bs ttl, ‘a eo 
be = % ae ss 4 oe aS : es a ‘ ae ‘ igs pe Ry oot oy bs ¢ . 4 ee : % 
— 3 Wee sal . ee ‘ge gle Se eres ves ead Seat me: a 
: ey — = at ae = “4 ‘ os a ; pits 
HNORLD'S TAL a 
TANURLD'S © eS ss 
. 2 -— RIC — ee < ee 
= | campers Sige EG, H E S + e a as & 
RE Ns ee Saar siataas M RE G | “el | . 
ction: mr a 7 ae a * ala et 2 i @] N oe 
‘ ce ee pe : ae ee pir 
ss cai il Po hag ; 
bce pe fe ate i Ages CES i rips : 
Se ‘ * Spey sat ee ay at sp Rieke sie 
a eee co ee gets a4 
: ote Py eT ae 


16 


ADVERTISING AGE 


December 7, 1936 


GUILD PROJECTS — 
JOINT CAMPAIGN 
FOR CHAMPAGNE 


Assessment, Agency to Be 
Named in January 


New York, Dec. 3.—Eight of the 12 
manufacturers of domestic, cham- 
pagne, representing 80 per font of 
production, today have organized the 
Champagne Guild, with offices here, 
for a co-operative advertising and 
promotion campaign. 

The amount of a per case assess- 
ment, which will determine the ap- 
proximate budget for the first year, 
will be settled early in January. Se- 
lection of an agency will also be 
postponed until that time. 


Supply Is Ample 


Meantime, the group has named as 
president Adolf Heck, American 
Wine Company, St. Louis, producer 
of Cook’s Imperial champagne; W. Z. 


Fuller, former Chamber of Commerce 


secretary and trade association ex- 
ecutive, has been appointed secre- 
tary. 

Estimates of members as to the 
amount of the first year’s appropria- 
tion range from $65,000 to $95,000. It 
appears probable the actual amount 
will be near the higher figure. 

Factors which have propelled the 
champagne manufacturers toward 
the cooperative plan are a _ recent 
ruling of the FAA restricting “cham- 
pagne” to sparkling wines in which 
secondary fermentation takes place 
in the bottle, the better position of 
the domestic product in relation to 
foreign competition, the belief that 
the potential is 40 times current 
sales, and a supply of champagne 
ready for market sufficient to supply 
demand at current levels for six 
years. 


Domestic Sales Up 


Though pre- prohibition consump- 
tion was several times what it is to- 
day, the foreign product outsold do- 
mestic champagne three or four to 
one. Today, domestic brands are 
supplying nearly half the demand, 
though only slightly cheaper. 

Accurate figures are not obtain- 
able, but the trade estimates sales 
this year at about 950,000 bottles, an 
increase of 50 per cent over last year. 
Domestic manufacturers are receiv- 
ing a little more than half the busi- 


WSB 


The Atlanta Journal 
Station--50,000 Watts 


k “The Voice of the South”” | 


Women Hike 4 Miles 
Daily About House 


Los Angeles, Dec. 2.—Urging 
need for better equipment and 
labeling the average kitchen as 
the “most inefficient workshop 
in the world,” Miss Frances 
Liles, Orange County Farm 
Bureau home demonstration 
agent, today announced results 
of a pedometer test. 

The test showed the average 
Orange County housewife 
walked four miles a day doing 
her housework. 


ness, and they now have 3,000,000 
bottles ready for market. 

The guild is waiting until next 
month to complete details of its plan 
because 50 per cent of retail sales 
are made in November and December, 
and first of January orders from 
wholesalers will indicate the pros- 
pects for next year. The next high- 
est sales peak is reached in June. 


Insignia Adopted 


The Champagne Guild has adopted 
an insignia, a popping champagne 
cork to identify the product of sub- 
scribers to the cooperative campaign, 
but has progressed no further with 


@ 


La rgest 


Mule 


, Market 


in the \Nordd 


Georgia's steady demand for mules, bred for 


strength and endurance, has played a part in 


making Atlanta the largest mule market in the 


world. 


Last year 54,000 mules were bought and sold 


in Atlanta. Most 


and Texas. 


mules are bred in Missouri 


But the South’s demand for mules 


puts the Atlanta market into first place. 


Rather stubborn,—a mule. 


Journal. 


So’s The Atlanta 


The Journal established its leadership 


RADIO HOLDS PUBLIC ADDRESS SYSTEM 


TUTTE TERED, 


This giant radio newly-introduced by Crosley Radio Corporation has 37 tubes, 
six speakers and includes a public address system. 
20,000 cycles audio frequency and be toned down to living-room levels. 


It can reproduce from 20 to 


merchandising plans. Opinion has 
not yet been settled on such major 
considerations as whether to place 
most emphasis on claims of superi- 
ority for the American product or 


‘on the merits of champagne as a 


beverage. Past performances of mem- 
bers show their methods differ 
widely. 

The two leading, consistent adver- 
tisers are Pleasant Valley Wine Com- 
pany, Rheims, N. Y., Great Western 
champagne, and Mr. Heck’s company. 


Their combined advertising expendi- 
| tures are estimated at not more than 
| $100,000 annually. 


| Stress Special Occasions 
| 


Both seek to capitalize on the fact 
|\that champagne is consumed chiefly 
lat holiday parties, celebrations and 
weddings, but employ different tech- 
niques. 
| Great Western is advertised at 
|}about the same level the year round, 
magazines being the preferred me- 
dium, though some newspaper and 
outdoor space is used. Current copy 
is built around the slogan, “Great 
| Western for Great Moments.” 

The Cook’s Imperial appropriation 
jis concentrated in pre-Christmas 
| newspaper advertising. Small space 
‘is used in a number of newspapers 
‘in large cities for reminder copy. 

| The most intensive champagne 
|campaign since repeal was staged by 
‘Urbana Wine Company, Hammonds- 
jport, N. Y., for Gold Seal cham- 
|pagne during the November-December 


season two years ago. Large news- 
paper space was used in several lead- 
ing cities for copy localized by the 
inclusion of testimonials of head- 
waiters of fashionable local hotels 
ands restaurants. The advertise. 
ments were illustrated by  photo- 
graphs of socially prominent and 
notable persons enjoying their cham- 
pagne in the establishments of the 
testimonial givers. 


Royal Wilhelm, Jakel 


Appoint Buckeridge 


J. O. Buckeridge and Co. Inc., De- 
troit, has been appointed to handle 
advertising of Royal Wilhelm Co., 
Sturgis, Mich., a furniture manufac- 
turing company which has entered 
the trailer field, and The Jakel Co., 
Detroit, maker of toys and ad-writ- 
ing equipment. A. L. Bogue, former 
sales manager of the Burkhart Co., 
has joined the agency as an account 
executive. Robert Marsh has joined 
the art staff. 

Royal Wilhelm Company will use 
magazines, business papers, and di- 
rect mail. The Jakel Company will 
schedule space in business papers, 
boys’ magazines, and home mechanic 
magazines, 


New Auto Guide 


A new automobile Safeway Guide 
with a non-removable head has been 
developed by Rayline Manufacturing 
Co., Boston. The guide is installed 
on either end of the bumper bracket. 
A new adjustable feature permits 4 
change in height to suit the driver’s 
vision. 


25 years ago as the dominant advertising me- 
dium in Atlanta and has stubbornly resisted all 
onslaughts. The Journal continues its leader- 
ship in local, national and classified advertising 


because it has“built a newspaper that fits the 


needs and tastes of Atlanta and Georgia. 


Che selena Journal 


(The Journal Covers Dixie Like the Dew 


| — oe 


National Representatives 


Industrial and 


Commercial 


Air Conditioning 


Effective coverage in this Important Dual Market 
- two monthly papers which have the greatest 
subscriber audience in air conditioning. Come to 


“Headquarters” for complete market and media data. 


HEADQUARTERS fiat 


D ABP 


6 N. MICHIGAN . . CHICAGO 


BOTH PAPERS 


KEENEY PUBLISHING COMPANY 


Residential 
Air Conditioning 


for advertising use. 


NEW YORK 


new... timely 


STOCK PHOTOGRAPHS 


Ready-to-use ‘‘Reserve Illustra’ 
tions’ submitted 10 days approva! 
by mail from world’s largest file- 
Cost only $10 each. Model releases 


~~” UNDERWOOD & UNDERWOOD 


CHICAGO 
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“We are enclosing additional telegrams and letters regard- 
ing the sale of the November 30th issue of LIFE, which 
certainly need no comment from us. All we can say is that 
we are mighty thankful that there are 50,000 additional 
copies of the December 7th issue and judging from the 
letters and telegrams, the extra quantity we are going to 
send the branches will be received with open arms. It looks 
to us as though 150,000 extras could be used and still the 
telegrams would come in saying, ‘sold out.’ "——The Ameri- 
can News Company, Inc., New York City. 


ONE HUNDRED PERCENT SALE ON LIFE NO- 
VEMBER THIRTY ISSUE LOST SIX HUNDRED 
FIFTY SALES NEED AROUND TWELVE HUN- 
DRED PLEASE. 

—American News Co., Huntington, West Va. 


LIFE NOVEMBER THIRTIETH COMPLETELY 
SOLD OUT COULD HAVE SOLD FOUR THOUSAND 
MORE WOULD LIKE ORDER MADE EIGHT THOU- 
SAND COPIES—The Detroit News Co. 


LIFE NOVEMBER THIRTIETH PRACTICAL SELL 
OUT IN THIS TERRITORY COULD HAVE USED 
ONE THOUSAND ADDITIONAL SUGGESTED 
ORDER THIRTY FIVE HUNDRED. 

—The Albany News Co. 


NOVEMBER THIRTIETH ISSUE LIFE CLEANED 
OUT AT NOON FRIDAY STOP COULD HAVE USED 
FIFTEEN HUNDRED MORE STOP MAKE ORDER 
FIFTEEN HUNDRED COPIES. 

—The American News Co., Lynn Division. 


LIFE NOVEMBER THIRTIETH SELL OUT COULD 
HAVE SOLD FOUR HUNDRED MORE MAKE 
ORDER THREE THOUSAND. 

—The Houston News Co. 


“Our supply of LIFE, November 30th issue, completely 


| News: sold out by noon today. The demand is greater than it was ” ’ . : : 
eee: ok mee eee coe ee ee ee ae A sell-out of LIFE’s first issue was expected. But with the second issue, 
7 7 limited distribution. We are or ey a — and 
ead- we can guarantee you a complete sell out if we could get - : : : ’ 
ee ee aa. tase ees eee too, a complete sell-out, LIFE regrets for its own and its advertisers’ sake 
vertise- 
NOVEMBER THIRTIETH LIFE SELL OUT COULD ‘ ; , : ; 
phot BuAVE USED AS MANY MORE MAKE ORDER the potential circulation that is going by the board. 
“cham. | THIRTY TWO HUNDRED. 
—American News Co., Ltd., Montreal. : : oT 
of the 9 a Extra thousands of copies are being squeezed out of the existin 
CLEAN SALE CURRENT ISSUE LIFE COULD HAVE P inte aig proses. 
SOLD ONE THOUSAND. ; ; . ; 
: —=The Fort Worth News Agency. But because LIFE is printed by a process new and unique to the publish- 
ridge [LIFE AGAIN A SELL OUT COULD HAVE SOLD ; ti 
TWO THOUSAND MORE MAKE SUBSEQUENT ing field, it will be some tim iti i 
c., De- IB IssUES TWENTY FIVE HUNDRED COPIES. 8 , e before additional presses can be installed to 
ry —The Bridgeport News Co. fill d iat f h ‘ 
anutac’ fF SECOND ISSUE LIFE SOLD OUT COULD USE orders, which for the third and subsequent issues greatly exceed the 
enter FOUR THOUSAND MORE MAKE ORDER TEN 
‘‘Lwrit, ) THOUSAND. potential supply. Every available printing facility is being pressed into 
hate —The New England News Co., Boston, Mass. ; & y & Pp 
rt Co. 7% LIFE NOVEMBER THIRTIETH ISSUE SELL OUT . : 
count IE couLD HAVE SOLD THREE THOUSAND MORE service to meet this unforeseen and unprecedented demand for the maga- 
MAKE ORDER SIX THOUSAND.  — 
‘il, use —The Cincinnati News Co. zine of pictures—LIFE. 
a win, | NOVEMBER THIRTIETH LIFE COMPLETE SELL 
apers, | OUT COULD HAVE SOLD ONE THOUSAND TWO , ; 
PPnic, | HUNDRED MORE MAKE ORDER ONE THOUSAND Meanwhile from the lively newsstand sale and from thousands of enthu- 
FIVE HUNDRED—Lansing News Agency, Mich. 
| NOVEMBER THIRTIETH ISSUE OF LIFE SOLD Siastic reader letters, it is strikingly a i : 
7 OUT HARD TO ESTIMATE NUMBER OF EXTRA ; gly apparent that people like LIFE’s 


| Guide COPIES COULD HAVE USED BUT EASILY ONE ” t ai _ - 

wrbioe HOUSAND MAKE ORDER AS SOON AS POS- pictures, its news, its color reproductions, its beauty and large size, an 

ctuiled | SIBLE THREE THOUSAND COPIES. ' , p ’ y g e, and 
—The Rhode Island News Co., Providence, R. I. 


racket. 
ae ss THIRTIETH LIFE COMPLETE SELL OUT COULD 
" HAVE USED THREE THOUSAND ADDITIONAL 
MAKE ORDER SEVEN THOUSAND. 

—The Minnesota News Company, St. Paul, Minn. 


its ten-cent price. 


“The demand for the second issue of LIFE (November 
30th issue) is equal to, if not greater, than the first. We 
will definitely have a sell-out of the second release. Is 
there any possibility of getting any more of this issue?” 

—The Rochester News Company 


LIFE NOVEMBER THIRTIETH SOLD OUT COULD 
USE FIFTEEN THOUSAND ADDITIONAL COPIES 
MAKE ORDER THIRTY THOUSAND. 

—The Western News Co., Chicago, III. 


LIFE AGAIN CLEAN SALES COULD USE FIFTEEN 


HUNDRED MORE MAKE ORDER THREE THOU- 
SAND—The Eastern News Co., Portland, Me. 

SECOND ISSUE LIFE SELL OUT COULD HAVE . 
USED FIVE THOUSAND MORE MAKE ORDER “5 
FOURTEEN THOUSAND—The Washington News Co. . 


LIFE NOVEMBER THIRTIETH ISSUE A SELL 
OUT DEMAND EXCEEDING HEAVY COULD 
PHS HAVE USED ONE THOUSAND ADDITIONAL 
, MAKE OUR ORDER FIFTEEN HUNDRED COPIES. 

—Allentown News Delivery. 
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EVERY WEEK 


file. ede NOVEMBER THIRTIETH SELL OUT COULD 
2008 AVE USED THREE THOUSAND MORE MAKE 
ORDER FIVE THOUSAND. 
OOD —The Indiana News Co., Indianapolis. ADVERTISING DEPARTMENT: 135 EAST 42ND STREET, NEW YORK 
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Promotion Aids 
Hotel to Stave 
Off Demolition 


Chicago, Dec. 5.— Consistent, well- 
rounded advertising and promotion, 
coupled with a half-million dollar 
modernization and _ reconstruction 
program, has brought the LaSalle 
Hotel from the verge of being torn 
down to make way for a parking lot 
to the point where its rooms were 
well over 80 per cent occupied in Oc- 
tober, according to a report released 
this week. 


Once one of the outstanding hotels 
in the Middle West, the LaSalle fell 
from grace with the establishment of 
newer structures and the onslaught 
of the depression, and in November, 
1933, unconfirmed but seemingly well- 
authenticated gossip had it that the 
huge structure was to be razed so 
that a few more cars might find 
resting space in Chicago’s loop. 

But Central Life Assurance Society 
of Iowa, the hotel’s owner, suddenly 
decided to see the venture through, 
and to attempt a spectacular come- 
back for the hostelry. James Louis 
Smith, Eastern hotel man, was called 


hand on staff, operations and altera- 
tions, and a bankroll of $500,000. 


Promotes Friendliness 


Starting out with a completely new 
staff and such simple alterations and 
repairs as could be made immedi- 
ately, Mr. Smith stressed the neces- 
sity for a friendly attitude, and 
finally developed the slogan which 
motivates the staff and is emphasized 
in the hotel’s promotion: “Foremost 
in friendliness.” 

The “foremost in_ friendliness” 
theme is being emphasized in attrac- 
tive mailing pieces and also in copy 
running in Esquire, Literary Digest, 
News-Week and Time, usually in two 
column by 6-inch space, and in the 
newspapers of Chicago, Milwaukee, 
St. Louis, Kansas City, Minneapolis, 
St. Paul, and other Middle Western 
centers. 

Approximately 150 outdoor dis- 
plays on highways leading into Chi- 
cago are likewise blaring forth the 
message of the hotel’s resurgence. 

One unusual promotion effort cen- 
ters around the “Foremost in Friend- 
liness Club” operated on the 18th 
floor of the LaSalle by Duncan Mc- 
Pherson, famous golf professional 
and teacher. This is a golf school, 
but in cooperation with the hotel, Mr. 
McPherson invites patrons to drop in 


their game, without charge. Mr. Mc- 
Pherson has been broadcasting three 
times a week from the lobby of the 
hotel on a WBBM-CBS hook-up, and 
will shortly resume his talks over 
an NBC circuit. 


Matter Illustrations 


Shown in New York 


Posters and other work of Herbert 
Matter, Swiss artist, photographer 
and designer, are being displayed by 
the Composing Room, Inc., New York. 

The exhibit runs to Dec. 16. 


Agency for Agasote 


Agasote Millboard Co., Trenton, 
N. J., manufacturer of Homasote In- 
sulating and building board, has 
placed its account with Wildrick & 
Miller, New York. Magazines, farm 
papers and trade papers will be used. 


To Promote Galleries 


Advertising of Simon of Marseilles 
(art galleries) has been placed with 
Metropolitan Advertising Co., New 
York. 


Agency for C. I. T. 


Commercial Investment Trust, Inc., 
New York, has placed its account 
with Lord & Thomas, New York, effec- 


SOUTHERN RICE 
INDUSTRY TELLS 
1937 STRATEGY 


General Promotion Supported 
by Special Work 


New Orleans, Dec. 3.—Though na- 
tional advertising will continue un- 
abated, the Southern Rice Industry 
has selected eight markets for special 
cultivation this winter, Mrs. Beth 
Bailey McLean, director of the home 
economics department, announced. 
They are Akron, O., Hammond, Ind., 
Lansing, Mich., Lawrence, Kan., 
Nashville, Oklahoma City, Chicago 
and Des Moines. The last two cities 
were selected because of their proved 
receptivity to new menu suggestions. 


Mrs. McLean, who graduated to her 
present work from the home eco- 
nomics department of Iowa State 
Teachers’ College at Ames, reports 
that the three-year campaign has re- 


in as manager, and given a free'for minor instruction and tips on|tive Jan. 1. 
Look at sales from the sk i 
y-view 
If you could fly high enough to look down on all America, you would see, scattered 
from coast to coast, the massed centers where most people live and buy. 

These populous centers are the major markets of America. With Mutual, and only 
with Mutual, you may select any combination of these markets—either for a new cam- 
paign or to augment your present one. 

You may, as one drug advertiser did, choose WGN, Chicago; WOR, Newark; 
WLW, Cincinnati; CKLW, Detroit; WAAB, Boston, and four other markets at a cost 
of $2550 a week (one-half hour, evening). 

1,000,000 new users of the product’ have been traced to this Mutual program 
within the past six months. 

Flexibility, economy and results have warranted Mutual’s expansion coast to coast* 
and have made it possible for Mutual to serve clients with country-wide broadcasting 
adapted to individual requirements. 

*Beginning December 29, the California Don Lee Network joins Mutual 
This is 
» Y » mS 
THE MUTUAL BROADCASTING SYSTEM 
OFFICES: CHICAGO, TRIBUNE TOWER—WGN + NEW YORK, 1440 BROADWAY—WOR 
CINCINNATI—~WLW + DETROIT-WINDSOR—CKLW + CALIFORNIA—DON LEE NETWORK 
| NEW ENGLAND—COLONIAL NETWORK + ENGLAND—COULSDON, SURREY 


RICE PROTAGONIST 


Beth Bailey McLean, home economics 
director of the Southern Rice Industry 
and a leader in the successful co-opera. 


tive drive to increase domestic rice 
consumption. 


sulted in a remarkable cumulative 
effect, per capita consumption of rice 
having increased one pound within 
the last year. The crop carryover 
from last year is the smallest in the 
history of the industry. 

The rice industry was forced into 
domestic promotion by price regula- 
tions which virtually eliminated the 
export market. Forty-five millers of 
Louisiana, Texas and Arkansas rep- 
resenting 80 per cent of production, 
formed the Southern Rice Industry, 
putting Mrs. McLean at the helm. 
Tracy-Locke-Dawson, Inc., Dallas, 
was selected as the agency. The ini- 
tial campaign was planned for nine 
months but proved so profitable that 
it was continued without interrup- 
tion. 

The backbone of all advertising has 
been an attractive book, “Rice—200 
Delightful Ways to Serve It,” and 
more than 1,500,000 copies of this 
95-page volume have been distributed 


Use of Coupons 


National magazines on the list in 
clude The American Home, Better 
Homes and Gardens, Good Housekeep- 
ing, Home Arts, Household Magazine, 
Ladies’ Home Journal, McCall's, 
Parents’ Magazine, Pictorial Review, 
True Story and Woman’s Home Com- 
panion, Newspapers are used in 
cities selected for special effort or 
in those in which cooking schools 
are conducted. All copy contains 
coupons asking for the menu book. 

The Southern Rice Industry attrib 
utes much of its success to enlist: 
ment of effort of professional chefs 
and restaurant and hotel managers 
through an aggressive trade paper 
campaign in American Cookery. 
American Restaurant, Hotel Manage: 
ment, Journal of Home Economics, 
Practical Home Economics, and Res: 
taurant Management. With _ food 
prices steadily rising, these public 
servants have shown increased inter: 
est in ways to offer attractive menus 
at popular prices. 


* HAIRE - 


. BUSINESS : 
PUBLICATIONS 


FIRST 


IN THEIR 
DIFFERENT FIELDS 


FIRST 


ON YOUR 
TRADE SCHEDULES 
THE HAIRE PUBLICATION 
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- For TIhemse 


HATS how women spend the big part of 


every family dollar. 


And the magazine read by the most women today is 
Woman's Home Companion . . . 2.848.550 average for 
the first six months of 1936... . 2,930,000 for August! 


Here is the greatest spending power—the richest 


consumer market — any magazine has ever reached! 


Yet advertising cost per thousand is now the lowest 
in Companion history! 
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ADVERTISING AGE 


HOTEL CHAIN T0 
SPEND MILLION 
FOR 1937 COPY 


Others Plan Large Boosts in 
Expenditures 


Chicago, Dec. 3.—Coincident with 
announcement that National Hotel 
Management Company, Inc., would 
spend close to $1,000,000 in advertis- 
ing in 1937, a gain of 18 per cent 
over 1936, many hotels today re- 
ported plans to intensify promotion. 

The NHM campaign will use news- 
paper and magazine space, outdoor 
posters, and direct mail. Pages and 
half-pages will be employed in maga- 
zines, some in black and white and 
some in color. 

Ralph Hitz, president, pointed out 
that substantial increases experi- 
enced this year in transient registra- 
tions, restaurant patronage, and use 
of display rooms and banquet halls, 
indicate that more: people are travel- 
ing for business and pleasure, and 
constitute a barometer of improved 
conditions throughout the country. 
Others in the field expressed similar 
opinions. 

Members of the NHM system are 
the New Yorker and Lexington, New 
York; Netherland Plaza, Cincinnati; 
Book - Cadillac, Detroit; Congress, 
Chicago; Van Cleve, Dayton; Adol- 
phus, Dallas; and Nicollet, Minne- 
apolis. 

Adding to this panorama, Harry 
Atkinson, president of the Chicago 
agency bearing his name, which spe- 
cializes in hotel advertising, told 
ADVERTISING AGE that hotel advertis- 
ing throughout the country is on the 
upgrade. 

Increased hotel patronage and a 
continuing favorable outlook in the 


Double Truck Sings 
Factories’ Revival 


Manchester, N. H., Dec. 2.— 
Two hundred stores, industries 
and individuals in Manchester 
co-operated last week in spon- 
soring a double truck “wel- 
come” advertisement in the 
Manchester Union-Leader. 

The occasion was purchase 
of the four factories of the de- 
funct Amoskeag Manufacturing 
Company, once one of the coun- 
try’s largest textile organiza- 
tions, by Pacific Mills, Ine., 
with promise of employment 
for thousands of idle Man- 
chester workers. 


field are dominant factors, he said. 
W. S. Padgett, advertising manager 
of the Bismarck Hotel, and Paul H. 
Fassnacht, director of public rela- 
tions of The Stevens, declared that 
one trend in hotel advertising is to 
place business on a cash rather than 
a duebill basis. During the depres- 
sion, most hotels had to resort to 
duebill advertising, but now that 
times are better, cash business is 
growing in volume, they said. 


Sell City First 


Suggestions of a national co-opera- 
tive hotel campaign have been made 
recently but the idea project was not 
approved by the American Hotel As- 
sociation and the idea died a-borning, 
hotel men in New York reported. 
The fact that the principal promo- 
tion suggested was publicity and that 
paid advertising was to receive little, 
if any, share of the budget, lessened 
their interest, the hotel men said. 

Many hotels are finding it good 
business to feature civic attractions 
in their advertising, “selling” the 
city first, and then the merits of the 
hotel, Mr, Atkinson said. He believes 
that this technique will grow in im- 
portance in hotel promotion. 

“The Hotel Gibson used space in 
200 newspapers prior to the Fourth 


| of July and Labor Day, stressing 

| Cincinnati as a pleasure spot, with | 
the result that the Cincinnati hotels | 
| were forced to turn away prospective | 


guests by the thousands,” he said. 


“The entire hotel business in 
the Week 


“Just for Fun Spend 


tisements was headed. Text listed 


boat trips, and the Gibson 
Gibson copy similar to the holiday 
advertising appeared each week 
throughout the summer. 


Modern Styling Featured 


rooms have furnished the theme for 
an extensive advertising campaign, 
employing 500 newspapers through- 
out the country, business papers, and 
‘direct mail. The re-decorated rooms 
are described as “the most modern” 
in Chicago. 

An unusual direct mail piece has 
been prepared for the current cam- 
paign, Mr. Atkinson said. It repro- 
duces each of the newspaper adver- 
tisements, and emphasizes the fact 
that the hotel is using 500 news- 
papers to “tell the story of these 
new rooms that are truly ‘in the 
fashion of tomorrow.’” The piece 
is being sent to former guests and 
convention prospects. 

“Live today in the fashion of to- 
morrow—that’s the theme of the 
Hotel Sherman’s newly decorated 
modern rooms,” the direct mail copy 
reads in part. “These new guest 
rooms represent outstanding exam- 
ples of the newest and cleverest 
ideas in interior decoration, and are 
a prediction of the modern styling 
that travelers may expect in hotels 
of the future.” 

Advertising expenditures of the 
Drake Hotel and the Blackstone Ho- 
tel, prominent Chicago’hostelries, are 
double the sums spent a year ago. 


Urges New Appeals 


Most hotel advertising follows the 
same general pattern, Mr. Fassnacht 
(Continued on Page 33) 


that | 
city benefited from the Gibson copy.” | 


End in Cincinnati,” one of the adver- | 
various attractions, such as baseball, | 


summer opera at the Cincinnati zoo, | 
Root. | 


Modern styling of Hotel Sherman | 


1Q YEARS OLD 


———, 


BizNDEDI 


HOLIDAY DRESS 


0 YFARS OLD | 


Christmas carton of Highland Queen 
Scotch gets added zest from the special 
“For Auld Lang Syne" address. 


Jersey Has New Daily 


Formed by the merger of three 
weekly papers, the Northwest Jersey 
Star has made its debut as a daily 
at Washington, N. J. F. A. Robert- 


son is publisher; 


William F. Tait, 


formerly of the Allentown Chronicle 


& News, 


ager. 


advertising director, 
Earle F. Truman, 


Studies Tire Chains 


An industrial fellowship to study 
the durability of automotive tire 
chains has been founded at Mellon 
Institute of Industrial Research by 


The McKay Co., 
maker of commercial chains. 


and 
circulation man- 


Pittsburgh, Pa., 
The 


fellowship is headed by Dr. David 


F. Helm. 


Flash Backs to 
1919 Show Low 
Prices of Today 


Washington, D. C., Dec. 1.— Tak. 
ing an effective means of combatting 
any resistance to increased prices 
Sanitary & Piggly Wiggly grocer 


backs to prices of 17 years ago. 

Partial reproductions of 1919 aq 
vertisements feature the curren 
copy which is being used primarily 
by the chain to promote private 
brands. 

One insertion points to this 1915 
description of Green Bag coffee: “0; 
all good things we offer from time ty 
time, nothing exceeds in value giy. 
ing this famous coffee. From the 
standpoint of quality alone, Greey 
Bag will win your unrestricted praise 
and you'll pronounce it just the exac 
sort of coffee you have been trying 
to find. Then, too, you will always 


it is moderately priced.” 

The price is noted at 40 cents a 
pound. Tying in with this flash-back 
the “today” copy carries the com. 
ment, “And everything we said thep 
is true today except the _ price 
Today it’s only 23 cents a pound.” 

Another contrasting item was 
Creme Oil soap, with the 1919 price, 
10 cents a cake compared with the 
current price of seven cakes for 25 
cents. 


Firestone in South 


Firestone Tire & Rubber (0, 
Akron, O., has bought the Murra) 
Wood Products plant at Memphis, 
Tenn., and plans to begin tire pro 
duction in that city. An_ initia! 
capacity of 200 tires is planned. 


WRVA to Join CBS 


Station WRVA, Richmond, Va. 
will join Columbia Broadcasting Sys 
tem June 29, 1937, the network has 
announced. The station is operate: 
by Larus & Bros. Company. 


The Only Daily 


in Cincinnati 
to Show a 
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ADVERTISING 
OF HAIR TONIC 
BEING STUDIED 


Outlawed Cosmetic Claims 
Cited by F. 1. 6. 


Washington, D. C., Dec. 3.—Hair 
tonic advertising is being closely 
scrutinized by the Federal Trade 
Commission, it was indicated this 
week. The F. T. C. feels safe in 
making the assertion that “no one 
as yet discovered any preparation 
which will make hair grow where 
once it has stopped,” and it is pre- 
pared to proceed along this line. 

The hair tonic situation is closely 
allied with that in the cosmetic 
field, the F. T. C. feeling that the 
latter in many cases has crossed the 


border which separates innocent 
“trade puffing” from forbidden 
ground. 


The cosmetic battle was fought 
so long ago that younger advertisers 
are frequently unaware of the prin- 
ciples established. In _ stipulations 
entered into by several prominent 
companies in the past, such adver- 
tising claims as the following were 
outlawed: 


On Forbidden List 


“That the product will keep the 
skin young longer and prevent 
wrinkles. 

“That it is compounded from such 
ingredients as are found ‘only’ in 
the finest French powders. 

“That it will permanently remove 
freckles or blackheads. 

“That it will remove or keep the 
skin free from pimples, acne, eczema, 
blemishes, wrinkles or blotches. 
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At Mott Haven Station, New York, this series of posters presents an interesting development of harmonious arrangement with Lincoln-Zephyr, Packard and Liggett & Myers 
Tobacco Co., the advertisers. The posters were 


lithographed by Forbes Lithograph Co., Boston. 


“That it will draw impurities from 
deep within the pores. 


“That it will give the skin the care 
that makes beauty safe. 


“That it will change aging dryness 
to ‘supple youth.’ 

“That it brings directly to the skin 
vital energy such as vitamins in food 
bring to the body. 

“That it gives the skin renewed 
vitality.” 


Reasoning of Commission 


These glittering examples of the 
copywriter’s art may some day be 
restored to the lexicon, however, 
as the Federal Trade Commis- 
sion is amenable to reason. In sev- 
eral cases in the past, cosmetic com- 
panies against which it proceeded 
produced such a wealth of scientific 
testimony that the Commission was 
forced to recede from its stand. 

Meanwhile, however, the  state- 
ments given above are taboo unless 
the advertiser is prepared to prove 
that his product actually represents 
a scientific advance which justifies 
the claims. 


Strouse with Muller 


J. P. Muller & Co., New York, has 
placed Irving S. Strouse in charge of 
its newly created publicity depart- 
ment. 


‘Cook-Off Will 
Decide Amco’s 
Menu Contest 


New York, Dec. 3.—Publication ad- 
vertising of the second annual menu 
recipe contest of American Can Com- 
pany will be supported by 7,500,000 
consumer folders explaining the 
rules. Grocers, who will distribute 
the folders, will also receive special 
announcements of the part they are 
expected to play in the contest. Dup- 
licate awards will be made to dealers 
whose customers win one of the six 
cash prizes. The first phase of the 
contest closes March 13. 


The country is divided into six 
sections for administration of the 
contest, a winner being selected from 
each section. Each sectional cham- 
pion will receive a trip to New York, 
where the final “cook-off” will be held 
the week of March 29 at the 16th 
annual Women’s National Exposition 
of Arts and Industries at Grand Cen- 
tral Palace, each winner preparing 
a meal from the menu she has sub- 
mitted. 

The national winner will receive a 
cash award of $500, prizes of sec- 
tional champions ranging from $250 


to $100. Last year 37,000 grocers co- 
operated with American Can Com- 
pany in the contest, designed to 
show the possibilities of canned 
foods. Menus entered must provide 
for a canned fruit or appetizer, two 
canned vegetables and a canned 
salad and dessert. 

Princess Alexandra Kropotkin, of 
Liberty, is one of the judges. Fuller 
& Smith & Ross handle the account. 


Kinney Director 


of Simmons Company 


Gilbert Kinney, vice-president of J. 
Walter Thompson Co., New York, has 
been elected a director of the Sim- 
mons Company, Chicago bed manu- 
facturer. 

Mr. Kinney is also a director of 
Scott Paper Co., Chester, Pa., and 
Penick and Ford, New York. 


Nelson Promoted 


Jack Nelson, who recently became 
general sales manager of Rock-Ola 
Mfg. Corporation, Chicago, has been 
elected vice-president in charge 
of sales. He was formerly Chicago 
manager for The Billboard. 


Sweeney Joins Wynne 

Mercer W. Sweeney has been added 
to the sales staff of the Shirley W. 
Wynne Public Health Laboratories, 


Wrigley Raise | 
Will Conserve 
Buying Power 


Chicago, Dec. 3.—The Wm. Wrig- 
ley, Jr. Company took steps this 
week to maintain the buying power 
of employes by advancing wages of 
those receiving less than $3,000 a 
year. The increase, amounting to 5 
per cent, is effective Jan. 1. 

P. K. Wrigley, president of the 
company, broke this news to stock- 
holders in a personal communication 
which supplemented formal announce- 
ment of a special dividend. Mr. 
Wrigley also disclosed an important 
change in the employment assurance 
plan established in March, 1934. 

The 5 per cent wage increase is 
designed to aid employes meet pay- 
ments to the Social Security Fund 
and to the private pension plan estab- 
lished by Wrigley a year ago on a 
50-50 basis, without diminishing their 
net income. 

The employment assurance plan in- 
itiated in 1934 has been altered so 
that each employe who has been with 
the company six months and who 
receives $6,000 a year or less has a 


New York. 


one-year contract of employment. 


Uhmatchea in the daily field in 
Cincinnati is The Enquirer's story of 


Circulation growth. No other news- 
paper in this Market, except The 


Sunday Enquirer, has an unbroken record of ‘in- 


creases. Its continuous succession of gains is proof, 


indeed, that year in and year out The Enquirer is not 
only holding the unswerving respect of its old readers, but is con- 
stantly winning the confidence of additional families. The Enquirer's 
Net Paid averages for the 6 months ending September 30, 1936, were the 
highest in the nearly one-hundred years of its service to this community. 


DAILY--109,453 


SUNDAY--188,538 


THE CINCINNATI ENQUIRER 


“6 MONTHS ENDING SEPTEMBER 30, 1936, OVER 6 MONTHS ENDING MARCH 31, 1934. 
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ADVERTISING ACE 


December 7, 1936 


AMA URGES NEW 
MARKET CENSUS 


Turpen Is Officer 
of Metropolitan 


Raymond A. Turpen has joined 
Metropolitan Advertising Co., New 
York, as vice-president and account 
executive. 

He comes from Hirsch-Turpen Ad- 


vertising Agency, which has dis- 
F FR solved, bringing many of the ac- 
counts handled by that organization. 


Coutant Named President of 


Merged Organizations 


Brockton Club to 
Award Scholarship 


Old Colony Advertising Club, 
Brockton, Mass., has voted a $50 
scholarship to a member of the Brock- 


Atlantic City, Dec. 1——Census of 
marketing every five years by the 
government to replace the decade 
distribution census was urged at 
the American Marketing Associa- 
tion convention concluded here Sat- 
urday. 

Frank R. Coutant, research direc- 
tor, Pedlar & Ryan, Inc., New York, 
and president, American Marketing 
Society, was elected president of the 
association, which is a new organiza- 
tion formed from the merger of the 
society with the National Association 
of Marketing Teachers to become ef- 
fective Jan, 1, 1937. 

Wroe Alderson, Curtis Publishing 
Co., Philadelphia, and Prof. George 
B. Hotchkiss, New York University, 
New York, were elected vice presi- 
dents; Albert Haring, Lehigh Uni- 
versity, Bethlehem, Pa., secretary, 
and John J. Karol, Columbia Broad- 
casting System, New York, treas- 
urer. 


Name Regional Directors 


Directors named were: Paul T. 
Cherington, Cherington & Roper, 
New York, and Harry R. Tosdal, 
Harvard University, Cambridge, for 
the East; D. R. Fellows, University 
of Wisconsin, Madison; L. E. 
Scriven, Batten, Barton, Durstine & 
Osborn, Inc., Chicago, Mid-West; R. 
A. Balzari, McGraw-Hill Publishing 
Company, San Francisco, and David 
E. Faville, Stanford University, Palo 
Alto, Calif., Far West. 

Mr. Coutant announced that a 
book prepared by the committee on 
marketing research technique of the 
society would be published in Febru- 
ary by the McGraw-Hill Publishing 
Company, under the title, “The 
Technique of Marketing Research.” 

In his review of the progress 
made by scientific marketing during 
the last year, Mr. Coutant said that 
the lowest point that sound market; 
ing has ever touched was probably 
just before and just after 1929. Fol- 
lowing the collapse brought on by 
banker management, when selling 
was not a science, came the realiza- 
tion that “customers are the real 
masters of the market—those who 
wish to sell to them must consult 
their masters’ wishes. That is the 
essence of scientific marketing.” 


Urges Consumer Study 


Mr. Coutant condemned = cultiva- 
tion of unprofitable territories, and 
recommended that competitors be 
allowed to get business which can- 
not be served at a profit. He sug- 
gested that manufacturers’ study 
their consumers to find out their 
characteristics and how they can be 
best reached by advertising. 

He cited changes in appeals made 
possible by investigations of the 
manner in which consumers were 
using various products. 

About two or three million dollars 
per year are now being spent on 
marketing research, Mr. Coutant es- 
timated, and about 500 full-time peo- 
ple employed. 


Colorado Compensation 


Law Wins Approval 


The Social Security Board has ap- 
proved the Colorado unemployment 
compensation law, making it the 17th 
state to join the parade. 

The Colorado law applies to em- 
ployers of eight or more persons. It 
is of the pooled fund type and pro- 
vides for contributions by employers 
starting Dec. 1, 


ton High School graduating class who 
“shows most aptitude in advertising 
and desires further education along 


A scholarship collection will 
taken up at club meetings. 


Bank Pictures 
Distinguished 
Past Clients 


New York, Dec. 2.—Photographs 
and autographs of the men and 
women who were Page 1 news a 
couple of decades or more ago were 
used in last Saturday’s newspapers 
by National City Bank of New York 
both to indicate the scope and lon- 
gevity of its numerous services. 

The tie-up was a logical one, for 
the full page advertisement explained 
that “all these famous folk were 
friends of our bank—and the bank 
was their friend.” 


The list of celebrities was so long 
and inclusive that almost everyone, 
of any age, could find a face which 
evoked a memory. There was John 
Drew, one time matinee idol; Sam- 
uel Tilden, governor of New York 
and defeated candidate for presi- 
dent; Henry M. Stanley, newspaper 
man who went to the rescue of Dr. 
Livingstone in darkest Africa; Ruby 
Bob Fitzsimmons, who held the 
world heavyweight title in spite of 
his lack of weight; James Fiske, Jr., 
famous Wall Street operator, and 
others of equal rank. 


As the advertisement remarked: 
“What memories they call to life! 
Little Old New York in the days of 
Augustin Daly and Ada Rehan and 
Lillian Russell singing ‘My Evening 
Star.” A gay, glamorous era, when 


New York was just an easy-going, 
jolly, intimate town; and big busi- 
ness didn’t seem very big.” 


Two for Ringer 


Lee Ringer, Los Angeles, has boon 
appointed to handle advertising of 
the Wilshire Bowl, fashionable Los 
Angeles restaurant, and Globe In- 
vestment Co., financial institution 
Newspapers, direct mail and radio 
will be used for both. 


Kolb to Fertig 


Bennett Kolb has joined Lawrence 
Fertig & Co., New York agency, in 
an executive capacity. He was re- 
cently vice-president of Emery Ad 
vertising Co., Baltimore, and prior to 
that with Van Sant, Dugdale & 
Co., also of Baltimore. 


Sports Club Appoints 


Liberty, N. Y., Winter Sports Club 
has appointed Blackstone Agency, 
New York. Newspapers, radio and 
magazines will be used to promote 
the client’s facilities for winte 


sports. 


HE ‘‘package’’ in which your adver- 

tising is delivered to prospective 
customers is almost as important as the 
package containing your product. 


Country Gentleman offers you an ideal 


package for your advertising to rural 


r 


people. From cover to cover, Country 
Gentleman looks and reads like the top- 


rank magazine that it is. Its readers pay 


SLOCTRATY 


Soinater ths Week 


your ater Che Sem ve 
REA tanceorentaly & & vonbe 
axé weds BK rare fo 
rs city ve xegnnise Soy owe 
“ xe 


How EFFECTIVELY DO YOU 


more for it than for any other publication 


in its field. It is never bought in com- 


bination, with premiums, at cut price or 


on installments. 


Good advertising in Country Gentleman 


will make your product look good to 
1,540,000 good rural families. 


People who are smart enough to ap- 


preciate such a magazine to the extent 
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No Product Yet 


But Promotion 
Program Begins 


New York, Dec. 1.-—Although the 
company has just been organized and 
completion of the plant and produc- 
tion are still several months away, 
the Witco Carbon Company is plan- 
ning to launch an advertising pro- 
gram immediately. 

Described as the first advertising 
of a product before facilities for pro- 
ducing it have been prepared, the 
company, recently organized here, 
will direct the campaign at future 
buyers with the thought of paving 


| the way for familiar acceptance when 


the company actually gets its pro- 
duction program under way. 

Copy in the campaign will have a 
twofold purpose: to describe the 
progress of the plant development 
and pre-sell the organization per- 
sonnel, 

The Witco Company, manufacturer 
of Carbon Black, is building a plant, 
to cost more than a million dollars, 
at Sunray, Tex. R. I. Wishnick, 
New York, is president of the new 
corporation and the campaign is to 
be handled by Hazard Advertising 
Corporation, New York. A consider- 
ably expanded advertising program, 
it was announced, will be inaugu- 
rated by Witco as soon as the plant 
is completed and production started. 


Henderson to Agency 


Peter Henderson & Co., New York, 
seeds, plants, garden implements, 
has appointed Richardson, Alley & 
Richards Co., also of New York. Na- 
tional magazines, newspapers and 
direct mail will be used. 


Princeton Men Meet 


Princeton Advertising Club will 
hear James W. Lee, II, public rela- 
tions counsel, at its next meeting, 
Dec. 10, at the Princeton Club of 
New York. 


Lewin for Xervac 


Sav-Hair, Inc., Newark, distribu- 
tors for Xervac, hair growth stimu- 
lator, has appointed A. W. Lewin 
Company of that city. Newspapers 
will be used. 


FIGHT ON ‘BANK 
NIGHT SHOWS 
PRIZE ERA WANE 


Chicago, Dec. 2.—-Lukewarm op- 
position displayed by motion picture 
house proprietors here to the threat 
of legal moves to bar prize drawings 
was viewed by some marketing ex- 
perts today as evidence of a trend 
among national merchandisers away 
from many of the artificial patronage 
stimulants born of depression years. 


PACKAGE your ADVERTISING? 


that they will pay more for it will ap- 


preciate and buy your product when you 


tell them about it. 


If your product is 


one that most families can use or enjoy, 


Country Gentleman should be a funda- 


mental part of your 


advertising plan, 


Country GENTLEMAN 


AMERICA’S FOREMOST RURAL MAGAZINE 


THE CURTIS PUBLISHING COMPANY e 


Philadelphia e 


Boston e 


Chicago e Cleveland e 


Detroit e 


The Primary Medium for Farm and Rural Advertising 


New York e San Francisco 


IN NEW DRESS 


Re-dressing its entire line of paints, 


varnishes and enamels in new labels, 

Lowe Brothers Co., Dayton, O., stresses 

two-color combinations to increase 
effectiveness. 


The latest legal move was an 
opinion given here yesterday by 
Otto Kerner, Illinois attorney gen- 
eral, holding theater prize drawings 
illegal. The opinion followed action 
by the Better Business Bureau here 
warning theater operators such prize 
drawings were outside the pale. 

“I think all schemes like bank 
nights and gifts of automobiles are 
lotteries, regardless of their name 
or the form under which they ap- 
pear,” Mr. Kerner said. 

In response to moves to bar so- 
called “bank nights,” representatives 
of the sponsors here recently re- 
ported that theaters throughout the 
country have disbursed approxi- 
mately $6,000,000 annually in “bank 
night prizes.” 


Claim Legal Sanction 


They declared that legality of the 
enterprise had been upheld by 
courts in seven states. 

Aside from the amount actually 
disbursed, the merchandising trend 
has been disclosed in various state- 
ments by theater operators here in- 
dicating that they have “a bear by 
the tail.” 

The majority say they are ready 
to oppose any legal moves to bar the 
enterprises. 

At the same time they have indi- 
cated that if an agreement were 
reached whereby competitors would 
likewise remove the special induce- 
ment they would fall in line. 


Say Era Has Passed 


Formal statements have been re- 
fused, but off the record comments 
in the theatrical field point to the 
fact that the era of inducements has 
passed. Various operators have ex- 
pressed the opinion that patronage 
would drop off little, if at all, in the 
event the prize drawings were halted. 

The trend is further emphasized 
by the recent abolition by some the- 
aters of all prize drawings. 

The attack on the legal point in 
Chicago is based on local theater 
licenses, 

Cite City Code 


Two of the smaller local theaters, 
taking this tack, filed complaints 
with the Chicago Better Business 
Bureau and the mayor here this 
week, pointing to the city code pro- 
viding: 

“All licenses for theaters shall 
contain a proviso that no gaming, 
raffle, lottery, or chance distribution 
of money, gift or article of value 
shall be connected herewith or al- 
lowed by the person obtaining such 
license, or in any wise permitted to 
be held out as an inducement to 
visitors.” 

Both of the theaters from which 
the complaint was issued formerly 
Staged prize drawings. 


Tastyeast Presents 
Braddock, “The Champ” 


Replacing the Sunday “Pageant of 
Youth” show, Tastyeast, Inc., opened 
a 52-week, thrice weekly program 
Dec. 1, via WJZ and the National 
Broadcasting Company Blue network, 
headlining James J. Braddock, 
world’s heavyweight champion. 

J. P. Muller & Co.. New York, are 
the agency. 
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December 7, 1936 


Many Cities 
in Dire Need 
of Advertising 


Kansas City, Dec. 2.—No _ busi- 
ness needs advertising more than 
municipal governments, Edward W. 
Harding, director of the Civic Re- 
search Institute, of this city, told 
the Advertising Club of Kansas City 
last week. 

The proof, he said, lies in one ob- 
vious reflection: If asked whether 
there should be more or less govern- 
ment, the average citizen would im- 
mediately ask for less. Yet, if all of 


the essential services performed by | 


the local government were presented 
accurately, the same citizen would 
probably be unwilling to designate 
any one which he would wish sus- 
pended, 


The average citizen, Mr. Harding 
went on, can even be reconciled to 
payment of high taxes by advertis- 
ing. If asked whether he prefers 
high or low taxes, he would inevita- 
bly ask for the latter. But if all of 
the myriad services which he gets 
tor his money were portrayed truly, 
the citizen would freely admit that 
his tax dollar is able to purchase a 
great deal. 


BENSON CITES 
NEW POWER OF 
‘AVERAGE’ MAN 


Must Be Tightened 


Atlantic City, Dec. 1-—With 
“average” man _ evidencing new 
power, self-regulatory and_inter- 
pretive activities of advertising and 
business must be strengthened if 
they are to meet impending changes 
in rules of the game, John Benson, 
president of the American Associa- 
tion of Advertising Agencies, de- 
clared at the annual dinner of the 
American Marketing Society here 
Friday night. 

Mr. Benson made a strong defense 
of the emotional appeal in advertis- 
ing, though he warned that the pub- 
lic resents being treated “as a moron 
who can be cajoled with emotional 
appeal.” 

Recommending that the censorship 


of advertising copy by media be made 


@ Hollywood has taught this young 
American woman the meaning of 
glamour. Hollywood, too, has shown her 
how just a drop of some irresistible per- 
fume, the correct application of a good 
lipstick, the use of powder that flatters, 
gives her that certain elusive charm 
called glamour. And the American girl 


wants glamour! 


So when she reads her favorite maga- 
zine among Fawcett Women’s Group— 
she’s thoroughly receptive, constantly 
alert to any advertiser's message that 
tells her how she can be more glamorous. 

There are more tham two million young 
women in this country just like her who 
compose the audience of Fawcett 


FAWCETT WOMENS GROUP 


SCREEN BOOK e SCREEN PLAY e MOTION PICTURE e MOVIE CLASSIC e HOLLYWOOD 
TRUE CONFESSIONS e ROMANTIC STORIES e ROMANTIC MOVIE STORIES 


1501 Broadway, New York e 360N. Michigan Ave., Chicago e Simpson-Reilly, 536 S. Hill Street, 
Los Angeles e Simpson-Reilly, 1014 Russ Bldg., San Francisco e Geo. M. Kohn, Walton Bldg., Atlanta, Ga. 


magazines 


orous and 
product. 


Advertising Self-Regulation (as) 


the. 


| AFTER THE "POSER" 


| 
| 
} 
| 
| 
| 
' 


John Benson, (left) Four A's president, 
and Hugh Agnew, New York University, 
get together after the annual American 
Marketing Association ‘Poser’ session. 


more rigid and put on some co-opera- 
tive basis, he urged that “our 7-point 


code, adopted jointly by the A. N. A., 


the A. A. A. A. and last June by the 
Federation itself, must be strength- 
ened.” 


New Agency Service 


Public relations of clients will be 
included in agency service to a 
greater extent than ever before, he 
predicted, pointing out that industry 
is sorely in need of an advocate, must 
tell a story “and adopt policies 
which win public favor and present 


them in a way which does not savor | 


of propaganda or defense.” 
Knowledge of the public mind has 
been pitifully lacking, Mr. Benson 
stated, with the result that there 
has “been no leadership and very lit- 
tle common sense.” He quoted from 
Bruce Barton’s speech at the AFA 


convention in Boston last June, “the | 


future heads of industry will be se- 
lected for their grasp of the public 
mind, even more than for their pro- 
duction and financial skill.” 

“This offers advertising minds,” 
Mr. Benson said, “a far-reaching op- 
portunity of sensing the public mind, 
developing a reliable technique for 
doing so, and planning a _ course 
of public appeal which will do jus- 
tice to business without blandish- 
ments of any kind.” 


Co-operation Helps 


Mr. Benson remarked that there 
is a decided trend toward co-opera- 
tive and joint effort in advertising 


REPRESENTATIVE 


FWG ADVERTISERS 


Alka-Seltzer 
Allcock Porous Plasters 
' Allen, Ada 


Women’s Group. Their average age is 
25.5 years. Their average income is 
good ... they spend freely . . . their 
minds are open to new things. . . they're 
always interested in NEW beauty aids. 
Unlike the readers of 6 older women’s 


years older—their buying habits are not 
formed—they are waiting for YOU and 
your product to form these habits. And 
the ten yeurs’ difference in age means 
ten years more buying power! 

Tell these young women your story in 
Fawcett Women’s Group. Tell these 
American girls how they can be glam- 


whose ages average ten 


you will sell them your 


Bauer & Black 

Bayer’s Aspirin 

Beech-Nut Gum 

Beeman’s Pepsin Gum 

Boyer Society Parfumeur 

Bromo-Quinine 

Brownatone 

Campana Italian Balm 

Campana Dreskin 

Cashmere Bouquet Soap 

Chamberlain Hand Lotion 

Colgate Ribbon Dental 
Cream 

Cutex 

Dentyne 

Duart Permanent Wave 

Duart Creme of Milk 

Ex-Lax, Inc. 

Ey-Teb Company 

Eye-Gene 

Factor, Max 

Feen-a-mint 

Forhan’s Tooth Paste 

E. Frederics, Permanent 
Wave 

Frostilla Hand Lotion 

Glazo 

Golden Glint 

Golden Peacock, Inc. 

Goldman, Mary T. 

Dr. Hand’s Teething Lotion 

Hollywood Rapid Dry Curler 

Hopper, Edna Wallace 

House of Pinaud 

Hudnut Co., Richard 

Hump Hair Pin Co. 

Hush Sales Co. 

Hygeia Nursing Bottle Co. 

Ipana 

Irresistible Cosmetics 

Johnson & Johnson, 
Baby Powder 

Kleenex Co. 

Kotex Company 

Kurlash Co. 

Lady Esther 

Lewis, A. H., Medicine Co., 
Tums 

Lucky Tiger Hair Tonic 

Marchand’s Hair Rinse 

Maybelline 

Midol 

Modess Inc. 

Moon Glo Products 

Mosco Corn Remedy 

Mum 

Murine 

Neet 

Noxzema 

Odorono Company, The 

Othine 

Pepsodent Toothpaste 

Pepsodent Antiseptic 

Pertussin 

Pond’s 

Poslam 

Pro-phy-lac-tic Brush Co. 

Ross Company, Winx 

S. S. S. Company 

Savage Lipstick 

Scholl Mfg. Co., Dr. 

Smith, Kline & French Labs. 

Stillman Freckle Cream 

Tangee 

Tattoo Cosmetics 

Vick Chemical Co., 
VapoRub 

Vick Chemical Co., 
Nose Drops 

Warner Co., Wm. R., 
Non-Spi 

Wrigley’s Gum 

X-Bazin 

Zip 

Zonite Products Co., Zonitors 


IN NEW POST 


Herman L. Weckler, 
president and general manager of De 
Soto Motor Corporation. 


appointed vice- 


research, between various organiza- 
tions representing different groups. 
The effect of this trend, as he sees it, 
will be to give a broader point oi 
view and an authority for findings 
they might not otherwise possess. 

Mr. Benson stated that it would 
be a “dangerous mistake for busi- 
ness leadership not to recognize the 
under-current of the recent election 
as a deep-seated will in the popular 
mind to make some change in the 
rules of the game. The common man 
is going to get his; the small busi- 
ness man is out for an equal chance 
to win; the buyer, be he large or 
small, wants full value for his money, 
and as much as anybody gets; and 
as you well know, the consumer is 
king.” 

Must Meet Needs 
“Tf we don’t meet these needs,” he 


continued, “more arbitrary and un- 
reasonable demands may be made.” 


Mr. Benson commented on _ the 
Robinson-Patman law as_ probably 
unconstitutional, but too deeply 


rooted in public sentiment to be re- 
pealed. It will be beneficial to ad- 
vertising in putting competition on 
a merit basis and in placing main 
reliance on the consumer appeal, 
with consequently more reliable copy. 

Passage of the Anti-basing Point 
bill may handicap national advertis- 
ing by prohibiting uniform delivered 
prices throughout the country, Mr. 
Benson said, though an increase in 
regional advertising could be ex- 
pected. 

With respect to a new Food and 
Drug bill, advertising seeks the pro- 
tection of consumers and at the same 
time permission to continue the emo- 
tional appeal “so needful to success 
in reaching the consumer,” Mr. Ben- 
son remarked, “and we hope to limit 
false advertising to the definite pur- 
pose only of protecting health.” 


Bureaucracy !s Threat 


Mr. Benson emphasized the bene- 
fits of such a law in helping the hon- 
est advertiser to win public confi- 
dence, and in obtaining thereby bet- 
ter results. 

“On the other hand,” he warned, 
“if bureaucrats obtain arbitrary 
power over advertising, to be con- 
strued in the same technical way 
that labels have been dealt with 
there likely would follow a grave 
shrinkage in the volume of our busi- 
ness.” 

The consumer is questioning ad- 
vertising, its reliability and truth, 
she laughs at all the ills and scares 
which it conjures up to sell her 
goods, Mr. Benson said, while he 
urged advertisers to “keep faith witl 
her, never to mislead, nor offend, 
nor cajole her to harm.” 
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Strange Arithmetic... 


but facts just the same. The New York State Broadcasting 
System, with its 7 stations, plus the Colonial Network, with 
its 11 stations can easily make millions see your point of 


view and buy your products and services. 


\ 


ye \Q/ 
| it ere BD / 
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When the New Yorkers meet the Colonials there are 7 of 


one and 11 of the other—and those are the two luckiest 


numbers in the world—7 and 1l. 


The Seven Stations in the New York 
Broadcasting System are... 


“WINS, New York; WABY, Albany; WIBX, Utica; 
WMBO, Auburn; WSAY, Rochester; WBNY, Buffalo; 
WMFF, Plattsburg. 


These stations cover the richest market in the world, where 84% of the 
population of the Empire State lives and does its buying. 


4 ery. ed oe a aN ere 7 ~ 
oe eo Ae Cape™ co  iaae ¢ Se na cas fa , , j ~2 ; Pah ie a 2 My aes aa 5 
7“ PhS ee eae ee oe Pn tes tee a Bi ake ; bd Weetee, og A =" + Ries Stee je ys ae Rees, ae aie BS . 4 + ud 
: : ‘ - é a 4 FPS 1 Ps th a is es eee He deg, Wass Se Ae Ye pi. nae Fe i se ay gk er 4 : 4 ae 
eu eS Satie : : e rs Ts j mer ‘s ee, Se eae her, SS Pa I ee a a a age ete % a8 "Tie, Rg I) i, aly See A are 
aye es eS ; . nie 4 a : i ail rE Ray ia ‘ as gage ee ay a ape 
Z : \ , ye s . <s if ‘ Se Pin an & +. gh a 3 = es? gree i tas 
a: . “ aie oo oe: ue ot of Sale Pa ae z he: = het - ¥ * ee, A sulle, coreg te 
i ‘ , me at J \ : oe i : : ; i 2 
a5 ane ; 4 , ie : Pe oo oe es eh 5 Sere, 
Bi A. Z a x 7 an A eee ey a 
woe 
M = if an i aE re 
a: - 
Be el ae . $$$ —_—__—___— _ 
oe 
Zaps 
ae ae 
bes ee 
avis 
ee 
i : ae = ivan + ee, oe 3 pers aa 
Z : es : oi = ae ns $25 3 _ = 
| | +> 4 | 
24 é mes a 
# " “ea : eT . 2 F a 
saath? 4 : Ee , r rane 7 ; 
ah s; pe ve ae ; Pe oo Age 3 ars sae _ : A 
a | ee ies = “a5 yaw * wore .. See a Seren Sa 2 iy 
Br eure va eta ese! Le * a Prt eae z ae ae ie a fon 3 : 4 5 set Se: an aes ear, ead as aa 
Bias, * lm Me at ee Mie Se ee Se ee = a ene eines eae oa 2 % 
eas P+ ci : Shae be eile x ee a , a Qe Pe aie eee ae ie ee ae 
Pasir od 4 icon Cou eee cot . hea hed : ‘ aa ie a Ae eT eee ten oF is aks <— = a ee f 
erate t\ > pak Pace eee oe te Mize dope. te slp 2 sea ate ss ar’ ee re. 4a : os ate 
Sela ‘ee y) Bas ak foes See ee ae ype ae eke ee - Rein Naa ae SC a ea agit." eae le yas 2 
PR es ’ ie ca) et Ee oe ae tad i . Saher x = " eee =z al SR ae ce oon 2 ah 
a aed ‘ D Bias? ce te oie ae |. ; ee <a a eee : = as pean 2 Br oe ee TET = 1 ie 
yea a = y : eee ‘ Ce eas fae oad ge sre SGN TIE” ve fc ae Ss 
Soe ee Pia wet) ya ee: ae D male Prey ke bp mE ba > Kea eter vee ye wines Ee 
Bee ; SEE a ee 4 ae svat ith Ree oe ; <4 Mi” SAL ORs BR CCR CTS snes 
foe ree Lee ee Bearer ne ee a as 2 pepe rath i eee ese oe 
ange - es 2 Ne Iii). . sarees 4 1) > ns 
ee trong. ete tea Sy J) mene tae a a 
y fi lla oe Pid sia See Eid SN ee oe tee ane é yt > eee ae 
Rpt are Sy een ee 5 Eee pie ee 5 Re i 6.) See : 
Beer. Cis gr pea ‘bhi ae on ‘ mr : 
a 4 Ba yg ue eA te edi i ro eS Cs hie i ore ae eal coy TiS. zi 
Pe ’ aw : ui; 5 id [ ate C ’ PEA gweee fa) 
Se ae \ . Scene 4 Some 3 rey: ey ee eae, : “a uF 
‘Lapeaenes Reo rom arate te ees ee Soci 9Miese' a : nek pear : 
§ ma 4 et ge me ie yk ae ae sedi cine Eh alam aay. 3 i cre e 
ee e- ¥ | Br. “some. Pu oS Se RNC feo ug pa us Cr re 
Be y ‘ : a ees TS Mee ne are ae in wie yg, 
bi / \ Z i, wa SE The fy aea _ ‘ hin i wee el eke oe Bet hie Se 
4 \ : Che Slee a cache — lle as oi em a ae aes ; Seana Pe. 
aaa > ; anf ' \ a relia! urea eal hs : es ace ye . : er: Sea ty ae a ‘ : 2 ~ ty ay a 
i —— f he ‘ 37 — eee See ERE ae eo ieee ee aoe ra ‘nt: ope eT Poet ee og de, yee Pel ir oe Si eras ne Pie eaten ne a 
¢ ~ 4 \" " “ y . int eo ‘ aT 8) eer eee RN Chee Seine” ee cdi a a eS 2 eg . : 
: f wy CT ™“ a he Oe i i i pe ae ee si UA ee ak Se a Lea ee ; We Fe ee aT hs gh a a ri 
j "A 4 |) ae , : Amenity Soros! ; r Line ths chs a ace a : : Saamere He 4 pieces oo : 
® ag . 4 ' - a Se oni eae ae Sia seaipepe | ae (ae ; eth Meta ‘feox dit i wr isl Ve ees. ’ 
Cal / << ? a Be eee as : ? os eee oe moe = Pe oir eae 1 Bap! | ee i) we be ae baa 
eee . ' ‘ —— 2 XA / . ae Big aan’ aes a a if oF on ee ate pep ince te Se Vir, Se aor oR Nai | ae x 
Bs j é ag ; : mee: Ps oa, se Se ee iw sees J o ier : see a a 
% a es x Paa' ae ; ‘ : ea * Es 
— | i E 
: bh ; EA 
note (—. 
i: 
a ZK 2 : 
Paley g } 
‘ mk ee 
. ee , 
: Tees wi / 
— Mi Sh 
: — b 4 F j 
a Se 
ae a : j 
oe 
oy te 
awe +o 
cae 
ae 
w 2 epee } 
% ee | 
; es j Ba 
aaa = 
ae = , , 
eA if: i ‘ai , 
2s Saat  _ . " 
oe. ee | q 
bi, ba eae oa 3 
a a ——'s } 
= ee j pee ; 
Na Be ey 14} ! a , 
“3 Ses f i 
Be T 
: See S | 
MGs Ss ih 
fe tie fi 4 
os. ae hi —~ 
oe. . / 
eee eae = f , ! 
oop aioe ‘ a h . 
ia, ate - we 7 | 
eer or : 
Sis LK 
Ve ena nad 
“hae . ‘a 
‘oli, i s ; 
: Bid 
te Pabat # 
Jo ye , 
OS aaa ' 
’ 
Wastes 
ray 
ae 
’ ‘ a 
5 ‘ 
Se . 
opel ne 
eae 
a 7 
Apes ay, 7 
ae ae a 4 
Se ari 
* ae i* 
7 oP : 
i a 
io ae 
aye 
CaS). i 
ff 2) =e 
= ae 
ie 
Pec ee as 
et, 
* ae 
Soo geal 
os 
aie tt Pi 
a 
ae ae 
ee 4 : 
pack P 
RCs es 
Beri, 
Sere 
Ras nia 
as ne 
ae 
Eee 
Fee | 
sot ? 
Foe i Oe 
BP ray elec 
Ae coe 
— 
Pe. 5, 
hee py 
See D 
ee Sr ah! 
et eo 
pes ae 
So ey sg Beet 
ag, ee 
(eeeages ae 
eae: s. 
Ba, Pha et ane 
get 
i 
ti 
te ae 
ae? ee 
on F 
— 
Soe aa 
ory ee a 
bas Ge a 
ae 
is ‘Spates 
ae a gaat 
Fae See 
“ ee eS Sse 
ie i y 1 
a 2 a J 
j ape oS 
cial’ gi, 44 4 
eS ae 
i 2 
TI a cs e. : 
ee ae Cok eae Roe JN, j j } 
di oho a ne, MARU GS 2 ree a ae Ras orate ae ORS : 5 © ae vat Ry a LL bay - sR nae . 3 “s 
Choe age PRES i Suen © owen te eyes orate Ve pee Veet ye “eter ves See eae. Cae : tee : ‘ bts e3 is hte, Oe, ; ; x 
Soon Peery SURO a EN, a Medion eS ES ae fey VAR nL Paap ack) wang, See Teo ae a eee 4 eee ls Man Vi bias era ay . Perm Le Lat “Knee ey oe fa “ i 
Fo oe ad tle 5 Baten Oe ee ae toe sth cri oedema eee Ty Se ng Cate Bacee a Saray Sigg atitted s/c Sa Se Tapa Seta fe ales tite fp Pata i ee ee Tele NR is Ri ¥ 
. Sire, Tees a Be Meany ae de OS sete ct de aay a We NG PRLS Se nea, Sick ‘ Roe aie. Ae Sir d Silas eae Bee ee, er OR a a Ht oo ei grils in ae ie Grae? ae, ; BPMs Sahay : ; 
SS ; Dee URNS sats bas Me dd sponge yee ae Bae ng a Hiei i Uk I age a og) HY RR St Ga sea Mays ENN Me ates. ae ae 
; bes, PRO Ree Oe Be Sen R SENS eal: eh SOUR PTD taht OPC ORERAR aUSaS B SpeeT <# 5 Sea bel OE Cre oa a ris Brera tn 
- ras peut oe : : Mes ete ARS Ge ERTS eNO FE Gs ey 7 EE pay a ns aa ee a ey sith. OE eS SS Serie aa 
* J 4 N : oan toh re EhrAN a Ae a ae BER po 5) saaete ys Set Ry de ere Uy | UR ORS he ee Sa be ee 
7 & : . A ity RA : ‘i eh eo eee 3 i wah ete Cant 22 ete chic oe ae Saad paee 1 ee oer, eee pete 
Z : a n ‘ Z : " ere, AD Ramet Rah PR Sei eeean’” ve Wraar w e 


, 1936 December 7, 1936 ADVERTISING AGE : 27 


The Eleven Stations included in 
J the Colonial Network that cover 
mm @€=»._: the cream of New England are... 
WAAB, Boston; WSAR, Fall River, WSPR, Springfield; 
WTHT, Hartford) WLBZ, Bangor; WFEA, Manchester; 


WLLH, Lowell; W1XBS, Waterbury; WEAN, Providence; 
WNBH, New Bedford; WICC, Bridgeport. 


These are the stations that reach the heart of New England and 
the hearts of New Englanders. | 


These two regional nét- 
works can now be bought 
in combination— provid- 
ing a string of 18 stations— 


or separately. 


For detailed information address: 
THE COLONIAL NETWORK 
21 Brookline Avenue, Boston, Mass. 
OR : 


the THE NEW YORK STATE BROADCASTING SYSTEM 


Detroit - 114 East 58th Street, New York City - Chicago 
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Mere Coupon 
Qualifies in 
Omar Contest 


Omaha, Neb., Dec. 3.—A new phil- 
osephy underlying the contest idea 
is indicated by a current newspaper 
and radio campaign of Omar Flour 
Mills Company in which no evidence 
of purchase is required, but in which 
the contestant must sign a coupon 


indicating the date when she will be 
in the market for a sack of flour. 
The name of the retail grocer must 
also be given. 


In this way the company reveals its 
confidence that the contestant, who 
is required to study eight alleged 
points of superiority, will sell her- 
self on Omar flour in so doing. Re- 
tailers will also be asked to bring 
some gentle pressure on the contes- 
tants. 


Color pages are being used in a 
large list of newspapers. Radio sta- 
tions on the schedule are WNAX, 
KOA, KFAB, WHO, KGKY, KGNF 
and KMMJ. 


MARKETERS TAKE TIME OUT 


Bm We 


At the American Marketing Association meeting in Atlantic City, Dr. Louis D. H. 
Weld, research director, McCann-Erickson, Inc.; (left) Paul H. Nystron, president, 
Limited Price Variety Stores Association; Frank M. Surface, Standard Oil Com- 
pany of Indiana, and John J. Karol, Columbia Broadcasting System, enjoy the} 


annual convention banquet. 


HABIT, CHANGE 
CALLED LEADING 
SALES FACTORS 


Marketers Hear New Distribu- 
tion Trends Outlined 


Atlantic City, Dec. 1.—Business 
men have been too busy multiplying 
variations in the distribution struc- 
ture for old theories about competi- 
tion and price to be operative, Jacob 
Rosenthal, research director, Schon- 
brunn Coffee Company, New York, 
told the American Marketing Asso- 
ciation at the annual convention 
here Friday. Habit, chance and 
friendship are often more effective 
than price, he said. 


Dr. Rosenthal’s discussion was 
part of the changing marketing pic- 
ture presented by government and 
private marketing experts including 


FOUR-COLOR 
PRESS 


THE NATIONAL PROCESS COMPANY, wwe. (2 


AS A 


You gaze at a roaring monster the size of a house—the only 


four-color offset press in New York. You watch it discharg- 


” 6 


bination of “feeders,” “combers, 


5 


work?” 


ing huge sheets of 20 square feet, beautifully color-printed 
with hairline precision. You marvel at that complex com- 
suckers,” “feet” and 
whirling cylinders—at a giant thing of steel which almost 
seems to think. You wonder, “How can they ever make it 


And that is exactly the doubt which many experts ex- 


pressed when National Process, daring to pioneer, installed 


this great four-color press in its plant. How gratifying then 


to have the monster performing perfectly—at a speed al- 


most unbelievable. Difficult printing is its delight—all day 


long—catalogs, road maps, giant ads, broadsides, posters— 


anything that builds business with color printed on paper. 


Eleven sheets speed through this press at one time. Four 


thousand sheets are four-color-printed in one hour. Every 


color rich and clear. Every line sharp and clean. Finer 


lithogtaphy—done faster—with fewer operations. And the 


man with the printing budget gets a lift. 
aan 
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75 VARICK STREET, NEW YORK ¢ LITHOGRAPHERS SINCE 1912 


* Sales Portfolios ® Sales Manuals ® Advertising Portfolios * Magazine Inserts ® Giant Ads ® Broadsides 


* Cabin Plans © Posters ® Books and Booklets ® Folders ® Calendars *® Catalogs ® Maps—Road, City. Industrial 


* Lithography in Black and White, Duotone, Flat or Process Colors 


Gustave Siedler, National Resources 
Committee, Washington, D. C.; Eda. 
win B. George, Dun & Bradstreet. 
New York; Corwin D. Edwards, Na. 
tional Recovery Office, Department 
of Commerce, Washington; Donald 
E. Montgomery, Consumers counse], 
Agricultural Adjustment Adminis. 
tration; Dr. Louis D. H. Weld, Me. 
Cann-Erickson, Inc., New York; Pau] 
H. Nystrom, Columbia University, 
and president, Limited Price Variety 
Association; Paul T. Cherington, 
Cherington & Roper, New York, and 
Frank M. Surface, Standard Oil 
Company of New Jersey. 
Elaborating on the point that old 
economic theories about competition 
do not work in the light of the new, 
changing marketing picture, Mr. 
Seidler pointed to deviations from 
free competition in cases where in- 
dustries offer goods at delivered 
prices, or under basing point divi- 
sions of the country. 

Many benefits accrue, he _ said, 
from setting prices on a geographi- 
cal or delivered basis. 


Quantity Brackets Increase 


Mr. George declared that con- 
sumer prices will not be appreciably 
affected by the Robinson-Patman 
Act and he predicted more quantity 
brackets in prices together with a 
revision of the classification of cus- 
tomers, as a result of the act. 

The high cost of selling smaller 
customers also is likely to result in 
many companies taking steps to dis- 
continue selling them, Mr. George 
said. 

Despite this possibility quantity 
buyers will not receive undue pref- 
erence, inasmuch as sellers will no 
longer look upon them as residual 
buyers. Under the Robinson-Pat- 
man Act, competitive efficiency is 
elevated above buying power, Mr. 
George stated. 


Clash Between Systems 


Today’s clash is among systems of 
distribution, not individuals, de- 
clared Mr. Edwards. He said that 
competitive rivalry is among unlike 
distributors, threatening traditional 
types. 

“It may be possible by regulation 
to. make progress swifter and less 
painful,” he admitted, “but we must 
first conceive the effective function 
of the distributive process as our 
purpose and the many varieties of 
the distributive system as_ our 
means.” 

Appeals to pride and snobbery as 
a guide in the selection of products 
was condemned by Mr. Montgomery. 
He voiced opposition to efforts made 
by manufacturers to freeze prices, 
as preventing essential adjustments 
for the benefit of consumers. 

A great part of competitive effort 
is wasted on consumers, he contend- 
ed, because it is misdirected. Very 
often the brand, rather than the 
quality of goods, is sold. Mr. Mont- 
gomery cited a study of 10,500 labels 
made by Iowa consumers, where it 
was found that 90 per cent had no 
information about quality. He also 
criticized the failure of manufactur- 
ers in not attempting to reduce dis- 
tribution costs while expanding ad- 

(Continued on Page 30) 


: Circulation 

a in 2 
Chain Grocery. 
2 


le. 


“=. 
@ Reaches the executives of 
EVERY food and grocery chain, 
plus 22,000 store managers. 


@ 14,337 exclusive coverage— 
not duplicated by any other 
paper. 

@ 30,000 total circulation — 


18 East 4lst St., New York 
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245 of the 3,097 counties in the U. S.—less than 8%—account for 


27.9% of all U. S. Families 
53.3% of all U. S. Bank Deposits 


44.1% of all U. S. Income Tax Returns 


This high-profit area merits first con- 
ideration in any sales plan. And first, on 
erit, in any advertising program to build 
ales in this territory is the First 3 Markets 
roup. 

The First 3 Markets Group—the Sunday 
oto picture sections of the three leading 
ewspapers in America’s first three cities— 
elivers 45% coverage of all the families in 
tse 245 key counties at only $1.54. milline. 
This is a lower cost per 100,000 circula- 
ion than for black and white in most 
twspapers—lower than for black and 
hite in any general magazine. 

Each of the Sunday newspapers in the 
irst 3 Markets Group—the New York 
ews, the Philadelphia Inquirer and the 
hicago Tribune—reaches better than 


34.2% of all U.S. Retail Sales 
38.9% of all U. S. Food Sales 
29.8% of all U. S. Drug Sales 


57% of the families in its own metropolitan 
area. In combination, the Group blankets 
arich, compact and highly urban territory 
with an average family coverage of 56% in 
703 cities of 2,500 population or more. 

The total circulation of the Group is in 
excess of 4,500,000. No other publication 
—no group of publications—is such a 
prime advertising buy. 

Measure the value of the First 3 Markets 
Group by any yardstick—coverage, linage, 
reader impact,sales power or any other you 
may choose—and you will find that it de- 
serves first place on your advertising schedule. 

Consult your advertising counsel or let 
a Group representative bring you the full 
story of this new low-cost, high-profit way 
to biggersales in America’s First 3 Markets. 
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Surveys demonstrate that 
advertising gets more at- 
tention in the rotogravure 
section than in any other 
section of a newspaper. It 
is the section in which all 
members of the family 
manifest high interest. 


SUNDAY ROTO 
AT $1.54 


PER MILLINE 


“x The Philadelphia Inquirer em 
\ 


Leet) Chicago, Sunday Tribune. 


MONOTONE! COLOROTO! 


my 
‘ Pome te ee 


The First 3 Markets Group 
offers the finest quality 
printing. You can give full 
expression to your prod- 
uct’s distinguishing form 
and color—cashing in on 
these sales assets at their 
full advertising worth! 


Sheaffer Pen ° 


Milk of Magnesia * 


First 3 Markets Group Advertisers 
in 1936 


Palmolive Soap * Fels-Naptha Soap Chips ¢ Frigidaire * Jell-O 
Shredded Wheat * 
Bayer's Aspirin * Dr. Edwards’ Olive Tablets * Health-Ray 
Sun Lamp * National Oil Heating Unit * Odorono ¢ Phillips’ 
Virginia Rounds * 
Westclox * Campbell's Soup * Super Suds * Fay-Miss Brassiere 


Squibb’s Toothpaste 


Woodbury Soap 


WILLIAM E. FARRELL, Eastern Representative 


Room 2208, 220 E. 42nd St., New York City 
Vanderbilt 3-9292 


JAMES CRAWFORD, Western Representative 
Room 810, Tribune Tower, Chicago, Illinois 


Superior 0100 


ARhETS GROUP 


New York SUNDAY NEWS - Uititago-S#NDAY_IBIBUNE - Philadelphia SUNDAY INQUIRER 


KEENE FITZPATRICK, West Coast Representative 
Room 820, Kohl Bldg., San Francisco, Calif. 


Gartield 7946 


Pay 8 ey SO iy eae Te, aera ls ete aalikiitenig rok pe CS, Sages Gee ENGR “oN MEMS CMR OMI WEEN ec get vein Aig erage Ee ae 5 ee oe eed are 
MS ember 7, 1936 ADVERTISING AGE 29 biaxg 
oe . ee 
. oo. oie ‘2h alies ae ; 
- . ee 
oa ‘ ; ge / an = = ye 
C/ 3° ’ a 
r | ephet. reat 49% | \ . 
a | Re uy (Os a 
CA Ame = 2” “2 S, a 
weer tay eee5-{2 aE | 
ci Fo a” re 
— = Se Ane i ag 
oie eto: A Sees ee mi 
ms of oe setgh — > \ 64650 os lab 8 ’ : F i High Fashion in Paris for the Winter Season < eo 
if Poe Ds ae Py setae, een hs “mk C—O ———— wkd 
oa hel erie ae Lt AGE p- Bon D\\ . ee 7 1" a sat 
inlike ene (Ld : ae * siccieeet a XT NY ' ee ‘i TA So eS oe cea 
— |e Oren J NS ue = COE 
AA ee 1 | Set .. AALS <' a ae weer a. ‘ x < or 
“ssere a9, 6 WenrcNars ey Miyteee> ee Se LA om 
L a ) a Steer wa ee ae Koa : —> : “opi 
Sais S Sate? Si AS eS a. ie 
Py = RS 1 aS gg 
Sasa, (ss po h cS ey ad - 
: j s eS 4 = ee! ons 
- = i ‘ ae fae sa 
| 
= 
| 2 ; 
Fas: 
| , 
! 
] 
I Vy | 
of 
‘ NN 1we 
. ; — 
ee (fe ce ' \ / a 
. —— oJ? | 
om LA p | 
K oe: 
pms 
vi i ___“7— & ' 
ee | 
—— ee a 
oer ee ogre ERC e ee eg NS Ue SENT A  y ncepey Pier ss Bing Sora Pe ay Pag wpe hee a ee ah 2) gh Seeing ad ar a hicks i Ga A atte On aR Bet oa Sais Gea ie Wh Rar, eG NURS ai Segre g eiBiie (ea olk aN Saabs iis See SS ae 
LEG PD IR) ea i I ie a ee, a en ee a 


£ 


30 


ADVERTISING AGE 


December 7, jeiecem 


Lovely Lady to 
Sell Consumers 
Before Dealers 


Chicago, Dec. 3.—The usual method 
of servicing distribution for a new 
product will be reversed by Lovely 
Lady, Inc., recently formed here, in 
marketing its face powder. Instead 
of advising dealers that the company 
is going to advertise and that they 
should anticipate demand by stock- 
ing the line, Lovely Lady is going to 
run the advertising and then turn 
the orders over to druggists as proof 
that a demand has been created. At 
the same time, consumers will be 
advised of the names of stores where 
the powder is available. 

This policy of working backward 
will be extended to jobbers. When 
a salesman writes an initial order 
from a retailer, the company will 
notify the jobber, at the same time 
enclosing a check for the commis- 
sion on the first order. Jobbers get 
so few unearned commissions that 
the company believes they will prick 
up their ears at this manna and get 
busy on a good selling job. 

Consumer demand for Lovely Lady 
powder will be created by contest 


a rs 


copy in newspapers, involving a new 
idea in limericks. The reader is not 
asked to write a last line, but to 
test her skill] in rearranging key let- 
ters to form the name of a movie 
star. A sample limerick reads as 
follows: 


a perSon of faMe, dear to aLl, 

tHough not verY old and noT tall, 

shIft the bold lEtterS here 

so thE name wiL! appear, 

and good fortunE uPon you will 
fall. 


Those who try their skill will be 
sent a booklet containing a number 
of limericks of this nature. To enter 
the contest, evidence of purchase of 
the powder, retailing at $1.25, is re- 
quired. Capital prizes in the contest 
are $1,000 and a Chevrolet car. 

Copy is now being spotted in news- 
papers through Kirtland-Engel Com- 
pany, Chicago. J. L. Decker is presi- 
dent of Lovely Lady, Inc. 


“The American Home” 


Explains Requirements 


Engraving and printing specifica- 
tions for The American Home have 
been issued by the magazine. 

All details of production, including 
color work, are covered by the new 
instruction sheet. 


HABIT, CHANCE 
CALLED LEADING 
SALES FACTORS 


(Continued from page 28) 


vertising, unnecessary’ trimmings 
and services. 

Marketing has a definite future 
and nothing can take its place, but 
for the next few years it must face 
confusion and uncertainty, Dr. Weld 
said at the luncheon symposium of 
past presidents of the American 
Marketing Society. 


Cites Retarding Factors 


Artificial changes, such as legis- 
lation, taxes, use of loss leaders will 
retard the natural progress to effi- 
ciency, he continued. Among nat- 
ural changes mentioned by Dr. Weld 
were more direct merchandising by 
manufacturers to retailers, localiza- 
tion of advertising and selling et- 
forts and hand-to-mouth buying. 

Resort to legislation in an effort 
to find a new economic Utopia is 
likely to be not only costly but dan- 


MOMETIMES the very fact that a test 


is a test keeps it from being a test 


at all! 


If you're considering a test campaign of 
any sort, let us consult with you. 
quite a lot of experience in this work. 
we can tell you what cities will make 
the most truly typical test markets for 


your product—what stations, what hours. 
what kind of program. 


And 


you can 


bet your bottom dollar that we'll work 


Having 


So vell, Sir, 


plans “the works.” 


toward having the results typical rather 
than tempting. 
have to live with you afterwards! !! 


Because we're going to 


if you want to give your 
We're listening. 


FREE & PETERS. inc. 


FREE & PETERS LIST 


WHO .._.Des Moines 
WGR-WKBW Buffalo 


WHK __.... .Cleveland 
KMBC __ Kansas City 
WAVE... Louisville 
ee 

Minneapolis-St. Paul 
KOIL Omaha 
KSD St. Louis DETROIT a 
WFBL Syracuse [i Ew—emem: trams 
KOIN-KALE Portland Trinity 2-64.44 
KOL Seattle 


— HO East 42nd St. 
Lexington 2-8660 


180 N. Michigan 
Franklin 6373 
_ SAN FRANCISCO © 
One Eleven Sutter 
Sutier 4353 


FREE, JOHNS & FIELD 


LIST 
Wis . Columbia 
WHKC -Columbus 
WwOc Davenport 
WDAY __.. Fargo 
KTAT Fort Worth 
WDRC _. Hartford 
. WKZO_ ___ Kalamazoo 
- a” re oo 
AB maha-Lincoln 
: fod wae WMBD Peoria 
oF PTF _.. .Raleigh 
Richmond 6184 TPQGTE | "tho 
KVI . Tacoma 


FREE, JOHNS & FIELD, inc. 


RETAILER, AGENCY "SESSION" AT A. M. A. 


Harold B. Wess, R. H. Macy Co., New York, (left) and Frederick Reynolds, J, 


Young & Rubicam, Inc., market research 


bureau head, and his wife, snapped }, 


the candid cameraman at the American Marketing Association convention 
Atlantic City. 


gerous to economic society, accord- 
ing to Professor Nystrom. 

“The next step after these various 
changes have gone into effect, as- 
suming that they do,” he declared, 
“is consumer organization. It is in- 
evitable. And business, instead of 
being the master, will find that it 
has a master, the consumer. The 
complete achievement of all these 
desired changes would result in the 
negation of all market education 
and training.” 

Mr. Cherington, first president of 
the society when it was formed in 
1931, declared that marketing spe- 
cialists must convince the world 
that marketing is a positive contri- 
bution to business, and advised that 
“we let the people for whom we 
work do the bragging for us and 
not ourselves.” 


Have Selling Problems 


Mr. Surface said that salesman- 
ship is an essential part of research 
work in selling the findings to man- 
agement. He urged that investiga- 
tors should not make decisions, but 
obtain facts on which executives can 
base policies. 

He also cautioned against becom- 
ing too technical, inasmuch as man- 
agement officials are not interested 
in details of statistical method. At- 
tempting too much may often be 
a mistake, he said in advising sim- 
ple presentation of findings. 


Exchange Says 
Lemon Juice Is 
Best Laxative 


Los Angeles, Dec. 3.—An interest- | , 


ing flirtation which may lead to mar- 
riage is being indulged in by Cali- | 
fornia Fruit Growers Exchange, with | 
the laxative market its tentative goal. | 
In current newspaper copy, the Ex- 
change asserts that the juice of Sun- 
kist California lemons mixed with 
baking soda has ended constipation 
for many regular users. 

Outside of the headline, which is 
bold and forthright, the new copy is 
marked by extreme moderation. The 
head, set in a reverse plate, urges, 
“Throw away laxatives.” The re- 
mainder of the message, however, 
avoids definite claims. 


Used as Beverage 


“They have discarded harsh laxa- 
tives entirely since using this milder 
method, many people write us,” copy 
starts out. “So we are passing the 
news along.” 

After telling how the new com- 
bination is mixed, the story contin- 
ues: 

“Do this regularly every morning 
and chances are you'll never need a 
harsh laxative. This simple beverage 
made with household ingredients 
may be all the corrective you need.” 

A new angle is attacked with the 
statement that those who adopt this 
method “should have less trouble 
with such infections as the common 


cold,” since “lemon and soda both| 


help to keep the system alkaline 

The copy closes with a suggests 
that the reader try the new combiy 
tion for ten mornings. 

While the size of the laxative iy 
ket cannot be estimated accuratd 
because of its nature, experts ag 
that it must be tremendous, suppo 
ing many exponents of different r 
edies in comfort, if not style. Ly 
& Thomas is the agency for the (; 
fornia Fruit Growers’ Exchange. 


Doty with P. & P. 


Harrison Doty has joined the co 
department of Paris & Peart, \¢ 
York. He was formerly managiy 
editor of Theatre Arts Magazine a 
previously was with Review of R 
views. 


Hurst Gives Course 


A. E. Hurst is giving a course j 
advertising at Behnke-Walker Bui 
ness College, Portland, Oreg. i 
formerly conducted a training scho 
for the Dry Goods Economist. 
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When You Ship by — 
NATION-WIDE 


AIR EXPRESS 


It keeps your closing dates for yo" 
at 3 miles a minute, delivers half: 
tones, electros, mats, et al. 250! 
miles overnight. In a breath, \* 
TION-WIDE AIR EXPRESS is the 
ad lib. “natural” for the advertisint 
world. 

@ Air Express reaches directly 
day and night 216 key cities " 
the United States and Canadi. 
and 32 Latin American ou 

_ tries. 

© Direct connections with ll 
Railway Express trains betwee? 
23,000 offices. 

® Nation-wide deliveries. 

® Low rates. 

® One organization. =e 
sponsibility. One waybill. 

For quick service, day or nighl 
phone any Railway Express °"* 


AIR 
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RAILWAY EXPRESS AGEN 
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HIGH WATER MARK 
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THIS IS BY FAR THE LARGEST 
NEWSPAPER CIRCULATION IN AMERICA 
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ADVERTISING AGE 


December 7, 19 


Retail Sales 
inLos Angeles 
Now 857, 

of 1929 


Campaigns here producing outstand- 


ing results for advertisers. 
‘i . Ml 
Purlines a factor 


in success formula 


Spendable income in Los Angeles county 
this year will exceed 1600 million dollars. 
That’s within 5% of what it was in 1929. 
And retail sales are estimated at 85% of the 
dollar volume in 1929. 

Such figures explain why many a national 
advertiser has found this the brightest single 
market in the U. S. But there’s another 
reason advertisers are unusually successful 
... they’re using the new Purline rates to 
guide them to the actual buyers. 


Purline rates in L. A. 


ee er ee $ .47 
ge eS eee eee 1.07 
ge a ee ee 1.00 
gs | ee a eee 1.03 
a ee Pe , 1.16 


The Purline represents the cost per agate line 
per billion dollars of purchasing power 
reached. Thus The Times, covering by far 
the largest share of local purchasing power, 
and with a low line rate besides, can provide 
actual buying power at less than half the cost 
in any other local newspaper. Or looked at 
another way, for an identical expenditure The 
Times offers twice as great a sales potential! 


Today’s Purline rates are based upon new 
surveys of the purchasing power of Los An- 
geles families, checked for accuracy against 
other available private and government data, 
and official A. B. C. audit reports of circu- 
lation. 


For further Purline and market data, write 
The Times. Or call in Williams, Lawrence 
& Cresmer, New York, Chicago, Detroit or 
San Francisco. 


fos Anacles 


857 OF PINKHAM 
GROSS DEVOTED 
TO ADVERTISING 


Master Reports Women Tried 
to Oust Men 


Boston, Dec. 2.—Advertising ex- 
penditures of the Lydia E. Pinkham 
Medicine Company, Lynn, Mass., ran 
up to 85 per cent of gross sales in 
1930, according to the master’s re- 
port on the battle between two fac- 
tions of the family for control of the 
company, filed in federal court here. 
A decision by the court is expected 
late this month. 


The 14,000 word report, based on 
lengthy testimony taken this sum- 
mer, detailed the company’s adver- 
tising program and emphasized its 
importance in the dispute between 
the Goves, feminine wing of the fam- 
ily and the Pinkhams, masculine 
descendants of the founder of the 
company. 

Highlights in the findings of Mas- 
ter Charles F. Lovejoy included: 

That the Gove faction was seeking 
to wrest control of the company from 
the Pinkhams. 


Percentage Too High 


That “an expenditure of 80 per 
cent of the gross sales upon adver- 
tising cannot reasonably be expected 
to result in anything but a deficit 
for the corporation.” 


The action was brought by the 
Pinkhams, headed by Arthur W. 
Pinkham, president, seeking to re- 
strain the Gove wing, led by Mrs. 
Aroline Gove, and her daughter, 
Lydia Pinkham Gove, from allegedly 
interfering with the business affairs 
of the company. 


A month ago an agreement was 
entered into by the factions to per- 
mit resumption of 1936 advertising. 
Under the agreement, Erwin, Wasey 
and Company was to concentrate 
its advertising in Western States 
and in Western Canada, while the 
Northeastern Advertising Agency, 
located in the Pinkham Laboratory 
building and headed by Charles H. 
Pinkham, secretary of the medicine 


| 


CAMPUS BELLES TESTIFY 


ae ew eS. 


Y |-E-S BETTER SIGHT LAMP IS 
"CERTAINLY NIFTY FOR TYPING 


Better Vision Institute of lowa City, including six local lamp dealers, is high 
lighting testimonials from co-eds in a newspaper display series directed 4, 
university students. 


company, was to cover Eastern United 
States and Eastern Canada. 

Tracing the company’s advertising 
program, closely interwoven with the 
control struggle, the master’s report 
found: 

“The Goves, through the respond- 
ent, Lydia Gove, insisted, against the 
objection of the Pinkhams, upon 
spending larger sums in proportion 
to the current gross sales upon ad- 
vertising than the company had pre. 
viously spent. 

“It was the policy of the company 
over a long period of years prior to 
1935 to spend about 40 or 50 per cent 
for advertising. This policy resulted 
in long continued and large profits. 
From 1908 through 1929 the average 
which the percentage of advertising 
bore to the gross sales of the year 
was approximately 48 per cent.” 


Profits In ’31, ’32 


“In the year 1930 the percentage 
of advertising to gross sales amount- 
ed to 85 per cent, and the company 


(Continued on Page 34) 


Tracy-Locke-Dawson 
Handle Dr. Pep; 


Raymond P. Locke, vice-presidg 
and treasurer, Tracy-Locke-Dawy 
Inc., Dallas, Tex., points out it ‘q 
tinues to handle the advertising 
Dr. Pepper Co., Dallas, manufact 
of Dr. Pepper Syrup: 

Dr. Pepper Bottling Co., New ( 
leans, which recently appoint 
Stene-Stevens-Howcott-Halsey, Inc, 
that city, for a campaign in the N 
Orleans territory, is a Dr. Peppy 
franchise holder. 


Rogers for Vitamint 


Vitamint Corporation, Boston, | 
lure skin lotion, has appointed J 
Rogers, New York, as advertisis 
counsel. Newspapers, magazines 4 
trade publications will be used. 


Hughes Makes Change 


Earl C. Hughes has resigned 
assistant sales manager, Norton ( 
pany, Worcester, Mass., to becol 
secretary of the Bay State Abrasit 
Products Co., Westboro, Mass. 


This photograph is the main illustration of an advertisement for 
The Hammond Organ, appearing in current issues of Time, 
News-Week and The New Yorker. An unusually fine example of 
creating emotional background for a new product, it was made by 


VALENTINO SARRA, Chicago 
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HOTEL CHAIN TO 
OO SPEND MILLION 
“B FoR 1937 copy 


(Continued from Page * 


My 


told ADVERTISING AGE. Substitute the 
note! and city names, and the pros- 
pective guest would not know the 
difference, he asserted. 

The challenge to the hotel adver- 
tising man of 1937, he said, will be 
the interpretation of his hotel’s in- 
dividuality in original, non-stereo- 
typed fashion. As things stand now, 
general business recovery, rather 
than hotel advertising, is respon- 
sible for improvement in hotel busi- 
ness, he declared. 

Advertising of The Stevens gained 
30 per cent in 1936 over 1935, and 
will show a further increase in 1937. 
This year the hotel has used about 
35 newspapers throughout the coun- 
try, exclusive of Chicago papers; 
some 15 magazines and 15 business 
papers; direct mail, and radio spot 
announcements over Chicago sta- 
tions. 

“Size Plus” Stressed 


The Stevens was represented in 

2») radio broadcasts last week alone, 

Mr. Fassnacht said. These included 

rm danee orchestra broadcasts and the 

Pepp station’s OWn spot announcements. 

e-presidg In its radio advertising, the hotel is 

ke-Dawy stressing the point that The Stevens, 

out it ag despite its size, is equipped to suit 
ertising @ Vatying tastes and purses. 

nufact The hotel’s “Vacation in Chicago” 

theme, introduced early this year, 

» New @@ «ill be continued in 1937, he said. 

appoint t.. Stevens used this angle to some 

ay, extent during the Chicago World’s 

ay Pep Be Fair, but it was not until this year 

r that the idea received heavy promo- 

tion from the hotel. 

e The 1937 advertising expenditure 
mint of the Bismarck Hotel will represent 
3oston, \#a sizeable increase over 1936, Mr. 
pinted JM padgett reported. 

.dvertisi Both room and dining room busi- 
—" uess is on the upgrade, Mr. Padgett 
‘ declared. He credits the improve- 
ment to the fact that more people 
hange & «re traveling, and that firms have 
assigned @ ore men on the road. A general 
orton Comm feeling of optimism among salesmen, 
to becomm he said, has led to greater spending 
e Abrasif™ for hotel services. 
lass. 


Features Dining Facilities 


As a result of successful “recipe” 
advertising in newspapers this year, 
the Bismarck is preparing a special 
booklet of recipes, to be featured in 
"37 copy. 

The Bismarck built its reputation 
on good food, Mr. Padgett said, and 
slarting last June, printed the recipes 
for its most popular dishes in its 
fewspaper advertising. The recipes 
are presented in coupon form for 
ready indexing by epicures. 

Hotel La Salle advertising in 1936 
showed a gain of 400 per cent over 
1935, largely due to aggressive pro- 
motion in the past two months deal- 


aveS POSTAGE 


Actual experience pictured above, illus- 
ates another reason why Columbian 
*tfeway Mailers are so generally en- 
mood by many national concerns. There's 
100%, protection in their special lined 
Soard—frequently 50% or more saving in 
Postage compared with home-made wrap- 
Pings. Seven standard sizes—close easily 
nd lock without sealing. For samples and 
Prices address—U. S$. Envelope Co., Dept. 
Orcester, Mass. 
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SAFEWAY MAILERS 


ing with the complete re-decoration 
and re-furnishing of the hotel, Eddy 
Davis, promotion director, said. He 
predicted an increase in the 1937 
appropriation. 


Reservations Pushed 


Magazines, newspapers, business 
papers and direct mail are being 
utilized to describe the half-million- 
dollar rehabilitation of the hotel. 

The La Salle has enjoyed outstand- 
ing success with its unusual “Jap- 
anese oyster” premium promotion 
for the Blue Fountain Room, Mr. 
Davis said. During November and 
December each lady with escort re- 
ceives an oyster. The oyster holds 
a pearl, the value of which ranges 
from $2 to $50. 


Direct mail advertising of the pear] 


stunt describes the giveaway, and 
is captioned “Something New in 
Thrilis for You.” A business reply 
card for reservations is enclosed. 


Modernization of cafes and dance 
rooms, as well as installation of 
glorified bars in some cases, has at 
tracted additional patronage for ho- 
tels. One observer pointed owt that 
business which went to night clubs 
in prohibition has in large measure 
returned to hotels. 

The Hotel Sherman recently 
launched “the biggest show in town” 
in its famous College Inn. Large 
newspaper space is being used to 
herald the fact that the cafe show 
features Roger Pryor, his orchestra, 
and other entertainers, for a grand 
total of no less than 51 artists. 


Suit to Block 
Florida Fruit 


Levy Dismissed 


Miami, Fla., Dee. 1.—Ruling that 
the “complaint does not justify an 
injunction,” Circuit Judge Paul D. 
Barns has dismissed action brought 
by a group of growers and shippers 
seeking to ‘halt collection of a box 
levy on citrus fruits by the Florida 
Citrus Commission to support the 
national advertising campaign for 
1936-37. 

The campaign will entail expendi- 
ture next year of $650,000 and the 
action was brought by the group 


after the current drive was launched. 

In his ruling, Judge Barns did not 
pass on validity of the 1935 legisla- 
tive act which created the Citrus 
Commission and empowered it to 
levy the tax which ranges from one 
cent a box on orange shipments to 
five cents a box on tangerines. 


The drive entails use of newspa- 
pers, radio magazines, car cards, and 
trade journals. 


J. Walter Thompson 


Press Bureau Moves 


The press bureau of J. Walter 
Thompson Company, Chicago, has 
expanded to the sixth floor of the 
Wrigley building, occupying suite 660. 

Carl W. Harris is in charge. 


1“) Miles from the Nearest Doctor... 


THERE LIVES DRUG ADVERTISERS’ 


WOMAN PRUSPEGT NUMBER | 


with 
a 23/0 Larger Family 
to Keep Healthy 


@ For the country housewife there is no such 
thing as calling the doctor every time Johnny 
looks droopy or running to his office when Jimmy 
sticks a nail in his foot. Doctors are too few and 
too far away—their visits too costly ($7.65, na- 
tional average) to permit their services except 
in serious emergencies. 


@ So the farm wife is compelled to be not only 
doctor and nurse but pharmacist as well for a 
family 23% larger than the average city family. 
She must maintain a real dispensary kept fully 
stocked at all times to treat common ailments and 
for minor accidents which are much more numer- 
ous on the farm than in town. Force of necessity 
makes her buy more drug products than her city 
sister buys—makes her drug advertisers’ 
WOMAN PROSPECT NUMBER ONE by a hand- 


some margin. 


@ And here’s another reason for seeking your 
WOMAN PROSPECT NUMBER ONE in the coun- 
try. There, average spendable incomes are the 
largest—have practically doubled in two years 
and are still growing. Yes, the rural woman has 
money to spend and is willing to spend it. Adver- 
tisers have found that the best way to win her 
confidence is through the magazine she prefers 
above all others—The Farmer’s Wife Magazine. 
It is the only one entirely devoted to farm women’s 
interests. That it is profitable for advertisers is 
indicated by ever-increasing lineage gains. 
Increases in advertising lineage for 1936 show 
that the market covered by Farmer’s Wife Maga- 
zine is truly a gold mine. 1937 will give greater 
rewards. 


@ No doubt the effectiveness of advertising in 
The Farmer’s Wife Magazine is due to the fact 
that 77% of its circulation is concentrated in 
America’s 1289 richest farm counties. In those 
counties are the most prosperous and most pro- 
gressive families. Spendable incomes are even 
higher than the national farm average. Here, 
above all, is your ‘Woman Prospect Number 
One." 


@ Learn all the facts about this incredibly fertile 
field. Get the whole of a story of reader buying 
habits and preferences, which will surely lead 
to a substantial increase in your business. Phone 
or write the nearest office. 


CHICAGO: 307 N. MICHIGAN AVE. 
SAN FRANCISCO: 155 MONTGOMERY ST. 


wo x 
Ni cais é 


The ARM in WI t Magazine 


NEW YORK: 420 LEXINGTON AVE. 
ST. PAUL: 55 E. 10th ST. 


Seen 


¢. nie xe Lepaane Joe Va ee ee “tae Fe ea Ee ee tig A ed Pir ue ye ee ae Ls ? : fi: * Pade , me . 3 “4 sa c © a - we i | ~~ hg a 

: : 7 i od ae Ey Re ae: Wet te We ae BM Vie aha Moa ee ee ae AF eat oe raver wal © omer segs aon ith oa He: ea ab ee ia x Sac apt sot se 4, 3 2 yt toes ~ iat o “ 

a : tie ; . aust aes, Rise Pee te, ‘ tig : POO es tt x4, e Sh atthe Y oe * os a * Ale rie Ba OO ee BRE pte bis ae aa 4 es ree ee 
A Shey nS ‘ * * 2 De a dais ag ee Pees fo eae ata gabe aati re ery Ta ae oe & ahi tat Raa Fee mA har | 4 i Bante aoe in are Slee 
. oie ‘eral Ne ‘ i ia 2 i i, . ‘ ae alia Nia wee ae - e ee Ye as : ; a ee aS a ae OD ie Ee ae a 
. n J Pra: — hing ta Me 2 4 p. ‘ he » 5 F ; 
A ts ee bes a0 
ass — 
Cie is 
> ii 2 
ST a 4 / 
Seen eee es i 
| —————— SAREE ns ees By 
| ! $$ 
aa. 
| i i = 
| | Po 
——— j = 
; # 
—s a : : 
ae Ls | Pe 

ae 4 

tg | ee 
as 

onnene | 
re ei ————oEEEEESSSEeEeEaEoaEIEIEIo——L—=LL=L[=S=E_ eee . ae 
* ee  —__ ______ ____—_——seseeeseeseseeeeseeesesesese ———__ ; 
oa : : 7 2 es — ' — 
* } ———— Ea 
aa Be ; 
a Eee ae ae 
aa Ti eer 
Sy : geese 
ee : Pan tee ie 
— i re 
ite. « Se iad 
Pn ae oe nice eae 
4 ges a 
es Pee. Mies 
5 eae A 
Nees ; ete 
ae : = 
ier * ee : Y 
‘ 1 ¥e eee 
ae Relay a 
awe iy 
ci ee 
Re Ree? 
a Bisa 'c 
Fe. : 
Ey ee i. ft 
. ® . ai € 
» is high. } “Sig 
rected | Seng 
} bcs peter) 
| ts Wines 
ime 
| — 
Ol. ae aaa 
| he cas 
fe 
} Nace : 7 
} Rie eet 5 Beni 
| a 4 , m 
| AME eae = & SO BR es 
Bes eS ae aS Pes esas ihe ‘ o 3 4 ens es 
| Sk WR ES Eg ee ee 
ee a ee ee he ge * e~ f et ee — ; 
BSS. CPR RAS ae OS - Se i PRS ss ereigey «ie Se - 
| P ay SS es Ce a ee ae a Le eR os ERketas 
te * Oe SE RES SE — Sa oie 
(& or ae eens So 3 * ; ee vit pass a a i % SS ee ee mrt cme MT 2 
fs ; “ 3 SS es ; MES ae ; ae AS Porites Saket eco rs Seas pba 4 
Shs F Ber : g ‘ Sheek Be iS ; & wees : ane e. 
| ¥ RSE SS Sain CRN aa PRO SR & Bees eee aie de eee 
‘ Be SR ea Sore, ee ¥: ey - SR ae sf 2 Tm eccnar oe 
| ee Sees ‘ . : . . 5, 8 3 € : E ‘ ee te 
z 5 ey ane : : Resch SARS saree as SE SeS 
Pe ey - 2c tea & es PRR RR aes te SAS i eee 
BS BRS gs : ge ‘8 eo Ls Rec PR Re Ee as NR ‘ ee | 
ee SERRE ae Mauatte cee SRO we ig Sy ak Pee Oe er ee ee 
eee - es % 4 5 Par SS ate See Sowites Ss a 
ES pas Kos: 3 ‘ eh OSS 8 ae 5 tie ae a SR eR. SORES EE ee 2) a = 
oe ia s 2 9 ee ais Sc o, . MEE he ee Be a Gc ee se i ET 
RR ete —— - Be ahs eho ee ee cs ae 
Pee * eee: eo ee ee zs oe Caen deci Soa , Se i ee 
} ee oe age a CA SO a, since a ec . 2 te ye a 
Be ee OS AEE aN eRe re ss - ‘ - 
ee ae Bee ee ae” € ami be ks tae ae i 
ee Pe ee rien 
a: Bees «SuSE ences ce — = «he Agee oe el ae ees eters Gh est ee EN ie 
& ee Re AS NRE eas be eae ahs Wer See Rees 
eo. ks ae aoe 2 Ret Saye re 
 _ Psa ee: Simic, See . % Bi gi go ol: Se Se AR ge ee tes 2 egies 
| Pte SS AF cee bes Nhe: : RO Pn. eee aA A te SS A tae 
BE et Rea 5 — wee oo ee, siete Sai SCR a Ce a ee 
Me Se i ER ee 
3 a bse Br ee BOR 2 toes Pare ona. = Meare Sek ay 
tS ee SS hee eek ae J ee ee: : SS RS aan a Mi 
} Bee beter eae Shee. kN, | ; ye te ars . “ : SSUES See CNG So fags: 
re ait 3 . . ea te he on Te. ee: — 5: ae zs ee ao eee Lay a a ee De es 
3 ee MTOR ete eS ge ae ee sa: 2 eae Bho eas 4 ; ae See 3 Se eee egy 
s Reh Oe Ape See 8 pS oe if: ee Res < ‘ i 
& > i ORS e a ae i Ro OR OR FM 8 SOR ! 
: heme kee Le Reg cre Sa i ee eae : sere eS Rear aes BSE 
be Kates A MARES cake PR Re Mee Teens wisrronss hts. Sec SPARE a ey RS 
ek oc Be aS Bae dee 
Rae BRO a che . Ra rete : es ke Ser a 
& Reg CS SE ee > Sa. eer ere oe 
Pes ao aN Ss SSE Re Me See a See PARAS me PRESS ergr nt le aks i Tee 
Rae Bake ci Ses 2 ae Bs ee BE et aS Wi fe ger 
e: Rate Beer eee AS oh a oe % eae a Ae ee 
Ra ay She Spe _— ‘ 4 eek age % Rage i es 
é a Tune ae —e r __ ee SRS eS Ro ON ae eee 
—— se e , % e a — # ‘ Bs aes BORGe as. ee 
: a 2 Se ets » — — = ae : ae Mapas a 
— ‘ a ee ae — = > Bee got wy =e ees 
. k ee a te te ee ee : Bae Fb. a — 
; : : Be. . oe ee ae Se GB aes % ; OGRE ee a a 
j ee ae : = Bed E See Poe pe Me "7 ; ce s ee ms & SS : 
1% - . oS SS Sage - ’ a te RS . 3 co Sere sy s ems aan 
a ae 4 a ee aN a Soe J .. 3 4 ‘Ss . Bete eye am eS ontaet 
i 7 : . es 3 Se a es + 3 ee aN x = Fecaad 
ine | Preorri a co «68 = se s Seas “fs : ; 
14 | eR § ee . % a a oe Boa." > SRI ad 
iq | ae oS 3 a ; P : ~~. . _ oa a> i ace 

a | | Se) ho. 5G ge C—O ae 
Shay q — ee | S 4 ee a .. 
hi cs Bile et ceo, — oe ‘ : oe 4 ol $ 
ae ee a | “a ae Pe i... SS alma + a , = 3 ~ : af Re 4 
See eee . | : $ ee poy oe aes Bays i Be. Ye > & = 3 . 2 e: es O Fag Y bg . 

eke Bee sate | a. a ae * 2 : : ae § 

Bete ass , Se eee. ae =“ * ee OSS ‘ RR. Se. ‘ Res | SS RS rele ee 
ro Jes FF Ow sil 
a a, Fe BAT ewe : 2 * a : o.oo vali 
ae MP eS, See 7 el eR aR 3 
a ato — nt | - 
grt A: % 3 : Be Sg : ’ ¥ i 

at ¥ — = : : ss Pe eee 
4 fs 3 ae SAS * ‘an & oe ‘ er a pees: 
a * “a R oy . = SS mi ss SS Fy —— 3 = ot ea os 
— =< - % Ste he tes » Sa Se SRE Ree ear 

: a A ey 4 Bee Sey Be aia: ae SSS et Al Ome 
‘ Ts “sii ‘ es Se \ ee . Coa 
ay , ae ars ; a | ‘S & che 

= : ¥ 2 pte is ha Ba eae, $ & es 3 . 3 ay git oe 

‘ag ss bs exec oh , : es ae <a Saoeaad 

"3 x 4 > ® ™ E x De a ar: 
. . : ’ % ‘ 3 ‘ S ; . = py eet 

sa t?, ’ 3 4 MA : * % SR or Sa 

| Sie > i a ~~ is 

. ae a a lke i re aE . ioe 
| 13 Paes a ah ey RM e oat ra | Ss 
nt . RR aS 2 SS 3 a eee = i. ae 
i& ee Pee en Be. “  . Bei # oS a 
a” , a ee A ACER -. re a 4 " ; a ; roe . a s S. ae 
, . = ee x oh, ig SS See i My, bie 3 a : . ee ae a 
€: ‘ 7 ee ee a ce 2 ae i. " —— ¥3 ae i SS : ggg RS : 

i, — ; a ij a : eS ae ie a Fi ? p ~~ Te mY Sea. 

: 3 me ° ae oo See » “ Bs e : we — RN 
Sore: adie Pee ‘ Sc ‘ SSS as sean x 
4 as 4 ‘ or me Ne ~~ so & Fa Sa ee Se | 
ss “wt oe *%, a ‘ ea Se Re ae S&S Sa aS 4 ee Oa 
wv ; ; gta ty “F, . 3 at me : < e ake % SS rt Paes 
— . { Ps ee , Oss oo ee, oe 
d Gi - Sa ee es 8 RNS Se ae Oe S EES 2. Se SES Se . - 3 
i Ph { H £ ex: ek eke "4 eee Ses Sk 2 & eee 2a Od RES r ae Be a ERS. eee Se Rak 4 eh % 
—_—  - & ee cn eee ee : ses ae : SS ae XS : Se . SS 
i ¢ Sue oS es SORA See tS ae 
a ; — EN ERS Ets ToS ee “a ope gh. Se 
Be. ipa Tae Bs < SO . Sy VS See 4 
q ae SEGRE S . SRR Ss : 
ao ae ; ; 5 ook AS ok Roe 5 ba * 
pie eS Sas eet ¢ eS 
Be has See a¥ gol Ry 
‘: S SF, 
’ . x 
bats ; 
ea 
i. 
4 
ke : pe 
.3 
‘? 
i} 
i 
! 
| RI ERE ERE CERES ETE ENS EASE ALLE ALE LL OELOLE DE ASIA AE ALLY GAEL AAA LEA EL EDGE LENE ASIDE LL LIE LED ILE IDEAL LAE LEE NTE IGE LITA EL COLLIE NL LIN, ANE E CEE TOSCO TIE OES . 
a 7 
Ss ee 
ee a 
ae ie 
hd i yee. ae 
, Rs teres bag = e _ ies: a Ps 
SON tee PSM (eke ny eens ge pel eae: Be pee ee Magheigee C20, LS eS” he ree * . “ ee 4 / are aah 
sey iy ey geese. ¢ rise 1h Ie Siete 7 a Mou wae BEY Pe as ee ea ST ses 6S A's cag Ra emia aR A. me gS oa it teie eT 5 aay Oe Ee 4 fai dite) or Mea TM jee PS es pate < ’ 4 é gene 
Pr Se NE Gen tale Sty Sas. Mewes) 5 Spt A So gitar 33 hie Fah, Mint gt Ao. ee ia, Ge or tel ey ap da pie) Coe etal 2k eee eee eg on ea A Rye ies SiC Gem ee gear 6° Fala otes Page y : () Ones, 4 ele Fhe addi 1 sitet ea on » doen Tenn $ De } f A nae Ope aan 
Se ARN Uae Bia ot ara oe 9 my ye wy oe ig aes Se eee 2 . a F me ses Sk pee gO hy ae ie | Soa ve Wa ey seal Fe) % eae pa 22 Shae ii ge a ean oe eae se en sis » = tis Porch ANG nents i ential an Ae ee yen oe pa Roll 9 RS a a Fs 
Coie ; : Aus, Ay ‘cal ; a Pes Sia Ae NO Ee RT ee ime y cane Cry Mee nna ae i 2 hy pe A Bic Raintree SR Se AS SRO ar og Me Le DL ep ee Ne RM ny ty a et hoe tn SO eR en me ca eR gece ; ; Ba ei oS Say Nae ei 
Rak ood os Sree eee a eA ea tS Ae So aig Der aw: 5 rng ; TA oe ee ats a Sk ee ee a ee eee! Se Pe RY ee a tip a ta eather a ‘f ie PS et cites ani) rahe Wear 
RWS ecSratn eee ae es ee eT ei Re? ise ss ears | TSS 8s LORI ee, SS MRE OS Oat Noa ER Tira are a ag RANE Se pe ADR Ere AB op <“s 
j = ip oe oth a Pat oP Bal kr EA he 4 : 4 ‘ ore ; 2 z eh newt Sa: Adar chia cet eae Fae aks ene ee ree ince ates My ng re Bo et re te, 
¥ ot ee le y z. dee mee a ; 4 f ke ee a a ‘ as) ee age Page rope ths ye eee, De — 5 a PE REO EY PMA TS TIER Bic a PERM ay TS, EBL See EB a ae 


34 


ADVERTISING AGE 


December 7, 1936 


——— 


857 OF PINKHAM 
GROSS DEVOTED 
TO ADVERTISING 


(Continued from Page 32) 


the 
two 
was 


for the first time lost money, 
deficit being $264,789. In the 
following years the percentage 
cut down, in 1931 to 54 per cent and 
in 1932 to 62 per cent and the com- 
pany made in 1931 $402,502 and in 
1932 $220,409.” 


“In 1933,” the report continues, 
“Lydia Gove insisted upon advertis- 
ing expenditures which bore a 


greater proportion to current sales 
than the percentages which the com- 
pany had always (with the exception 
of 1930) maintained. Yielding to her 
demands, the Pinkham faction gave 
her full sway over advertising and 
the result was that in 1933 and 1934 
sales were greater than in the two 
years previous when the company 
showed large profits. But in 1933 
and 1934 the company lost money 
because the advertising expenditure 


DRUGGISTS GET PATMAN VIEWS 


On a speaking taur sponsored by McKesson & Robbins, Inc., Rep. Wright Patman 
is greeted, prior to an address before New England druggists, by Roy C. Muir, 
McKesson-Eastern Drug Company sales manager, with Rep. John W. McCormack, 


Massachusetts, (left) and O. L. Rafuse, 


McKesson sales manager, in the group. 


was 79 per cent and 82 per cent re- 
spectively.” . 

While the Gove faction contended 
that it had a right to exercise its 
business judgment in connection 
with advertising, “no matter how 
unreasonable someone else may hap- 


CHRISTMAS 


families 
37 per cent nore 
Families with 
buy in larger 
For GRIT’S advertisers 
family Mother 
little 
is published for 
* * No deals 


‘ash sale 


all . 


whole family . 


909,700 


HUNG BY 
550,000 GRIT Firesides 


F EQUEN'T stops for Santa 
at GRIT homes * * In every 1,000 GRIT 


1.654 children under 14 years of age 


children spend money regularly 


units * * Kivery day is Christmas * * 
in 16,000 Small ‘Towns * * Reach the whole 


direct and at a single low cost * * GRIT 

read by all. 
ho premiums 
oe a COPY. 


550,000 Small ‘Town families * * Readers get a lot 


for their money news fiction . . . house- 
hold helps cooking: . fashions _ health | 
and beauty child care sports COMICS | 


- » + plus a wide variety of illustrated magazine | 


articles * * High reader interest ... low milline rate 


... sure-fire results * * Use GRIT . . . to sell the 


in 1937 


WILLIAMSPORT, PA. 


STOCKINGS 


than U. S. average * * 


areal “plus” market 


Dad-. . . Kids big and 


every week 
» just a clean 


home delivered to 


* * 


pen to think such judgment to be,” 
the master’s report took exception 
to this viewpoint. 

“TI feel compelled,” he said, “to draw 
the inference that the position taken 
by the Goves in regard to advertising 
is not based upon their judgment as 
to what is for the best interest of 


| the corporation and of the stockhold- 


ers as a whole, but that it is trace- 
able to a desire, clearly entertained, 
of acquiring the Pinkham stock, and 


nomeenie 


of depriving the Pinkhams for the 
time being of dividends as a means 
of.se doing.” 


The role played by the Northeast- 
ern Advertising Agency was ° de- 
scribed, the report stating that dur- 
ing the period 1930 to 1935, 


tising of the company had been han- 


ham group, while the Goves 


the other half. 

Profits of the Northeastern Adver- 
tising Agency during 1934 amounted 
to $110,295. If the profits of the 
agency were taken into consideration 
the percentage of advertising to 
gross sales would have been reduced 
from 82 per cent to 77 per cent in 
1934, according to the report. 


“But these considerations,” said 
the master, “do not lead me t¢ 
change the conclusion which I have 
previously reached, that the position 
which the Goves have taken in re- 
gard to advertising is attributable 
to the avowed intention of Lydia 
Gove to force the Pinkhams to sur- 


own 


render to her control of the com- 
plainant.” 
See Future Profits 
Counsel for the Goves took the 


position that the large advertising 
expenditure when advertising took 
more than 75 per cent of gross sales 
was justified because of the fact that 
future business in succeeding years 
might benefit from such advertising. 
Taking this point under considera- 
tion the master found that “it is un- 
reasonable to expect such a result” 
in view of the nature of the advertis- 
ing and the history of the company. 

In making his report on ‘“Addi- 
tional Claims for Damages,” the 
master said, “The complainant claims 
as damages an item of $94.99 paid by 
Lydia Gove . . for telegrams sent 
by her to various newspapers on 
December 9, 1935, in an effort to stop 
performance of contracts entered 
into by Erwin, Wasey. I find that 
the telegrams were sent for the most 
part to newspapers with which in 
fact no advertising was to be placed 
under the contract.” 

Whether Lydia Gove is liable for 
the expense of these telegrams, the 
master left to the Court to decide. 

Under this chapter of the report 
dealing with “Additional Damages” 
it was revealed that the Goves em- 
ployed a counsel in Washington, 
D. C., to appear at a congressional 
hearing in opposition to the passage 
of the Copeland Bill. The counsel 
was paid $1,000. It was also revealed 
that the Goves caused to be sent out 
to some customers forms of letters 


to be signed by such customers and 
sent to their congressmen with re- 
| spect to the then pending Copeland 
‘ legislation, 


the | 
| greater part of the newspaper adver- | 


dled through the agency, half of the) 
stock of which is owned by the Pink- 


Trailers Force 
Gas Outlets to 
Add New Lines 


Chicago, Dec. 3.—The phenomenal 
growth of automobile trailer traffic 


gives the filling station a new sig: | 
nificance as an outlet for many prod- | 
ucts for which it hitherto has been | 


considered unsuitable, in the opinion 
of Amos Ball, general sales manager 
of Standard Oil Company of Indiana. 
It is possible that the filling station 
will become an important vendor of 
many convenience items, in addi- 
tion to the long list which it is now 
handling, or planning to sell. 

“Trailers are encouraging the 
trend toward more space for service 
station lots and toward operation of 
parking space at suitable points in 
conjunction with stations,” said Mr. 
Ball. 


“They are also enhancing the need 
of wide driveways on a level with 
and parallel with the street, elimina- 
tion of canopies and elimination of 
bumps. 

“While trailer outfits use little 
more gasoline than ordinary pas- 
senger cars, they do demand a 
greater amount of lubrication serv- 
ice. The travelers are good custom- 
ers for kerosene for stoves and 
lamps, polish for furniture and wood- 
work, tires, batteries and light bulbs. 
And the filling station may become 
an important distributor of many 
other lines.” 


Subsite fox 


Glass Is Ready 
for Marketers 


New York, Dec. 3.—Details of a 


;new substitute for glass which pos- 


sesses most of the virtues of that 
material while being non-shatterable, 
have been divulged by E. I. du Pont 
de Nemours & Co. Volume produc- 
tion will begin in a plant at Arling- 
ton, N. J., within 90 days, marketing 
plans awaiting that phase of devel- 
opment. 

The newest addition to the du 
Pont family is named Pontalite. It 
is about half as heavy as ordinary 
glass, but far stronger, resisting a 
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THREE IN ONE 


FROSTED 


GOOD FOODS 
GOOD LIVING 


EASY TO BUY> EASY TO PREPARE - ECONOMICAL 


BOR BAROS FTE PT aS 
tourer: 2 SOUNDS 


With a turntable drum, this new ani. 

mated display of General Foods Sales 

Co. gives in sequence fish, fowl and 
vegetable sales messages. 


tension of four tons or more pe 
square inch. Though somewhat 
softer than the material it hopes to 
supplant in some instances, Pontalite 
gives itself to a wide variety of in. 
dustrial uses. 

It may be sawed, cut, drilled, pol: 
ished or molded into any desired 
form. A liquid intermediate can be 
poured into molds and hardened. It 
can be turned on hand lathes, 01 
used in its liquid form to impregnate 
almost any material and increase re- 
sistance to water. 

Due chiefly to its softness, the new 
material will not immediately be 
available for use in automobile wind. 
shields. Officials of the company, 
however, believe this will come in 
the near future. 


Leaves Type Founders 


Harry L. Alexander has resigned 
as vice-president of sales. American 
Type Founders Sales Corporation, 
Elizabeth, N. J., and will announce a 
mew connection Feb. 1. 


Represents “Review” 


News Review, San Francisco, has 


appointed Louis V. Hohl, New York, 
as Eastern representative. The busi 
ness paper has changed its overall 
> ee. 


TRUMP CARD 


An Ace among media, WGY turns the trick for advertisers 
in Eastern and Central New York and Western New 
England. This giant station has unequalled power and pop- 


ularity in the prosperous Northeast. Let us demonstrate 


how showmanship plays a winning hand for advertisers. 


WGY 


50,000 WATTS 


NBC Red Network 


SCHENECTADY 


Completely programmed by NBC 


cour 
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ATTORNEYS MAY 
DO SOME RADIO 
BROADCASTING 


think “Good Will Court’ 
Gives False Picture 


Chieago, Dec. 3.—The Good Will 
court sponsored by Chase & Sanborn 
had some repercussions here this 
week aS Mitchell Dawson, chairman 
of the public relations committee of 
the Chicago Bar Association, recom- 
mended that this organization join 
with others in telling its story to the 
public. 

While Mr. Dawson told ADVERTIS- 
ing AGE that he has in mind a pro- 
gram on time donated by one of the 
proadcasting companies, he indicated 
that a paid program would not con- 
fict with the ethics of the profession 
and might come about as a result of 
the general indignation which he 
said lawyers have expressed over the 
Chase & Sanborn hour. 

Several committees of the American 
Bar Association, as well as local as- 
sociations generally have condemned 
the program on the ground that it 
“exploits human misery for com- 
mercial purposes and creates the im- 
pression that there is no free legal 
aid for the poor, while undermining 
confidence in the courts whose judges 
lend themselves to the scheme.” 


Immigrants on Air 


Though plumbing to the lowest 
stratum of society for its material, 
the Good Will Court, presented every 
Sunday evening over N. B. C., prob- 
ably represents the zenith in human 
interest, surpassing even the show 
formerly staged for Chase & Sanborn 
by the famed Major Bowes. A. L. 
Alexander, master of ceremonies on 
the Good Will Court program, has 
not been too busy defending himself 
from charges of plagiarism to round 
up an amazing number of exhibits of 
human woe for his weekly program. 

The problems they present to the 
judges who volunteer their services 
fom week to week range from the 
juestion as to whether a landlord 
an force an unwilling tenant to 
give up his apartment when he nas 
no lease to whether a marriage by 
proxy with an Albanian damsel 
(with whom the immigrant later 
spent 26 years) is legal. 

Unlike the preceding Bowes pro- 
gram, the Good Will Court proceed- 
ings give the listener the impression 
it being authentic. They also cause 
hin to do considerable marveling at 
the complexity of the task the well 
known melting pot is called on to 
perform, 


Newark Issues Bulletin 


The Advertising Club of Newark, 
\.J., has started publication of “The 
Ad Club Bulletin,” a four-page folder 
fclub news. The first issue sug- 
fests that the city place a news 
‘amera man at the airport to take 
dictures of celebrities. 


Kondon Opens Campaign 


The Kondon Manufacturing Co., 
Minneapolis, maker of Kondon’s 
§asal jelly, has launched one of the 
‘argest campaigns in its history. The 
“hedule includes magazines and 
Weekly copy in 47 newspapers. Er- 
‘in, Wasey & Co. are in charge. 


ADVANCE ADDRESSING 
and MAILING COMPANY 


AUTOMATIC 
MACHINE ADDRESSING 
FROM ALUMINUM PLATES 


Permanent Mailing Lists 
Our Specialty 


536 So. Clark St. Webster 3569 
CHICAGO 


Milk Price War 
Follows Court Ruling 


Price slashing of milk was the 
immediate result of a decision of the 
New Hampshire Supreme Court last 
week, holding the milk control board 
law illegal. 

The price war is being waged 
chiefly between Whiting Milk Com- 
pany, controlled by National Dairy 
Products Corporation, and the New 
England Dairies Co-operative. 


Adds Color Press 


The Oregonian, Portland, has added 
its second color press, a Pancoast 
press. The new machine is capable 
of printing up to 16 pages in four 
colors in one run, and 50,000 copies 
of eight four-color pages can be 
printed in one hour. It will be in 
operation in April. 


Promotional 
Advertising 
at New Peak 


Chicago, Dec. 5.—Promotional ad. 
vertising in the advertising press 
during November totalled 364,224 
lines, an increase of 8 per cent over 
October, and of more than 57 per cent 
over November of last year, accord- 
ing to a study released today. The 
November figure is the highest re- 
corded in the past three years. 

Magazines maintained top position 
in the promotional picture in No- 
vember, accounting for 110,600 lines, 
or more than 30 per cent of the total. 


Second highest position went to 
newspapers, which used 96,026 lines, 
accounting for 26.37 per cent of the 
total, while third place went to busi- 
ness papers, with 35,504 lines, or 9.74 
per cent of the total. 

Radio promotion accounted for 28,- 
700 lines, 7.87 per cent of the total, 
and advertising production, with 22,- 
064 lines, was 6.05 per cent of the 
total. 

The publications upon which these 
figures are based, with their indi- 
vidual lineage records for the month 
of November, are as follows: 


ADVERTISING AGE (wW)....... 177,324 
Advertising & Selling (bw).. 48,552 
Printer’s Fale (WW)... .ccccces 51,100 
Printers’ Ink Monthly...... 16,156 
Sales Management (sm)..... 40,530 
a ee 30,562 


Invites Hose Purchase 
Through Radio Stations 


The Tri-Pak Company, New York, 
has launched a test campaign over a 
group of radio stations, inviting pur- 
chase of women’s silk stockings by 
addressing the radio stations or the 
company. 

The slogan is “A spare to add to 
the wear.” The stockings are sold 
in boxes of three, at $1 per box. A 
money-back guarantee is made. The 
agency is Albert Frank-Guenther 
Law. 


Grocers List Ready 


The 1936 revised edition of the 
Providence Journal-Bulletin Grocers 
Route List is ready for distribution. 
It lists 2,103 stores in Providence, 
Pawtucket, Central Falls, Cranston, 
Woonsocket and others. 


“MEET THE Governor | 


Meet a Dozen of Them... a Fine Gathering of 
Senators, Professional Men and Business Executives 
... and a Half Million Other Substantial Citizens Who 
Get a Kick Out of the Most Fascinating News of the 


Day—Crime Detection 


(As one Governor puts it)—“I have been a con- 
stant reader of True Detective Mysteries for a 


very long time. 


It is unusually interesting and 


entertaining as well as instructive and informing.” 
(Excerpt of a letter from the Governor of one 
of our greatest states). 


Thank you, 


Governor. You’re in excellent com- 


pany—a gathering that includes professional men, 
senators, big business executives and over a half 


million other substantial citizens. 


We put this 


great audience under some pretty severe scru- 
tiny, and the results were most gratifying. Last 
year, for example, they purchased over 150,000 


automobiles. 


They own 230,000 homes and the 


average income from top to bottom is over $2,100 


as it Actually Happens! 


a year. 
a lot of smart advertisers already 


Not a bad audience to advertise to, as 


found out. 


These folks—mostly men, by the way—are buy- 


ers, not shoppers nor curiosity seekers. 


You can 


come into their homes several evenings each 
month with a good strong sales story, for they 
enjoy the fascinating intelligent entertainment 
that they find in the Detective Group—True De- 
tective Mysteries and Master Detective—which 
bring them factual reports of scientific crime in- 


vestigation as it actually happens. These 
magazines are written and edited in the 
typical Macfadden fashion, which car- 


ries their appeal clearly through to 
the smallest advertisement. It costs 
but little to prove it. Try it. 
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ADVERTISING AGE 


December 7, 1935 


EDWARD PIERCE, 
CLICQUOT CLUB 
VETERAN, DEAD 


Helped Popularize 0’Sulli - 
van’s Heels in 1900's 


Millis, Mass., Dec. 2.— Edward S. 
Pierce, for 23 years advertising man- 
ager of Clicquot Club Company, gin- 
ger ale producers, and before that 
identified with creation of the rubber 
heel industry, died at his home at 
Medfield Sunday morning of heart 
disease. Funeral services were held 
yesterday afternoon, with business 
leaders of this section of the country 
turning out to pay their last respects 
to the gifted advertising man. The 
services were followed by cremation 
at Forest Hills cemetery. 


Devised O'Sullivan Wings 


Born in Augusta, Me., Feb. 8, 1872, 
Mr. Pierce received his education in 
Springfield, Mass., and the young 


man soon entered agency work with 
the J. Walter Thompson Company, 
later becoming New England man 
ager. 

In that role, he was called on to 
devise marketing plans for the rub- 
ber heel, which the O’Sullivan Rub- 
ber Company proposed to introduce. 
Using comparatively small space in 
newspapers, Mr. Pierce quickly in- 
duced most of the males of the coun: 
try to give the new form of locomo- 
tion a trial. The logotype flaunted a 
pair of wings, emphasizing the dif- 
ference between travel on the old- 
fashioned leather heel and resilient 
rubber. 


Pioneered in Radio 


After Mr. Pierce left the agency 
business to join Clicquot Club, how- 
ever, O’Sullivan proved unable to 
maintain the advantage he had con- 
ferred on it and the company was 
eventually sold. Production of rub- 
ber heels is said to have declined in 
recent years, due in part to inability 
of the manufacturers to secure their 
use as original equipment on better 
shoes. Production in 1933 had 
dropped to 272,500 pairs. 

Mr. Pierce went to Clicquot Club 
in 1913 and aided it in making steady 
progress in the face of keen competi- 
tion. He was credited with creation 
of the famous trademark of the Es- 


TO JAPAN 


“understanding” on cotton 


Seeking 

goods imports, Robert W. Smith, Editor, 

Cotton, Atlanta, Georgia, will go to 

Japan in January as secretary of a tex- 
tile manufacturers’ commission. 


kimo boy when Clicquot Club decided 
to market its wares on a national 
scale. 


A musician of talent, Mr. Pierce 


New 


,\ 


Reprinted from 


York Times of December 2, 


*Roget’s Thesaurus terms for peo- 
ple who know their way about. 
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Last Week 15,000 


CRITICAL 
DIAGNOSTIC 
PERCEPTIVE 
ACUTE 


Gave 


New Yorkers 


Thanks to CUE 


AST WEEK thousands of the most critical 
people on earth agreed again that “CUE 


is indispensable.” 


It brought good cheer and good advice to 
15,000 of New York’s “best people”—to 
homes in Manhattan, Brooklyn, Westchester, 
Lower Connecticut, Northern New Jersey (in 


Thousands 


Essex, Union, Bergen, parts of Somerset, 
Passaic, Hudson). 


of discriminating people used 


it as a guide to (and a sound critic of) mo- 
tion pictures, plays, restaurants, night clubs, 
radio programs, mystery stories, etc. Thou- 
sands of satisfying evenings were credited to 


CUE. Because of CUE, thousands avoided 


HOW CUE CAN SAVE YOU 
$100 A YEAR 


1. Saves telephone calls (CUE tells what's 


doing, where, when) 


2. Saves transportation costs (taxis, buses, 


gas and oil, etc.) 


3. Saves cost of tickets to disappointing 


movies, plays, etc. . 


4. Saves cost of poor meals in dull restau- 
rants and overrated night clubs 

5. Saves cost of stupid mystery stories 

6. Saves you from missing opportunities 
for worthwhile entertainment 

7. Saves your valuable time, your temper! — * 


* Figure it for yourself. 


Here’s Our 
Guess 


. . $20 
$15 
° $35 


$100 plus 


your money. 


Give CUE for Xmas 


Regularly CUE is $2. a year. But if you give two or more 
subscriptions as gifts (and you can include your own sub- 
scription) the price becomes $1.50 each. That is until 
January 1. No later, either; after that CUE is $2.00 to 
everybody. Appropriate notification of your gifts will be 
made by CUE and you will be promptly told if any on 


your list are already subscribers. 


Use Coupon Below —'TOD AY— Before It Slips Your Mind 


being bored, disgusted, overcharged. 

Last week, 
readers enjoyed CUE’s lively articles and 
striking pictures. 

If you don’t know this absolutely unique 
little magazine subscribe now and see for 
yourself why CUE in nine months has grown 
from 2,000 to 15,000 paid circulation with 
very little effort on our part. Do your friends 
a good turn by giving them Christmas sub- 
. scriptions to CUE— original and useful gifts 
that will insure your 1937 popularity. If 
your friends don’t thank you we will refund 


too, thousands of intelligent 


“Dear Santa—I want CUE” 


SPECIAL CHRISTMAS RATES 


1 Gift Subscription . $2.00 
2 or more Gift Subs. . 1.50 each 


You can include your own subscription. 


Gentlemen: Enclosed find $ 


Name. 


CUE, 6 East 39th Street, New York City. (AShland 4-8642) 


CUE PUBLISHING CO., Inc.) covering full year subscriptions 
to the names on the attached list. 


(cash, or check made out to 


Address 


(PLEASE PRINT) 


THANK “CUE” FOR A MERRY CHRISTMAS! 


took kindly to radio when this new 
medium came into being and staged 
the first consistent radio advertising 
of ginger ale seen in this country. 
Clicquot Club went on an N. B. C. 
network in March, 1926, its lively 
theme song, also believed by some to 
have been the brainchild of Mr. 
Pierce, making it an instant favorite. 
This distinctive bit of music was 
provided by banjos and bells, which 
emulated the rapid approach of Eski- 
mos on sleds. 


Used Innis’ Studio 


Mr. Pierce’s residence in Medfield 
was formerly the home of George 
Innis, famous American landscape 
painter and for many years the ad- 
vertising man, himself an artist of 
no small ability, used Mr. Innes’ old 
studio. He was widely known as a 
collector of paints and stamps. 

His widow, Edith Crowe Pierce, 
survives. 


Auto Crash Kills 


Joost, Neon Pioneer 
Oakland, Calif., Dec. 1—William 
E. Joost, president of Electrical 


Products Corporation of Oakland, one 
of the largest manufacturers ef elec- 
tric signs and spectaculars on the 
Pacific Coast, was instantly killed in 
an automobile crash near Ilmenau, 
Germany, according to word received 
here. 

Mr. Joost had been associated with 
the Electrical Products Corporation 
since its organization. As a pioneer 
in development of Neon signs and 
outdoor displays, he had become 
widely known among advertising 
men throughout the country. 

He arrived in Europe several 
weeks ago on a business trip, and 
was on his way by automobile to 
visit Bohemian and Austrian glass 
factories when the accident occurred. 


“Nashua Telegres! a 
Publisher Succumbs 


Nashua, N. H., Dec. 1—Col. Wil- 
liam Drummond Swart, 80, president 
of the Nashua Telegraph Publishing 
Company, died here Saturday follow- 
ing several months’ illness. 

In addition to heading the Tele- 
graph, this city’s only daily news: 
paper, he was president of the Ameri- 
can Box and Lumber Company, 
chairman of the board of Nashua 
Trust Company, and organizer of the 
Nashua Building Company. He 
served as city councilman, state sen- 
ator, president of the Senate, and 
member of the Governor’s Council. 


Death Takes Bowman, 
of “Springfield Union” 
Springfield, Mass., Dec. 1.—Henry 
N. Bowman, business manager of the 
Springfield Union, and _ assistant 
treasurer and member of the board 
of the Springfield Union Publishing 
Company, died Friday at Springfield 
Hospital. 
He began his career with the 
Springfield Union 53 years ago in the 
circulation department, and _ rose 
through various positions to business 
manager. 


J. H. an Succumbs 


Chicago, Dec. 1—James H. Mee- 
han, for more than 50 years secre- 
tary of Howard, Bartels & Co., pub- 
lishers of the Daily Trade Bulletin, 
died Thursday at his home here after 
a long illness. He was 75 years old. 
He became well known on La Salle 
Street as a reporter for the Daily 
Trade Bulletin. 


C. L. Lothrop Passes 
Springfield, Mass., Dec. 1.—Cum- 
mings L. Lothrop, 77, for many years 
president of the Lothrop’ Press, 
Springfield, died Sunday at Wesson 
Memorial Hospital. 


Advertising Man, 
Client, Auto Victims 

Chicago, Dec. 1.—Funeral services 
were held here today for William 
B. Sharp, 55, head of a small adver- 
tising agency at 20 E. Van Buren 
St., who died Nov. 27 of injuries sus- 


tained in an automobile crash at 
Jericho, Ark. 


Kroger G veal 
Appeal in Milk 


Price Protest 


Cincinnati, Dec. 1.— Argument 
on the fight by Kroger Grocery 4 
Baking Co., Cincinnati, against a 
order of the Indiana Milk Contr 
Board which would compel the con, 
pany to increase its milk prices 
consumers one cent a quart in th 
Ft. Wayne area, will be heard in th 
United States Supreme Court Dec. 7 
Hearing on an appeal was grante; 
the Cincinnati grocery  chajy 
after three judges in Indiana Federg) 
District Court, sitting en banc, dis 
missed the protest for lack of juris 
diction. At the same time an orde 
was issued enjoining enforcement of 
the increase until Jan. 4, to permi 
the review. 

Under the ruling of the milk cop. 
trol body, the Kroger stores woulj 
be forced to raise their milk pric 
to the level of delivery routes. Pro 
testing the action, the company de 
clared: 

“The order compels the appellant 
to raise price of milk to consumer 
without an increase to producers an( 
denies to consumers any savings fron 
their use of the cash-and-carry sys 
tem of purchasing milk.” 


A. Grossman, 65, president of M. 
Born & Co., wholesale tailors, Chi- 


cago, an account handled by Mr 
Sharp. The two men were makin 


an automobile swing through the 
South when the accident occurred 
Both died in a Memphis hospital. 


N. 1. A. A. Elects Knisely 


Stanley A. Knisely, director of ai. 
vertising of Republic Steel Corpora 
tion, Cleveland, has been elected 
vice-president of the National Indus 
trial Advertisers Association to suc 
ceed D. Clinton Grove, advertising 
manager of the Blaw-Knox Co., Pitts 
burgh. Mr. Grove recently resigned 
because of other duties. 


‘STAT 
MON- 
TAGE 


APID Tru-Tone ‘stats 

are not distinguish- 
able from good photo 
prints, and cost far less. 
Thus, $60. for a photo 
montage versus $15. for 
a Tru-Tone ‘stat montage 
is an everyday price dif- 
ference. And gives you 
a good idea of the kind 
of ‘stats Rapid makes 
every day on all ‘stat 
assignments. Get our 
prices, let us show you 
a lot of $-saving ‘stat 
tricks. 


RAPID 


COPY SERVICE CO. 


6 BRANCHES: NEW YORK, 415 Lexing- 
ton, 444 Madison, VAnderbilt 3-368 
CLEVELAND, Ninth — Chester Bide 
MAIn 9335 e CHICAGO, 110 So. Dear 
born, 228 No. La Salle, 360 No. Michig#" 

Ave., STAte 5977. 
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EEK TO SPREAD 
TURKEY DEMAND 
PAST HOLIDAYS 


Washington, D. C., Dec. 2.—With 
ye Thanksgiving day peak passed, 
75 turkey producers’ associations, 
epresenting growers and handlers 
hroughout the country, today were 
dertaking a campaign to move a 
cop 33 per cent larger than last 
ear’s output. 

Seeking to spread consumption of 
yrkeys beyond the traditional holi- 
may gorges, the growers have en- 
isted support of chain stores 
hroughout the country. 

The producers’ side of the situa- 
jon, With prices considerably low- 
pred aS a result of the heavy produc- 
ion, Was Sketched last week to the 
‘ational Association of Food Chains 
phere With a plea for co-operation in 
extending the market through vigor- 
ws promotion. 

Typical of the requests V. F. Har- 
js, vice president, North Platte Val- 
ey Co-operative Marketing Associa- 
ion, Henry, Neb., telegraphed to the 
‘hain headquarters here: 


Have Large Surplus 


“On account of the large surplus 
{ poultry already in storage and on 
farms to be marketed the situation 
is very serious for the producers un- 
less Something can be done to alle- 
fate the situation. Many growers 
f turkeys live in the drought 
tricken area and have almost noth- 
ing else to depend upon for their 
living this winter. Strongly urge 
hat you do everything in your power 
0 stimulate the sale of all poultry 
during the coming holidays.” 

John A. Longan, executive vice- 
president of the chain group, said 
that every chain in the country is 
co-operating in the drive. 

With the request for aid coming 
too late to develop Thanksgiving 
trade promotional material similar 
to that done on peaches, beef and 
dried fruits, the chains are develop- 
ing mastheads, posters, banners, pen- 
nants, store displays, recipes and 
similar material individually. 

Detailed late plans set out for the 
campaign include special display ad- 
vertising around turkeys and poultry 
appealing to the consumer on the ba- 
sis of assistance to the millions of 
farmers who need aid. 

Department of Agriculture  esti- 
mates place the turkey crop this year 
at 20,000,000 compared with 15,000,- 
00 last year. 


Columbia to Raise 
Rates 9% Jan. 1 


With inereased power received 
during the last year by 19 stations 
in the network and 10 stations added, 
Ylumbia Broadcasting System will 
intrease rates an average of 9 per 
‘eat Jan. 1, H. K. Boice, vice-presi- 
fet, announced. 

Columbia Network audience has 
reased 30 per cent in the two 
‘fars since the current rates were 
‘Stablished, Mr. Boice pointed out. 
“irrent contract rates and renewals 
“ill continue at the present rates 
ntil Jan. 1, 1938. 


Lanier Wins NBC 


Program Contest 
Henry W. Lanier, New York, prom- 
‘nt author, publisher and editor, 
“S awarded $1,000 for “The Bravest 
“the Brave,” his entry in the Na- 
“Nal Broadcasting Company's con- 
“St for children’s programs. 
_ More than 740 scripts were sub- 
_ (ted Others winners and _ their 
hati vere: Samuel J. Shumer, New 
‘ting ‘U0; Helen Platt, Portland, 
.,» ©400; Pauline Gibson, New York, 
~ ‘nd Richard Howels Watkins, 
“Verside, Conn., $200. 


DISPLAY 


All types including New 10 ounce, 110-v., 
back geared motor unit that plugs into light circuit. 
© batteries. No radio intert je transf 
"ing. Provision for any ting—aeny ition. 
$1.10 in thousand lots. 
TURNTABLES, TOO 


¥ 


MANUFACTURING CO 
185) S. S2nd AVE CICERO. itt 


Chapman, Florence 


Take Club Awards 


Advertising of Chapman Valve Co.., 


Springfield, Mass., and Florence Stove 
Co., 


Gardner, Mass., were awarded 


STABLE PRICES 


flexible, so that quotas can be swung 
one way or the other toward the 
end of the campaign; despite some 
agitation against the conducting of 
polls there should be some scienti- 
fic testing of the needs and desires 


Audivision Moves 


Audivision, Inc., Detroit, producer 
of talking pictures for sales training 
and selling, has moved to larger 
quarters at 15 E. Bethune Ave. 


first place in their respective classes 
at the annual exhibit of the Spring- 
field Advertising Club. 

In the magazine classification, the 
Florence Stove exhibit was followed 
by Absorbine, Jr. and Ludlum Steel 
Company. Chapman won in the busi- 
ness paper classification, Gross tacks 
and Millers Fall Tool Company rank- 
ing second and third. 


“Skytop Club, 
placed its advertising account with 
Wales Advertising Co., 
effective Jan. 1. 


Wales Gets Skytop 


Skytop, Pa., has 


New York, 


control system; 
distributed sample is more valuable 
than a 
tributed 
taken at intervals should be substi- 
tuted for 
cumulative totals; 


JUST A DREAM’ 


SAYS MARKETER 


(Continued from Page 10) 


a small, carefully 


dis- 
poll 


large unscientifically 
sample; a “trend” 
one general poll with 
polls should be 


pointed vice-president 
sales manager of the Servel Electro- 


of the public. 


Jones Will Direct 


Sales of Servel 


George S. Jones, Jr., has been ap- 
and general 


lux sales division of Servel, Inc., 
Evansville, Ind. 
Mr. Jones has been with Servel 


since 1933, when he became district 
sales manager at Dallas. 
he was made regional sales manager 
for the Southwest. 


In 1935, 


George Brosch is district manager. 


McCredie with Gimbel 


Quintin E. McCredie has joined the 
advertising staff of Gimbel Bros., 
Milwaukee. He was formerly ad- 
vertising manager of the two Brill 
stores in Milwaukee. 


Ross Promotes Donaghy 


After two years as a field repre 
sentative, Burton E. Donaghy has 
been promoted to the New York sales 
division of Ross Federal Research 
Corporation, 


T 


AT THE METROPOLITAN: 


Presently, the curtain will rise and 
once more Carmen will go laugh- 
ing across the stage to flirt with 
her soldier lover. Meanwhile, the 
musicians make a muted discord 
of plucked strings and faintly 
blown horns and woodwinds. And 
in balcony and box, orchestra and 
gallery, a selected audience assem- 
bles . . . of men and women who 
share an equal appreciation of 
great music. It would be impos- 
sible to imagine the, Metropolitan 
appealing to only one sex. 


Authors of quality write for REDBOOK. Alert men and women read them. 
CORNELIUS VANDERBILT, JR. SIR PHILIP GIBBS. = PEARL. BUCK EDITH WHARTON 


IN REDBOOK: Tie table of 


contents of a magazine sorts out a special 
audience as unerringly as the quality of 
the music selects an opera audience. 

Redbook is neither a man’s magazine 
nor a woman’s magazine. It flexes no im- 
posing biceps for he-men with artificial 
hair on their chests. It publishes no knit- 
ting diagrams. Its field is the broad ground 
on which men’s and women’s interests are 
alike. Redbook prints the soundest fiction 
and articles its editors can find, written 
for the adult, critical minds of a million 
men and women every month. 


HE SHOW SELECTS THE AUDIENCE 


The men and women of the Redbook 
audience represent a rich market—active, 
established families, earning and spending 
an average annual income of $4156. . . 
nearly three times the national level. 
You can tell your story to the Redbook 
audience at a very low rate—only $2.48 
per thousand circulation. Recently, we 
questioned 1000 readers of Redbook and 
347 said they intended to buy a new car 
within the following twelve months. That 
indicates a potential market among our : 
1,000,000 families that no manufacturer ; 
can afford to neglect. 


A FINE SHOW SELECTS A FINE AUDIENCE. ADVERTISE TO YOUR BETTER CUSTOMERS IN REDBOOK. 


WILLIAM McFEE 


SINCLAIR LEWIS 
P.G. WODEHOUSE —_—PHILIP WYLIE 


DASHIELL HAMMETT 


HUGH WALPOLE 
— CARL SANDBURG ——PHIL STONG 
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ADVERTISING AGE 


December 7, 1936 


Trust Company 
Tells Story of 
All Business 


St. Louis, Dec. 1.—Tying up with 
a civic drive recently launched to 
“sell” St. Louis to its own residents, 
the Mississippi Valley Trust Com- 
pany has made a novel departure in 
financial advertising with a genera! 
industry promotion campaign in 
newspapers. 

In the original civic drive, St. 
Louis weather, as well as its business 
virtues, was promoted. In the trust 
company campaign, the range of St. 
Louis business is highlighted to 
stress the city’s position among cities 
of the nation, and business generally 
is given an institutional boost. 

“Diversification is the keynote of 
St. Louis business,” one of the series 
stresses, and carries a company tie-in 
with the statement that 85 per cent 
of the industry classifications in St. 
Louis are patrons of the institution. 


What Business Does 


“Business at work makes the dis- 
coveries of today the necessities of 
tomorrow,” the copy continues. 
“American business at work enables 
this country, with 7 per cent of the 
world’s population, to own more than 
70 per cent of its automobiles... 
one car for every five people . . 
enables two out of every three fam- 
ilies to own a radio .. . provides one 
telephone to every eight people... 
maintains the highest standard of 
living in the world today.” 

Opal Sweazea, advertising manager 
of the trust company, explaining the 
new series, said: 


Share Public Benefits 


“We believe that business men 
and bankers share the common cause 
of emphasizing to the American pub- 
lic the benefits derived from Ameri- 
can business, and these advertise- 
ments are part of our contribution 
to this end. 

“Our second thought is to empha- 
size the diversity of St. Louis busi- 
ness and industry, and last, but of 
course, by no means least, to empha- 
size the part played by the Missis- 
sippi Valley Trust Company in the 
business picture in St. Louis.” 


HOTPOINT 1937 
CAMPAIGN 10 BE 
INCREASED 907% 


(Continued from Page 15) 
magazine advertising of electric 
ranges, Mr. Heath advised the utility 
executives, $962,139, or $2.53 out of 
every $5, has been spent by Hotpoint. 
A recent Curtis Publishing Company 
study in 11 cities, involving inter- 
views with 1,149 women, showed that 
women who intend to buy an electric 
range prefer Hotpoint above other 
brands, he pointed out. 

Gas range sales totaled 1,100,000 in 
1935, and are expected to aggregate 
1,423,400 units in 1936, Mr. Heath 
said. From 1926 through 1935, 1,242,- 
781 electric ranges were sold, and it 
is estimated that 322,393 will be sold 
in 1936. 


On the basis of these estimates, he 
said, 18.4 per cent of range sales in 
1936 will be electric range sales, al- 
most three times as high as in 1933. 

The electric range industry has the 
problem of remaking a consumer 
market, changing public opinion, and 
altering the household habits of mil- 
lions of women, he pointed out. 


Solution of this problem is a capi- 
tal venture, requiring an advertising 
and promotional expenditure at the 
outset, to be repaid out of future vol- 
ume rather than current returns, Mr. 
Heath said, citing the experience of 
the electric industry with the refrig- 
erator business as an example. 

From 1925 to 1931, Mr. Heath said, 
advertising to convert women to elec- 
tric refrigeration anticipated and pre- 
ceded the growth of refrigerator 
sales. In those years the market was 
created, and the electric refrigerator 
was established in the minds of 
women as something they ought to 
want to own, he said. 


Boost Related Units 


Sales of automatic counter fry 
kettles, waffle bakers and _ similar 
equipment to commercial users are 
not only profitable in themselves, but 
also build current load, Grant Call, 
manager of the commercial equip- 
ment department, told the utility ex- 


A MILE ABOVE ORDINARY 
~~ SALES 


LEVEL 


Dominating the Rocky Mountain region from the 
eminence of Denver, KOA has a proven record for 
high returns to advertisers. Its power, prestige and 
popularity can send your sales charts to new peaks. 


50,000 WATTS 
DENVER 


Completely programmed by NBC 


cast conte 


RADIO TEAM GIVES PARTY FOR CONTEST WINNERS 


sts. 


This group attended the recent monthly party staged by Eddie and Fannie Cavanaugh, NBC radio team, for their broad- 
The parties are given at the Homemaker's Guild. 


ecutives. One purchase leads to an- | 
other, he declared. 

Hotpoint advertising of commercial | 
appliances reaches 100,000 potential | 
customers per month, through use of 
food service and baking industry 
business papers, he said. 

“Hotpoint Fires the Enthusiasm of 
American Women for Electric Cook- 
ery,” a booklet. reproducing 27 adver- 
tisements in national magazines dur- 
ing 1936, was distributed by telegraph 
messengers at the close of the meet- 
ing. 

“Early in 1936,” the foreword ex- 
plained, “Hotpoint predicted the big- 
gest electric range year in history. 
Hotpoint promised a national adver- 
tising campaign consistent with such 
a year. Here it is in review.” 

Also distributed were copies of the 
Dec. 5 issue of The Saturday Eve. 
ning Post, containing Hotpoint range 
advertising, with a holiday theme. An 
insert sheet also pointed out that 
Hotpoint Christmas advertising is 
also appearing in Better Homes and 
Gardens, Good Housekeeping, Ladies 
Home Journal, and McCall's. 

Maxon, Inc., handles advertising of 
Edison General Electric Appliance 
Company. 


Jewett and Egan Join 
Lord & Thomas Staff 


Kennon Jewett has joined the crea- 
tive staff of Lord & Thomas, New 


York. He was with the William Esty 
Company from its beginning, and 
before that with J. Walter Thomp- 
son Company and the Geyer Com- 
pany. 

Sidney B. Egan, for many years 


vice-president in charge of creative 
work with Maxon Company, Detroit, 
has also joined the creative staff of 
Lord & Thomas. 


Vitamint Will Sell 
Lotion Through Stores 


Velure skin lotion, manufactured | 
by Vitamint Corporation, Boston, is 
now being sold through drug tonite | 
and department store outlets, instead | 
of through agents as formerly. 

Radio, newspapers and trade jour- 
nals will be used Dorothy Lindsey, 
in charge of sales and advertising, 
said. 


Plan Campaign for 
| Portland Trolleys 


With more than $2,000,000 invested 
;}in new equipment, the Portland Trac 
|tion Company has retained Ray Can 
Organization to map a_ promotion 
| campaign. 


The new system of the coast city | 


‘includes trackless trolleys, motor 
| buses and conventional street cars op- 
erating in unity. 


Van Norman Promotes 3 


L. F. Hunderup, formerly sales 
|manager, has been appointed assist- 
ant general manager and a director 
| of Van Norman Machine Tool Co., 
Springfield, Mass. T. W. Baush, 
formerly assistant sales manager, has 
| been named export manager and man- 
jager of the sales department. 
|Holmes, formerly territorial super- 


~' Visor, is now sales promotion man- | 


ager., 


C. B.| 


Study Travel 
to Map Market, 
Glidden Says 


Chicago, Dec. 2.—People used to 
buy where they live, but now they 
buy wherever their automobiles can 
take them, H. Coy Glidden, of Glid- 
den, Murphy & Wile, marketing 
counselors, told the Market Research 
Forum last night. 

The proper way to determine trad- 
ing areas, he declared, is not through 
@onsideration of population, city lim- 
its, county lines, department store 
trade, or bank clearings, but through 
determination of their shopping 
habits. 

“Markets are never places—always 
they are people,” he said. ‘People 
buy ‘where they go.’ As H. G. Wells 
said, ‘Transportation and communi- 
cation have determined the destinies 
of men and nations, since time be- 
gan.’” 

Tracing the importance of trans- 
portation and changes in transporta- 
tion upon retail trading areas, Mr. 
Glidden pointed out that for 169 
years in this country, from 1607 to 
1776, there was not an important set- 
tlement more than 20 miles from 
navigable water. 


Pike Changes Picture 


The first big transportation change, 
he said, came with the construction 
ot the Cumberland Pike in 1804. As 
a result of the building of this “Na- 
tional Road,” settlers began to flock 
into Kentucky, Tennessee, Ohio, In- 
diana, and Illinois. 

The coming of the canal era again 
changed the trading picture. The 
advent of the railroad on the trans- 
portation scene destroyed towns 
along the old Cumberland Pike, ex- 


‘ept where the railroads came close 


to the Pike towns. New towns sprang 


up along the railroads’ path of prog. 
ress. 

The most sweeping and sensational 
change in markets came with the 
development of the automobile, he 
declared. Business from many smal] 
towns flowed to the larger cities. As 
highways spread over the nation, re- 
tail buying habits were revolution- 
ized. 

To determine the size of a market 
or trading areas, Mr. Glidden said, 
it is necessary to study transporta- 
tion facilities and retail outlets in 
the area, and to question housewives 
in towns outlying from the city un- 
der consideration, as to where they 
make their major purchases. 

Study of two neighboring cities, 
one with twice the population of the 
other, showed that while the former 
city had tremendous bank clearings, 
a large part of the purchases of its 
residents were made in the smaller 
city, Mr. Glidden declared. Deposits 
by one concern in the larger city 
accounted for the size of the bank 
clearings, he said. The smaller city 
had no banks. 

Although the city of Madison, Wis., 
is credited with 57,000 population, a 
survey of its trading area disclosed 
that 267,000 persons buy in that city, 
Mr. Glidden declared. 

The Madison trading area study 
showed varying “spheres of influ 
ence” for the city’s furniture stores, 
department stores, and other outlets 
for commodities and services. 

Markets are not static, Mr. Glidden 
emphasized, but alter in size and 
character in accordance with trans- 
portation, communication, and other 
factors. 


Cutajar Appointed 
Hygienic Service, Inc., New York, 
business telephone sterilizing service, 
has appointed Charles J. Cutajar, 
also of that city, to handle its ad- 
vertising. 


PERSONAL 


TO ART DIRECTORS 


Don’t fail to see this 
new and better kind of photostat 


@ Its name is ATLASTAT—this new kind of photostat just recently 
| created by ATLAS. There's nothing like it! 


| 
| 


of ordinary photostats. 


The ATLASTAT reproduces more tones and more snap than the best 
Records ALL tone values from extreme blacks 


to pure whites and stands out in your comprehensive layouts like rea! 


| photographs. 


ONLY ATLAS MAKES ATLASTATS 


| 
' 


but a few pennies more than photostats. 


Made on either MATTE or GLOSSY paper and costs 


Call ATLAS today for com- 


parative samples that prove you, too, want ATLASTATS. 


ATLAS PHOTO COPY CO., General Office, 225 No. Michigan Ave. 


4 Chicago Locations 
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All Phones: FRAnklIin 3470 
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PHRYSLER AND 
PACKARD CLIMB 
IN SALES RACE 


Detroit, Dee. 2—Chrysler Corpora- 
‘ion and Packard Motor Car Com- 
pany jumped ahead in position in 
“en 1936 passenger car sales race, a 
survey disclosed today, with Chrysler 
taking second place among the “Big 
Three’ and Packard moving up to 
second place among the “Little Five.” 


The five leading so-called inde- 
pendent automobile manufacturers 
also increased their proportion of 


total 1936 passenger car sales, the 
survey showed, with the group ac- 
counting for 8.24 per cent of the 
‘otal compared with 7.36 per cent in 
935. 

4 Hudson, Nash, Packard 
and Studebaker are included in this 
croup. The Big Three, Chrysler, 
Ford and General Motors, accounted 
for 90.9 per cent of the sales, with 
other manufacturers selling less than 
| per cent of the total. 


General Motors Increases 


Shifting positions of the leading 
producers, Chrysler moved into sec- 
md place with a total of 24.17 per 
cent of total passenger car sales 
against 22.96 per cent in 1935 and 
Ford dropping from 31.35 per cent 
in 1935 to 23.53 per cent during the 
1986 season. General Motors per- 
centage jumped heavily from 37.26 
per cent in 1935 to 43.2 per cent this 
year. 

While the smaller manufacturers 
increased their total percentage, two 
of the group—Graham and Nash— 
dropped under their proportion of 
the total last year. 

Nash sold 1.32 per cent of the total 
in 1935 as compared with 1.2 per cent 
during 1936 while Graham dropped 
from 0.62 per cent in 1935 to 0.47 per 
cent in 1936. 

Packard, invading the medium 
priced field in 1936 increased its 
share of the total from 1.27 per cent 
in 1935 to 1.84 per cent in 1986 with 
Studebaker rising from 1.47 per cent 
to 1.81 per cent and Hudson increas- 
ing from 2.68 per cent to 2.92 per 
cent. 

Shift in positions both among the 
smaller manufacturers and the larger 
group also is evidenced from com- 
parisons with 1929 new passenger 
car sales. 


Hudson Is First 


Hudson has maintained first posi- 
tion among the smaller manufactur- 
ets with Packard jumping from last 
position in 1929 to second place in 
1936, slightly ahead of Studebaker 
Which also ranked third in 1929. 

Among the Big Three, Ford was 
the leader in 1929 with 33.7 per cent 
of the total sales with General Motors 
accounting for 32.6 per cent in this 
year and Chrysler 8.9 per cent. 

Willys-Overland Motors, Inc., went 
back into production Monday of this 
Week with ’37 plans calling for total 
‘utput of 70,000 units and sales re- 
Ported being received at the factory 
at the rate of 100 a day. The new 
model is priced considerably under 
‘He field. In 1929 Willys sales vol- 


‘Me approximated 163,000 units. 


Newspapers to Get 
Bulk of Cord Copy 


, Newspapers will get 80 per cent of 
“be advertising in 1937, Roy H. 
onalkns ", president of Auburn Auto- 
~ ue Co, Auburn, Ind., said during 
»P to Montreal for the annual 
‘ladian Motor Show. 

5 Magaz les will get most of the re- 
under of the appropriation, with 
‘Adio heing used in a few cities for 
“Ol announcements, 

— 

acai 


To sell to hotels, use 


Gerotel Monthly 


Published by JOHN WILLY, INC. 
Merchandise Mart, Chicago 


A.A.A.A. Adds to 
Newspaper Study 


American Association of Adver- 
tising Agencies, New York, has 
issued Section B of the fifth volume 
of “Market and Newspaper Statis- 
tics.” It deals with 62 cities in the 
United States and Canada for which 
A. B. C. reports were received for 
periods ended March 31 and June 30, 
1936. Price to non-members is $6. 
The studies are intended to help 
space buyers determine the size and 
character of markets, cost of reach- 
ing them with newspapers, differ- 
entials and amount of circulation 
obtained by special inducements. 


WCTU to Boost 
Advertising in 
1937 Campaign 


Chicago, Dec. 3.—Expanded plans 
for 1937 activities of the Women’s 
Christian Temperance Union, are be- 
ing made today, Miss Margaret 
Munns, national treasurer, announced, 
as field reports indicated the $1,000,- 
000 quota set for the coming year is 
being neared. 

Paid promotion in the past year 


P has been concentrated on posters and 
Issues Directory of an elaborate film, “The Beneficent 


Trade Directories | ®eprrobate,” recently completed under 
A Directory of Trade Directories auspices of the organization, and now 
has been issued by Burns Directory | >eing shown before school, club and 
& Service Organization, Chicago. civic gatherings. 
The new volume lists more than| The 1937 program may include 
40 annuals, year books, industry cat-| space in newspapers, magazines and 
alogs and trade lists. a network radio program, Miss Munn 
disclosed, complementing the outdoor 
campaign which has centered largely 
on a safe driving theme. 


Jay-Em Names Reiss; 
Agency Adds to Space 


Jay-Em Trading Company, New 
York, Yeastex Skin Food and Yeas- 
tex cleansing cream, has appointed 
Reiss Advertising, Inc., New York. 
Newspapers will be used. 

The agency has leased new, larger 


Advertising Gets Portion 


Under the organization’s set-up, 
half of the funds raised will go to 
the national organization and half to 
the state associations, a large share 


|“glamorizing” by 


quarters in the RKO Bldg. of each half to be used in advertis- 


ing. Most of the paid promotion dur- 
ing the last year has been handled 
through the state groups, according 
to Miss Munns, with the Atlantic 
Seaboard states, Oregon, Oklahoma 
and Iowa areas in which greatest ac- 
tivity was centered. 

Meantime Mrs. Ida B. Smith. 
national president of the W. C. T. U., 
in an address here before the City 
Club yesterday, declared her belief 
the liquor indus- 
try is providing a wedge for tem- 
perance activities. 

“The fact is,” she declared, “Amer- 
ica is beginning to wake up to the 
awful consequences of the sowing of 
the habit of drunkeness during the 
last few years. It resents the glamor 
the industry tries to put about itself 
by such actions as its appropriation 
of $25,000,000 for advertising to show 
that to be smart, clever, a good host- 
ess, a fine athlete, or successful in 
business, you should be a user of 
liquor.” 


Big Four Carriers 
Issue Newspaper 


Big Four Advertising Carriers, 
Chicago, have started publication of 
Weekly Circular Digest, a_ four- 
page newspaper. Its function will be 
to review advertising literature dis- 
tributed in Chicago every week. 

Ralph Goodman is editor. 


Chicago Retailer Uses 
“Electric Eye’ Device 


Show windows of the newly- 
opened quarters of Palmer Dress 
Shops, Inc., in the Railway Exchange 
Bldg., Chicago, have been equipped 
with “electric eye” apparatus, de- 
signed to light the windows auto- 
matically when pedestrians pass the 
beams of the “eye.” The device will 
be used between 1 a. m. and sunrise. 

Palmer Dress Shops, Inc., a chain 
of eight stores in Chicago and sub- 
urbs, is the third retailer in the 
country to use the “electric eye” 
after the regular hours of illumina- 
tion. The others are R. H. Macy & 
Co., New York, and Gimbel’s, Phila- 
delphia, 


Michelberry Signs 
for Sunday Program 


A Sunday morning program of one 
hour and fifteen minutes. started 
over WGN, Chicago, Dec. 6, with 
Mickelberry’s Food Products Com- 
pany as the sponsor. The trans- 
scription will run from 9:30 to 10; 
10:15 to 10:30 and from 11 to 11:30. 

The agency is Neisser-Meyerhoff, 
Inc. 


Set A. A. Dates 


The semi-annual business meeting 
of the Advertising Affiliation will be 
held Jan. 9 in Buffalo, N. Y., in the 
Hotel Statler. 
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State Flowers 
Will Star for 
Black Leaf 40 


Cleveland, Dec. 1.—A parade of 
official state flowers will provide an 
attention device in 1937 consumer 
advertising of Tobacco By-Products 
& Chemical Corporation, Louisville, 
Ky. A reverse plate calling attention 
to the flower emblems of the various 
states will be used in all consumer 
copy, leading the reader, the com- 
pany hopes, into a perusal of the 
remainder of its copy. 

The advertising will disclose that 
Iowa may be known by the wild rose; 
Ohio, by the red carnation; Wiscon- 
sin and Rhode Island, the shrinking 
violet, and so on down the list. The 
remainder of the copy tells how Black 
Leaf 40 protects flowers and shrub- 
bery as well as animals from the 
depredations of insects. 

Small copy will run in about 250 
publications, the list ranging from 
women’s magazines and garden and 
home publications through farm 
papers, garden sections of Sunday 
newspapers, trade papers and many 
others. 

Black Leaf advertising is handled 
by Campbell-Sanford Advertising 
Agency. 


Sow the 
seed where 
it will 


GROW !! 


Grange 
Members 


make up , (4 
a Fertile Market 


Grangers make up the higher in- 
come bracket of the farm market. 
Reach them through the Grange 
Farm Group and you reach a fertile, 
active, low cost source of sales. Ad- 
vertisers have constantly gotten re- 
sults—direct, traceable results from 
Grange paper advertising. 


The Grange Farm Group has a cir- 
culation of 75,000, 95°% of which is 
rural. Rural districts are where big 
sales are made today, the place 
where people are buying ... re- 
modernizing, where incomes have 
risen farthest. ; 


Place this group on your sales 
force for 1937. 


Reaches More Than 75,000 Farm Homes 


Grange Farm Group 


MILLS BUILDING SAN FRANCISCO 
California Grange News 


Idaho Granger 
Oregon Grange Bulletin 


Washington Grange 


News 


DUNCAN A. SCOTT & CO., Representatives 
San Francisco - Los Angeles - New York - Chicago 


Getting Personal 


Raymond H. Bartlett, of The Kellogg Group, Inc., sales representa- 
tives for steam railway business papers, escaped with injuries to his leg 
in the Chicago elevated railway wreck Nov. 24, which claimed 10 lives 

. and found his picture in Life last week... . 


Frank J. Ross, Fuller & Smith & Ross, is a member of the steering 
committee of the Christmas seal sale for the New York Tuberculosis 
and Health Association. Roy Dickinson, Printers’ Ink, heads the busi- 
ness publications group, while Shelley Tracy, Tracy-Locke-Dawson, will 
ring agency door bells in behalf of the charity. . 


At least three United States Senators will be able to discuss the 
pleasures of newspaper publishing from personal experience when they 
meet in Senate cloakrooms next month. They are Carter Glass, Lynch- 
burg News and Daily Advance; Arthur Capper, Capper’s Weekly; and 
Arthur H. Vandenberg, Grand Rapids Herald. . 


Andy Holmes, Donahue & Coe vy. p., entertains in a picturesque old 
winery at Highlands, N. Y., where the atmosphere contributes to what 
would be delightful affairs in any setting. Friends who have enjoyed 
his parties say he should be given a copyright on the idea. . 


BIG CAKE FOR A BIG PARTY 


At the 19th birthday party of the Women's Advertising Club of Chicago, Nov. 
28, Georgia C. Rawson, president (left), Mary Martenson, Chicago American, 
and Elsa Smith, social chairman, prepare for the cake cutting. 


Gus Fiedler, McCann-Erickson, is chairman and general manager of 
the New York Advertising Agencies Basketball League, which has ar- 
ranged a strenuous schedule for this season. Kenneth Griffiths, Arthur 
H. Kudner, is treasurer of the association. . . 


Douglas G. Woolf, editor of Textile World, has written a small but 
useful handbook, “The Business Paper Editor,” published by McGraw- 
Hill Book Company. He has been on the job 20 years and is a past- 
president of the National Conference of Business Paper Editors. . 


Mel Girard, Parents’, talks so much like A. L. Alexander, “The Good 
Will Court,” that he could substitute for this radio feature and few 
would be the wiser. . 


J. Stirling Getchell will be married next month to Sarah Paschall 
Davis, daughter of Norman H. Davis, United States Ambassador-at- 
Large. Miss Davis made her debut in 1931, and later continued her 
studies at Smith and in Europe. . . 


Archibald M. Crossley underwent what Those Who Know call an 
appendectomy at his home-town hospital in Princeton, N. J., Nov. 30. 
The event has been planned for some time, and didn’t spoil his fun at 
the AMS meeting in Atlantic City which immediately preceded it. He'll 
leave research to its own devices for a month... 


Henry Stanton, vice-president and Western manager of J. Walter 
Thompson Company, Chicago, has moved into town for the winter, tak- 
ing quarters in the Drake Towers. .. Since he moved his agency into 
the tower of 333 N. Michigan, where it occupies the entire 27th floor, 
R. M. Kirtland, of Kirtland-Engel Company, hasn’t bothered to have 
the name inscribed on the portals. .. 


Jack Ranft, recently appointed Chicago manager for John H. Perry 
Associates, newspaper and radio representatives, has got himself en- 
gaged to Veronica Hanley, formerly employed by Henry DeClerque, 


Inc., newspaper representatives. The nuptials will take place in 
June. .. Stanley Hubbard, president of Station KSTP, St. Paul-Minneap- 


olis, is sending advertising men handsome bronze paperweights com- 
memorating the dedication of the station’s new $300,000 transmitter. . . 


What is believed the biggest brother act in the business is headed 
by William Griffin, publisher of New York Enquirer, Jersey Press and 
Staten Island Herald. All five of his brothers, Gerald, John, Alexis, 
Marcus and Norbert, are employed in these enterprises and all are, or 
have been, on the news side. ... 

The middle name of William P. Ellis, vice-president of Jay H. 
Maish Company, agency of Marion, O., is “Pinkerton.” Mr. Ellis got the 
name honestly, as he is a member of the famous detective family. . . 


Kap Seidel, Oldetyme a. m., spends his spare time during the year 
building toy railroad systems for delivery on Christmas to sons of his 
friends. He has no children of his own. . 


“Wave length, 1370 whimpers” headed the announcement of James 
Longview, 


R. Curtis, president, KFRO, 
daughter, Elizabeth DeRue. . 


Tex., on arrival of his new 


FAA OUTLINES 
LABEL RULES ON 
MALT PRODUCTS 


Washington, D. C., Dec. 2.—Fed- 
eral regulations on labeling and ad- 
vertising of beer and other malt bev- 
erages, of an enabling nature seeking 
to lay the groundwork for individual 
state control, will go into effect Dec. 
15, it was announced today. 

The regulations provide that prod- 
ucts containing less than one half of 
1 per cent alcohol may not be desig- 
nated as beer, ale, porter or stout. It 
is also provided that products con- 
taining less than 5 per cent alcohol 
may not be designated as ale, porter 
or stout. 

This requirement, it was said, is 
based upon official findings that con- 
sumers purchasing products labeled 
as ale, porter or stout expect to re- 
ceive products higher in alcoholic 
content than those labeled as beer. 


Up to States 


The federal regulations, it was 
pointed out, are applicable only inso- 
far as individual states impose cor- 
responding regulations and enforce- 
ment becomes a state obligation. 
At the same time, anticipating the 
effective date Dec. 15 of new Federal 
Alcohol Administration labeling re- 
quirements on wine, the Wine Insti- 
tute of San Francisco has prepared 
a set of specimen wine label forms 
to solve most of the problems of 
wineries and wholesale bottlers. 

The specimen labels are being made 
available to wholesalers and wineries, 
both member and non-member, and 
to advertising agencies and commer- 
cial artists with wine accounts. 


Labels Approved 


The specimen labels have been ex- 
amined by the F.A.A., the Bureau of 
Internal Revenue and the Food and | 
Drugs Administration and approved. 
Under the impending label rule, all 
wineries and wholesalers holding 
F.A.A. basic permits will be required 
to be in possession of certificates of 
approval covering all labeling used 
by them on bottles, jugs, cans, kegs 
or barrels, except on intra-state sales. 


Street Names 


Localize Copy 
in Jelke Test 


Chicago, Dec. 2.—Novel use of local 
street names in test copy of the John 
F. Jelke Company, has been em- 
ployed for an introductory campaign 
on Smoked Cheddar Cheese in Indian- 
apolis, with excellent results, Gordon 
St. Clair, advertising manager, dis- 
closed today. 

The company’s test campaign in 
Indianapolis was designed to bring 
the cheese link to the attention of 
every consumer in the city, Mr. St. 
Clair said, and the localized 200-line 
copy was launched twice a week in 
Indianapolis newspapers. Sampling 
activities, reaching 33,000 persons, 
also were conducted. 

Each of the newspaper advertise- 
ments is dominated by an illustra- 
tion of cartoon type. Through car- 
toon “balloons,” conversation  be- 
tween two individuals who are not 
shown in the copy is presented. 

One such conversation is shown 
as taking place beneath a_ street 
lamp. ‘‘Do you mean to say that this 
new Cheddar cheese is smoked?” one 
“balloon” reads. The answer is 
“Yes, Countess, but it’s aged first, 
then put into casings like a sausage, 
then smoked over’ real hickory 
chips.” Street signs on the lamps 
bear the names of Indianapolis ave- 
nues. 

Describes Display Contest 

Mr. St. Clair also revealed results 
of Jelke’s window display contest in 
October for distributors and _ retail- 
ers, to promote dealer co-operation 


—, 


Whisk off the Cap 
one-eighth turn 


Replace the Cap | 
. (one-eighth turn) 


| 
j 


Containing an appeal to the man behind 

the bar, this new whisky bottle top 

easily removable, has been introduced by 

Anchor Cap & Closure Corporation, 
New York. 


in getting the product before the pub 
lic at the point of sale. 

Retailers were invited to submit 
photographs of Good Luck margarine 
window displays. In October, Jelke 
had 35,564 government-licensed deal: 
ers. Of these, 21,176, or 61.2 pe 
cent, submitted entries, Mr. St. Clair 
reported. This return, he believes 
marks a new high point in dealer 
contests. 

A contest was held in each of the 
territories covered by Jelke’s 119 dis 
tributors, to avoid possible discour 
agement of dealers who might fee 
that they had little chance to win: 
national contest. Prizes were awardei 
to distributors, their salesmen, ani 
to retailers. 


. Lee with Agency 


Burch Lee has resigned from tbe 
editorial department of the Shreve 
port Times to become public relation 
manager for Booth, Belham & C 
Shreveport. 


Nordberg Joins WGY 


Ralph Nordberg has been name 
commercial manager of WGY, Schet 
ectady, N. Y. He succeeds Stanley 
Spencer, resigned. 


— 


WMCA 


NEW YORKS 
OWN STATION 


in sales of Good Luck margarine and 
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CONDITIONING 
A} OF AIR IS LIVE 
ISSUE ON FARM 


interior Design Intrigues Miss 
"| and Mrs. Agriculturist 


Chicago, Dec. 3.—The idea that 
farmers and their families are a 
class apart from other dwellers on 
this continent received a rude shock 
this week at the 37th International 
Live Stock Exposition and innu- 
merable corollary events were held 
in Chicago. 

After looking over the girls and 
poys of the Four-H clubs at the In- 
ternational Amphitheater and else- 
where, advertising men confessed 

) that they could observe no percep- 
tible difference between them and 
city boys and girls of the same age 
—with the possible exception that 
the farm girls are somewhat more 
| expert at cookery. Otherwise, the 
movies, radio and alert farm papers 
have broken down all distinctions in 


dress, language and even mental 
| processes. 
; Business Plays Host 


The exposition also emphasized 
the unique position held by Chicago 
as the heart of the mail order and 
farm implement busirsss. Both 
Sears, Roebuck & Co., and Montgom- 
ery Ward & Co., the two big mail 
'order houses, played host to the 
' boys and girls of the Four-H clubs, 
» while International Harvester Com- 


ne pub m 

pany gave somewhat similar enter- 
submit iat tainments which were extended to 
rgarine the grown-ups. 

Jelke Me Deliberations of the American So- 
a prove ciety of Agricultural Engineers, 
13 held at the Stevens Hotel during 
t. Clair j the week, indicated that air condi- 
otiens tioning is a live issue on the farm. 

dealer i The farm market for equipment of 

‘® this kind is at least as large as that 
of th of cities, as air conditioning plays 
119 dis 'a part not only in the comfort of 

: '@ the farm family, but in its prosper- 
discou: Ht; Air conditioning has been 
sht me | found to have a definite effect on 
Bees productivity of poultry and herds. 
en, ani Making Farms Comfortable 

Where electricity has been ex- 

tended to the farm, engineers en- 
) counter no particular obstacle in 
‘om thi providing air conditioning which ac- 
shreegee COhdS with the best standards. 
elation here it is unavailable, technical 
 & CO experts are developing modified air 


conditioning by controlling natural 
air currents through insulation and 
other devices. 

The farm wife is as interested in 
interior arrangement of her home as 
her city sister, the engineer’s meet- 
ing indicated. Two addresses at 
the farm structures division gather- 
ing were devoted to this subject, 
Earl D. Anderson, of Republic Steel 
Corporation, discussing “The Place 
of Steel in Farm Building Construc- 
ton,” and Ellen Pennell, of The 
Country Home, talking on “Interior 


Arrangement and Design of Farm 
Homes.” 


GY 

. named 

’, Scher: 
Stanley 
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Mutual System to 


Have Coordinator 


Adolph J. Opfinger has been ap- 
Pointed coordinator of Mutual Broad- 
“asting System, effective Dec. 13, in 
‘tucipation of addition of the Don 
ee Broadcasting System Dec. 29. 
_Mr. Opfinger is succeeded as as 
‘stant program director of WOR, 
New York, by Mitchell Benson. 


Offerman Advanced 
watter a year with Paris & Peart, 
‘ew York, Charles W. Offerman has 
i appointed outdoor advertising 
rector for the agency. 
ee 
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[- HAGSTROM’S 
L-Color RETAIL 


TRADING AREA 
MAP OF THE UNITED STATES 
END FOR CIRCULAR 


S 
+) | vccty sr. HAGSTROM COMPANY Jorn 


Grey to Publish 
Price Trend Study 


Grey Advertising Agency, Inc., 
New York, will publish a marketing 
study Jan. 4 entitled, “Merchandising 
in a Rising Price Market.” 

Copies will be available free to 
sales executives requesting them. 


Daken Moves 


Daken Advertising Co., Seattle, 
has consolidated its five departments 
in the Third Avenue building. The 
telephone number is Main 8377. 


Wilson Expands List 
William A. Wilson, New York, has 
become Eastern representative of Pa- 
cific Journal of Nursing, San Fran- 
cisco. 


Pan-American 
Road, Mexico, 
Invite Yankees 


New Orleans, Dec. 1.— Travelers 
are being invited to “Come to Mex- 
ico” in a series of full-page adver- 
tisements in the New Orleans Morn- 
ing Tribune. 

The campaign, which will extend 
over a period of several weeks and 
will embrace ten full-page insertions, 
is running in the New Orleans daily 
as a result of the individual efforts 
of Raleigh Schwarz and Bob Ander- 
son of the Jtem-Tribune advertising 


department, who patterned the Mex- 
ican campaign after a similar series 
in behalf of the Mississippi Gulf 
Coast. 

Mr. Anderson, on a recent trip to 
Mexico, signed some twenty hotels, 
restaurants, newspapers and individ- 
uals as joint sponsors of the cam- 
paign, which features photographs of 
vacation spots and points of interest 
to the tourist in the Republic of Mex- 
ico. Copy was prepared by the news- 
paper’s own staff and insertions are 
being confined to the Morning 
Tribune. 

One of the prime objectives is to 
encourage travel over the new Pan 
American highway extending from 
Laredo, Texas, to Mexico City. At 
the completion of the campaign the 


complete series will be reprinted in 
tabloid form and distributed to ho- 
tels and tourist agencies, where they 
will be available to potential visitors 
to Mexico. 


Roanoke Bank Added 


First National Exchange Bank, 
Roanoke, Va. has joined the group of 
financial companies sponsoring the 
weekly broadcasts of the Philadel- 
phia Symphony orchestra. Houck & 
Co., also of Roanoke, is the agency. 


Weisfeld Transfers 


Irving Weisfeld has joined Mont- 
rose-Rosenberg Company, New York 
agency, as account executive. He 
has been with Morton Freund Ad- 
vertising. 


to Increase sales .. . 


In this sales-eye view of your retail outlets, 
“X”’ marks the spots where sales-helpers 
belong . . . a check-list of tested ways 


to help your dealers sell your product. 


“US” produces materials that trans- 
form these spots into ‘‘stop-and-buy’”’ 
signs in store traffic. And, “U S” Unified 


Service co-ordinates sales-spot advertising 


from your dealers. 


- . . in idea... in beauty of color 


reproduction . . . in better co-operation 


© You'll Want "Check Chart X" 


Send for “CHECK CHART X”, discuss- 
ing ideas that may help you answer the 
eternal question, “How to increase sales’’. 


No charge or obligation. 


The UNITED STATES PRINTING & LITHOGRAPH COMPANY 
ano pivisions. . . . 


HOME OFFICE: CINCINNATI, 320 Beech Street 
SALES AND SERVICE OFFICES: 


ATLANTA CINCINNATI LOS ANGELES PHILADELPHIA 
BALTIMORE CLEVELAND KANSAS CITY PITTSBURGH 
DETROIT MILWAUKEE SAN FRANCISCO 
BROOKLYN (Dearborn Station) MINNEAPOLIS SEATTLE 
BUFFALO ERIE, PA. NEWPORT, KY. ST. CHARLES, ILL. 
CHICAGO INDIANAPOLIS NEW YORK ST. LOUIS 


® AMERICAN LITHOGRAPHIC DIVISION = 
® ATLANTIC LITHOGRAPHIC & PRINTING DIVISION — 


* DONALDSON LITHOGRAPHING DIVISION 
* ERIE LITHOGRAPHING & PRINTING DIVISION 


* PALMER ADVERTISING SERVICE DIVISION 
* W. F. POWERS DIVISION ee | 
& THEO. A. SCHMIDT LITHOGRAPHING DIVISION 
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John Launches 
One Price For 
Its Furniture 


Oakland, Cal., Dec. —Uniform 
retail prices, which permit the figure 
to be advertised in magazines, or in 
newspapers without change of copy, 
are an interesting feature of expan- 
sion of B. F. John Furniture Cor- 
poration to the national field. 

The company has adopted an ex- 
clusive franchise plan for Fashion 
Flow bedroom furniture. Under this 
arrangement, the dealer must agree 
to display the line in a specially 
built “Fashion Flow hall,” to be con- 
structed from uniform plans provided 
by the factory. 

To aid factory salesmen in visual- 
izing the product and its potentiali- 
ties to dealers, a combination color 
and black and white moving picture 
has been prepared, showing a “Fash- 
ion Flow” bedroom completely fur- 
nished, among other features. 

Advertising for the line is handled 
by the Portland office of Botsford, 
Constantine & Gardner, the furniture 
company operating a factory in Port- 
land as well as in this city. 


Mouquin to Marcus 

Louis H. F. Mouquin, former presi- 
dent of Mouquin, Inc. has been en- 
gaged by Original Julius Marcus 
Laboratories, Inc., Jersey City, N. J., 
maker of brandies, cocktails, and 
other products, to supervise produc- 
tion of its new line, which has just 
appeared on the market under the 
brand name, Maison Louis. 


Terry Promoted 

M. N. Terry, formerly sales pro- 
moton and advertising manager of 
the sundries divisions of Miller Rub- 
ber Co., Akron, O., has been named 
sundries sales manager. He succeeds 
L. H. Mercer, who joined Johnson 
and Johnson, Inc, several months 
ago. 


New WKRC Transmitter 


With inauguration of the new 
studios of Station WKRC, Cincinnati, 
the new 5,000 watt transmitter will 
be placed in operation. 


LINK ENVISIONS 
BROAD SHIFT IN 
BUYING HABITS 


Urges Business to ‘‘Sound 
Public Mind’’ 


Detroit, Dec. 1—A wide shift in 
buying habits, as a result of “increas- 
ing frequency and definiteness of an- 
tagonism by much of the _ public 
toward business men and particu- 
larly larger companies,’ was cited 
as a strong possibility by Dr. Henry 
C. Link, head of the market research 
division of the Psychological Cor- 
poration, New York, in an address 
before the Adcraft Club here last 
week. 

This antagonism, he declared, is 
based on such beliefs as: Big busi- 
ness is too powerful; it controls too 
much wealth, and so is becoming 
dangerous; its executives are too 
tyrannical; it is selfish and cares 
about nothing except its own inter- 
ests; it is not fair to its employees. 


Danger of Spread 


The speaker pointed out the dan- 
ger of these attitudes being trans- 
lated on a broader scale than exists 
at the present time. These attitudes, 
however, are stronger and more fre- 
quent with respect to the “heavy in- 
dustries,” which do little consumer 
advertising, he said, than toward 
those which manufacture and adver- 
tise largely consumer products. 

“This is true now, and in our expe- 
rience represents only a delayed reac- 
tion against these companies,’ he 
asserted. ‘Should this trend go on, 
it is quite likely to affect the attitude 
of consumers toward the products 
themselves. Ideas and_ attitudes 
change first, often long before actual 
buying habits are affected.” 

In this statement, Dr. Link indi- 


cated, is to be found the genesis of 


NEW HAVEN 


One Of The 5 “High Spots” 
For Sales In The U. S. 


cently been 20%. 


Right now New Haven is one of the best 
places in the United States for concentrat- 
ing sales efforts, for collections, and other 
aggressive operations of business. 


New Haven is a SALES HIGH-SPOT, or, 
rather, an important part of one of the five 
outstanding Sales-Spots in the country. 
The four other High-Spots center around 
Los Angeles, Calif.; Houston, Texas; Chi- 
cago, Ill., and Cincinnati, Ohio. 


All of these districts are chosen for special 
mention by FORBES MAGAZINE because 
in them business is farther advanced over 
last year than in any other territories con- 
taining 1,000,000 or more population. For 
the territory which included New Haven, 
the median gain over last year has re- . 


For Further Pertinent Facts About This “Spot” 
Send for Our Market Brochure “REGISTER CITY” 


Advertising Director 


The New Haven Register 


NEW HAVEN, CONNECTICUT 


See—Forbes Magazine 
Dec. lst—Page 24 


all good research. Research should 
consist of an attempt to find out what 
is going on in people’s minds. In 
the finding of these facts, he said, is 
the key to buying habits. 


Forecast Sales Trend 


“We have many facts to prove that 
changes in ideas forecast, by months 
and sometimes years, the sales trends 
of a product,” he declared. 

He minimized the effect of “bulk” 
advertising. “A number of compa- 
nies,” he said, “recognizing the con- 
sumer attitudes toward business gen- 
erally, have undertaken advertising 
and publicity campaigns to offset 
these opinions and change them.” 
With little exception, he contended, 
these campaigns have neither gained 
attention nor created the desired 
impression. 

“On the other hand, we found cer- 
tain specific or isolated advertise- 
ments which were very effective 
because of a good copy theme,” he 
declared. 

“The influences affecting people are 
often very subtle and easily misin- 
terpreted,” he added. “When, a few 
years ago, a trend toward the use of 
tooth powders in place of tooth 
pastes became strong, it was widely 
assumed that people were getting 
tired of tooth pastes and wanted a 
change and that the appeal to econ- 
omy or the cheapness of tooth pow- 
ders was also an influence. Psycho- 
logical studies showed: 

“First, there was no trend to pow- 
ders, generally, but almost entirely 
a trend to Dr. Lyons. 


Rebound From Claims 


“Second, that the great growth of 
Dr. Lyons was not due to its cheap- 
ness or the reaction against tooth 
pastes, but to the reaction against 
many extravagant claims made by 
tooth paste manufacturers. In con- 
trast with these claims, Dr. Lyons 
made the simple statement, ‘Do As 
Your Dentist Does.’ 

“Psychological research or any 
other type of research, however, is 
not necessarily the answer to all busi- 
ness problems. 

“The professional research man’s 
greatest contribution to a business is 
often in advising against the conduct 
of a research project or in keeping 
it on an experimental and inexpen- 
sive level.” 


Rise in Sales 


Buying of nationally advertised 
brands of merchandise has increased 
during the past four years, although 
in many cases the buyers have 
bought more sparingly than in the 
past, Dr. Link said. 

With claims of widespread criti- 
cism of advertising during recent 
years, he declared, “we ask people 
whether or not they believe in adver- 
tising, and they are likely to tell us 
what is uppermost in their mind 
at the moment. But when we look 
deeper, to their subconscious beliefs 
and behavior, only then do we get 
their true opinions. The faith of the 
American public in the widely adver- 
tised brands, as proved by their con- 
tinued purchase of such brands in 
the face of many criticisms, is the 
true index of what they think.” 


Hull Brewing Company 
Appoints F. W. Prelle 


The F. W. Prelle Co., Hartford, 
Conn., has been appointed to handle 
advertising of Hull Brewing Co., 
New Haven. The brewer has launched 
a radio and newspaper campaign. 

A half-hour musical variety pro- 
gram is broadcast over WTIC-WICC 
Saturday nights. The program fea- 
tures “Hull’s Discovery Girl.” Out- 
standing singers from various cities 
appear on the program. 


Maxon Gets Belsey 


George Belsey, Jr., formerly with 
the advertising and sales promotion 
division of General Electric Com- 
pany’s appliance and merchandise 
department, Cleveland, has joined 
the Cleveland office of Maxon, Inc. 


ean 


WIRE to Change Hands 


| Central Newspapers, Inc., Lebanon, 
|Ind., headed by Eugene C. Pulliam, 
| has purchased, subject to Federal 


Trade Commission approval, Station 
| WIRE, Indianapolis, from D. E. 
“Plug” Kendrick, Indianapolis, and 


W. E. Vogleback, Chicago. 
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Health Appeal 
for Children 
in Nucoa Drive 


New York, Dec. 1.—Nucoa mar- 
garine rejoins the ranks of national 
magazine advertisers with an ag: 
gressive campaign that is currently 
running in 6 publications with some 
16,000,000 circulation. 

The makers of Nucoa, Best Foods, 
Inc., see a remarkable sales opportun- 
ity in improved business conditions 
and have prepared a campaign to ex- 
pand the market by constructive ap- 
peals, centering about the use of Nu- 
coa as a wholesome spread for bread 
or biscuits, to be served to children. 

Nucoa is described as “‘wholesome 
and nourishing,’ as well as low in 
cost, and is stated to be a new kind 
of vegetable margarine churned in 
fresh pasteurized milk. Its energy 
value is given as 3400 calories, “as 
many as the most expensive spread 
for bread.” 


Use Color Pages 


For the past two years, Nucoa ad- 
vertising has been concentrated in 
newspapers and local radio, while the 
new campaign represents a resump- 
tion of magazine space. Color pages 
only will be used, scheduled for 
American Weekly, Good Housekeep- 
ing, Holland’s, McCall's, True Story, 
and The Saturday Evening Post. Al- 
bert Brown is advertising manager. 

The magazine campaign is backed 
up with outdoor posters in 213 cities, 
principally in the South and West, 
also by a “Selling Sam” contest to 
grocers and clerks. In order to win, 
entrants must know the names of 
magazines in which the campaign 
appears, and suggest titles for pic- 
tures in the advertisements. A total 
of 6,000 awards will be made. 

Fortified with the approval of 
Good Housekeeping Bureau and the 
acceptance of American Medical As- 
sociation, Nucoa copy never men- 
tions its chief adversary by name, 
though the reader can be in no doubt 
from the illustrations and compar- 
isons that butter is meant. 


Message to Dealers 


Despite the fact that margarine’s 
principal use is as a low-cost sub- 
stitute for butter, its sales have 
shown a tendency to decline when 


business in general does, and to im- 
prove accordingly. 
ing in Chain 
Grocer’s 


Trade advertis- 
Store Age, National 
Bulletin and Progressive 
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advertising campaign, and 
higher prices on other spreads. 
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NEIGHBORS! 


If you want to be just around the 
corner from the famous Radio 


City, and only a few steps from 
the smart shops and _ theatres, 
then come to the VICTORIA, one 
ef New York’s newest hotels. 
Enjoy the finest of food too, and 
conviviality at the newest of bars, 
get the swing and rhythm of 
Modern Manhattan! 


From $2590 Single 
From $4°°0 Double 
Suites from $6.00 to $15.00 


AT RADIO civ 


| at TO ORK’ 


JOHN L. HORGAN 


- MANAGING DIRECT pirector 
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“Jobs are vital to Canadian homes| and amusement, spread prosperity station attendant can attach it to 
INDUSTRY and families. No matter what the| over industry and the country as a Sample Sells his lapel. 
job may be, it is affected, directly | whole. The simple string attachment 


WILL INTERPRET 
BUSINESS STORY 


Canadian Association Launch- 
es Dramatic Campaign 


Toronto, Dec. 3.—With many busi- 
ness men of the United States be- 
jieving that industry as a whole 
should undertake to explain to the 
public how it contributes to the pub- 
lic welfare, Automotive Industries of 
Canada have carried this thought 
one step further and started a cam- 
paign to interpret this particular 
business to Canadians, though it un- 
selfishly devotes part of its space to 
general business. The first adver- 
— tisement appeared in Canadian news- 
mt wal ipapers Dec. 1, using 1,000 lines. 

The campaign is the more revolu- 
tionary because it is generally con- 
, ceded that the automotive industry 
— of Canada, like that of the United 
= States, has exercised a beneficent 
p. influence over the affairs of men by 
cH giving employment, by saving time 
- jand generally being of an alert and 
se enterprising nature. 


* Need an Interpreter 


Speaking for the Automotive In- 
dustries of Canada, J. L. Stewart said 


ieee that the procedure is somewhat more 
involved than appears on the sur- 
face, since the trail has never been 
of mani biazed. Statistics alone are not 
les OMMMenough, he pointed out, the need 
Om th heing for interpretation in “shirt- 


from sleeve phrases”—telling John Smith 
1s. just how he benefits from the opera- 
itions of an industry of whose size 
and extent he has but a faint idea. 

“The public has not been taken 
into the confidence of industry,” said 
Mr. Stewart, “hence has felt, in some 
‘quarters at least, that industrial ac- 
Htivity is of a mysterious and perhaps 
suspicious nature, which necessitates 
operating behind closed doors. 

“It is not going too far to say that 
this frame of mind was encouraged 
fin an earlier era. But the time for 
secrecy has passed. It is definitely 
injurious. It breeds misunderstand- 
ing and places industry in the same 
relative position of the man who 
complains of lack of appreciation by 
his best friend.” 


ited the 
s Star 
lal opel 


artmeti 
yas wol 


-e 
<a Time to Speak Out 


Mr. Stewart said there is only one 
way in which the man on the street 
can get facts on which to base a 
greater appreciation of business and 
that is for business to take him into 
its confidence. 

“Our studies have revealed that 
there is a definite desire for such 
information,” said he. “We hear a 
£00d deal about adult education. It 
is possible that our educational au- 
thorities are in error if they believe 
this means formal, stereotyped cur- 
ricula. It would be well to determine 
if adult education does not embrace 


e Drimarily the dramatic story of in- 
dustries which in their aggregate 
w ! ing influence over human lives and 
destinies,” 


€xercise such a direct and far-reach- 
id the The recent depression demon- 


Radio ‘trated to the layman that if one or 
. from Wo of the economic threads become 
aires, fp ’veled the whole fabric gives 
A one ‘ay, Mr. Stewart asserted. It is this 
i Fact Which has created this intense 
otels. BMaterest in the general subject of 
>, and Usiness, 

f bars, The first advertisement in the au- 
—— ‘Motive series was, at least, some- 


hing that every man—and woman— 
- understand. It pictured a brawny 
rorkman leaving his cottage tor the 
ay's toil, while his young wife and 
wad daughter waved their farewells 
‘Om the porch. 


Interrelation of Industry 


More than half of the accompany- 


ne “ODy was devoted to industry in 
“Neral, the Automotive Industries 
' Canada using only a box to tell 
‘sown story. 


g + P 
| DIRECT Said the general narrative: 


or indirectly, by the industries of 
Canada. Thriving industries mean 
more and better jobs all around; 
hampered industries mean fewer and 
poorer jobs. 

“Industry provides a home market 
for our natural resources, for the 
produce of the farm, the output of 
the mine, the cut of the forest and 
the catch of the fishing fleet. 

“Each industrial unit buys the 
manufactured product of many other 
units. All buy raw materials from 
every domestic source. The employes 
of each of these units constitute 


“The interests of industry and of 
the individual, be he business man, 
mechanic, laborer, clerk, farmer, 
fisherman, miner, railroader or lum- 
berman, are identical. What hurts 
one hurts the other. What helps one 
helps the other.” 

The automotive copy was devoted 
largely to portraying the size of the 
industry, with emphasis on how 
manufacture of cars requires prod- 
ucts from many industries not com- 
monly associated with automobiles. 
Readers are invited to write the as- 


Autofan From 
Coat Lapels 


Rochester, N. Y., Dec. 2.—Lapels 
were brought into point-of-sale dis- 
play picture today by Samson- 
United Corporation, Rochester, with 
distribution of a new merchandising 
aid. 

The company, makers of Safe- 
Flex Autofan, has decorated a 
sample rubber blade of the prod- 
uct with the sales message, “Ask 


makes it possible for the attendant 
to detach the sample and hand it to 
an interested customer to inspect 
while the attendant services the 
customer’s car. 

The badge also is being dis- 
tributed to hardware, electrical and 
auto accessory dealers for similar 
display. 


Kelly-Smith Adds Radio 


Kelly-Smith Company, New York 
and Chicago, newspaper representa- 
tives, has opened a radio division to 
represent WSGN, Birmingham, Ala., 


groups of consumers whose mass 
purchases of food, clothing, housing 


sociation, at its headquarters here,|me about Samson ‘Safe-Flex’” and WROK, Rockford, Ill., and WSJS, 
for further information. equipped the sample so that a gas Winston-Salem, N. C. 


COURTESY AMERICAN INSTITUTE OF REFRIGERATION 


* Smartness isn't always an attribute of appearance, It 


were made by the Rogers Engraving Company. * But 
is sometimes applied to buying, too. Maybe you know this advertiser is but one of many nationally known con- 
cerns who regularly depend upon the Rogers Engrav- 
ing Company for. . . accuracy of reproduction, master 
craftsmanship in production, speed in delivery, and a 


reasonable figure on the invoice. If you, too, are inter- 


about it in that connection. * If you will turn to page 
182 of the December issue of Esquire, you will find 
the name of one of the country’s outstanding advertis- 
ers. Their advertising department and their advertising 
agents are considered pretty smart buyers. * They will ested in smart buying, call the number given below — 


tell you that the plates for this full page advertisement if it isn't already one of those your operator has on file. 


OGERS ENGRAVING COMPANY 


ADOLPH F. BUECHELE, President 
MASTER CRAFTSMEN OF PHOTO-ENGRAVING 


2001 CALUMET AVE. «* Telephone Calumet 4137 * CHICAGO, ILLINOIS 
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ADVERTISING AGE 


December 7, 19 


Information 
for 
Advertisers 


AT, 


The following documents may be 
secured without charge from compa- 
nies sponsoring them, or through 
ADVERTISING AGE, by any national ad- 
vertiser or advertising agency execu- 
tive writing on his business letter- 
head. 


No. 1066. The Leading Advertisers’ 
Choice of Radio Network Facilities. 


Columbia Broadcasting System pre- 
sents a detailed tabulation of the 
choice of networks by leading adver- 
tisers of the country in the first 11 
months of 1936. Leading advertisers 
are defined as the 100 advertisers 
who spent more money in all media 
than any other national advertisers, 
and are ranked on the basis of their 
1935 expenditures. 


No. 1067. Sales-Spot Advertising. 

In this booklet The United States 
Printing & Lithograph Company de- 
scribes its Regional Spot Advertising 
Plan and shows the circulation value 
of point-of-sale advertising in com- 
parison with other forms, with com- 
parative costs. 


No. 1068. Drug Store Displays Must 
Sell More Goods. 


Window Display Advertising, Inc. 
has issued this bulletin as an aid in 
the improvement of drug store win- 
dow displays and to create an ac- 
ceptance on the part of retail drug- 
gists for the one-product displays of 
national advertisers. 


No. 1053. The Foundry Industry. 


This booklet, issued by The Foun- 
dry, contains a tabulation of the 5,637 
foundries in United States and Can- 
ada by type and by States and Prov- 
inces, and data on the present status 
and trend of the industry. It also 
includes detailed information on the 
publication and its coverage of the 
market. 


No. 1055. The Pennsylvania Farm 
Market. 
Population, farm cash _ income, 


principal crops, livestock and equip- 
ment are some of the subjects cov- 
ered in detail in this brochure issued 
by Pennsylvania Farmer. Included 
are circulation figures broken down 


DELUXE CHRISTMAS PACKAGE GETS THRICE OVER 


Cellophane wrapping and holly decoration of Frigidaire's gift models are previewed by three Hollywood 


film dancers. 


by counties, and _ biographical 
sketches of members of the editorial 
staff. 


No. 1054. Direct Hit. 


In this booklet Architectural Rec- 
ord describes its publishing plan for 
1937 which, the booklet says, will be 
a direct hit for the building product 
advertiser to architects and owners 
immediately active on the type of 
building featured each month in the 
publication. 


1,006. Distribution of Pay Days and 
Wages Earned in Greater Montreal. 


Based on a survey of wage earners 
in the area, the Montreal Star pre- 
sents in this booklet a breakdown of 
pay day frequency and the percent- 
age of the total payroll released on 


out of Chicago. 


to others. 
opportunity in the way 


from his efforts. 


AN ADVERTISING 
OPPORTUNITY 


Somewhere in the Middle West is a young adver- 
tising executive who knows he is going places in 
the advertising world, even though those about him 
may not, as yet, realize the fact. 
present time he heads his own small agency in or 


He is creative and has the ability to sell his ideas 
To such a man we offer an unusual 


nancing, recognition, selling aid, and an oppor- 
tunity to share to an unusual extent in the results 
Such a man, if he is under 40 
years, is invited to write, stating in general his 
qualifications to take charge of the Chicago Office 
of an agency operating successfully in a large city 
in the Central West, and an interview will be 
arranged. Only those active in agency work at the 
present time will be considered. All replies will 
be kept confidential. Members of our own organ- 
ization know about this letter. 
tising Age, 100 E. Ohio St., Chicago. 


Perhaps at the 


of affording adequate fi- 


Box 907, Adver- 


the business days of the week. The 
booklet relates pay day distribution 
to advertising trends as a general 
guide for advertisers. An analysis of 
purchasing power distribution with 
comparisons of English and French 
speaking population also is included. 


No. 1056. Are Newspapers and 
Magazines Better Media Than 
Radio? 


In this brochure General Screen 
Advertising tells about Minute 
Movies, which offer sight and sound 
simultaneously and make product 
demonstration possible. 


No. 1025. 4 Reasons Why Women 
Say: “I Always Read McCall's 
Recipes.” 


In this impressive brochure Mc- 
Call’s defines its method of editing 
and describes, under four divisions, 
the factors forming the basis of the 
publication’s consumer approach. Ex- 
amples of the McCall Method applied 
to food and equipment, and natural 
color photographs of completed 
recipes with reader’s comments upon 
them demonstrate the appeal of 
McCall's food pages. 


No. 1026. 
Idaho.” 


A brochure issued by Radio Sta- 
tion KIDO, containing market facts 
about KIDO’s 16-county' primary 
area. Included are data on popula- 
tion, retail sales, number of families, 
radios and automobiles, and station 
facilities. 


“And Here We Have 


No. 1027. 
1936-1937. 


The charts, tables and maps in this 
brochure provide detailed market 
data and facts about the coverage of 
the Pacific Coast market by Associ- 
ated Weekly, the all-inclusive name 
for the magazine and comic sections 
of 12 Sunday newspapers published 
in the seven Western states. 


Pacific Coast Markets 


No. 1028. Facts About Radio Station 

WOIXBY. 

This booklet provides information 
about the facilities of Radio Station 
W9XBY, Kansas City, Mo., one of 
four stations in the country classed 
by FCC ruling as “special broadcast- 
ing stations.” In addition the book: 
let contains market data on Greater 
Kansas City and maps showing the 
station’s coverage area. 


No. 1029. High Speed Copy Testing. 
In this folder the Chicago Tribune 


Cp se r 


ducted through its high speed 
method. Accompanying the folder 
are full-size reproductions of the pic- 
ture pages of the Tribune’s five 
Metropolitan Sections, demonstrating 
one advertiser’s test in the five differ- 
ent areas of Chicago and suburbs. 


No. 1018. Third Annual Minnesota 
Business Map. 


The 1936 income of Minnesota 
farmers will show an increase of at 
least $40,000,000 over 1935, according 
to this annual business map, which 
contains detailed information on the 
crop and livestock situation in Min- 
nesota. It is distributed by the busi- 
ness departments of Minneapolis 
Star, Minneapolis Journal, Minneapo- 
lis Tribune, St. Paul Daily News, St. 
Paul Dispatch-Pioneer Press, WCCO, 
WTCN, KSTP, and The Farmer, St. 
Paul. 


1,004. Radio Ownership. 


Columbia Broadcasting System in 
this booklet presents the “delayed” 
Section 1 of “Radio in 1936,” issued 
in May. The new data includes total 
radio ownership both urban and rural 
and a breakdown of radio set cover- 
age by families in market areas. A 
section also is devoted to radio set 
sales, replacements and repairs in 
1935, in an explanation of basis of 
computation by the Joint Committee 
on Radio Research of total radio 
ownership. 


1,005. Circulation Facts. 


The Wichita Falls (Tex.) Record 
News and Wichita Daily Times in 
this promotion piece, present a mar- 
ket picture of Wichita Falls by busi- 
ness and residential sections with a 
comparison of family units and cir- 
culation by districts. A further cir- 
culation breakdown by counties in 
Texas and Oklahoma with salient 
total circulation figures for June 
round out the presentation. 


No. 1,002. A Confession, a Promise, 
a Prophesy. 
This is the first of a series of pro- 

motion pieces to be issued by Cri- 


period. Fundamental difference , 
tween Criterion Naborhood Post, 
and other forms of outdoor advery 
ing is cited. 


No. 1057. Northwest Market Facts 


Total Northwest cash farm ineop 
to September 1 amounts to $572.75 
000, according to this folder igs, 
by the Minneapolis Tribune, A ta) 
lation of farm sales broken dowp } 
states shows the amount of act, 
cash already received by farmers » 
aow in circulation in this trag 
area. ompe¢ 
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No. 1058. The Robinson-Patman 4 
—Its History and Probable Mey 
ing. 


The Washington Post has iggy 
this valuable analysis of the Roby 
son-Patman Act, which contains ; 
text of the bill and presents possjy 
interpretations of the controvers 
portions of the law, with argume 
in support of, and in opposition 
each of them. 


No. 1059. Atlanta and 8 Prosper 
Cities Within Its Retail Trad 
Zone. 


In this 24 page brochure the 
lanta Journal gives a graphic picty 
of the sales possibilities for adye 
tisers in the eight principal citi 
of the Atlanta trading area. 


No. 1060. Detroit and Michigan p 
dio Markets. 


A wealth of market facts are m 
sented in this booklet issued by R 
dio Station WXYZ. Included y 
coverage maps, and information 
population, retail sales, mail retu 
and the merchandising service 
fered by the station. 
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No. 1038. Letterpress on Parade. 


This is one of a series of folde 
issued by the International Assogj 
tion of Electrotypers & Stereotype 
to demonstrate, through reprod 
tions of various subjects in may 
different fields, the results obtaina) 
by letterpress. 


No. 1046. Selling the Consumer i 
Hawaii. 


Issued by the Honolulu Star-Bull 
tin, this brochure contains data 4 
population and agricultural and | 
dustrial production, and presents t! 
paper’s editorial features, rates 4 
coverage of the Honolulu market. 


No. 1039. How Will the _ Bridg 
Affect San Francisco Business! 
This brochure contains a forec 

of the changes in traveling and bi 

ing habits following the opening! 
the Golden Gate and San Francis 

Oakland Bay bridges, and is based 

an analysis of 12,469 personal intd 

views made for the San France 

Examiner. 


No. 1040. Here’s Why We 
Marion is Indiana’s Best Markt 
In this folder the Chronicle @ 

Leader-Tribune and the Sun 

Chronicle-Tribune list the impo 

farm crops and a few of Marion’s# 

industries, indicating the _ buyil 

power of this area. The folder im 

cludes information on circulation @ 

the papers’ merchandising co-ope 
tion. 


SEED INDUSTRY PROSPER 


Reader survey shows Seed World 


offers advertisers an annua 


HUNDRED MILLION DOLLAR MARK 


through its coverage of wholesalers and § 
tailers who sell seed and other hortical 
and agricultural items to 41,000,000 fam 
and suburbanite customers. 


We will gladly give you an analysis o® 
field as it applies to your business. 


SEED WORL! 


Published every other Friday 
223 W. Jackson Blvd. Chicag® 


terion Service over a  36-month 
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GIBBONS KNOWS CANADA | 
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shows how a copy test may be con- 
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ANUFACTURERS 
OF FOOD OPPOSE 
DELIVERED PRICE 


(Continued from Page 8) 
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— ompetition’ defense to any enforce- 
ment proceeding other than that in- 

Lan aggptituted by the Federal Trade Com- 

2 Megission. And we believe that Con- 
ress should promptly review these 
sefects for their correction. 

' a “We also believe that it is a pub- 

> Robi 


ic obligation in the government to 
make an advance construction of this 
ct for the interpretation of its 
joubtful provisions, which present no 
nyestion of fact. For the govern- 
ment must interpret these provisions 
n advance of its enforcement of this 
ct; and business is fairly entitled to 
‘now what that interpretation is. We 
urther believe that there should be 
n authoritative, disinterested and 
horough investigation by an inde- 
nendent economic agency of the act- 
nal and potential economic effect of 
his act. There has been no such in- 
estigation of it; and such an investi- 
ration is of the highest public im- 
portance because of the economic in- 
Ruence and effect of this act.” 
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Ends Direct Payments 


The Robinson-Patman Act has re- 
ulted in the virtual elimination of 
brokerage payments direct to buyers, 
ccording to the survey announced 
by Mr. Willis. Prior to June 19, 19 
ner cent of the food manufacturers 
had been paying brokerage direct, 
and none did subsequently. The 
ame manufacturers reported that 37 
per cent had been paying brokerage 
hrough headquarters prior to June 
9 and 16 per cent thereafter. 
Nearly 50 per cent of manufactur- 
rsand 57 per cent of all distributors 
ho replied are in favor of advertis- 
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"SCARE COPY?" 


TO TAME SOME WHISKIES 
THEY MUST BE CAGED IN 
BARRELS FOR MANY YEARS 


Ww 
nine 


Latest in the Calvert Distilling Co. series, 
this beast gives striking contrast to the 
"mild" message. 


ing allowances as such, regardless of 
restrictions that may be imposed by 
the Robinson-Patman Act. But nearly 
70 per cent of manufacturers and 67 
per cent of the distributors expressed 
themselves as favorable to advertis- 
ing and distribution allowances 
which compensate on a reasonable 
basis for services actually rendered. 
Many distributors commented that 
manufacturers should carry the en- 
tire burden of advertising their prod- 
ucts. Several said that it would be 
better if all advertising allowances 
could be eliminated and distributors 
relieved of any burden of doing ad- 
vertising and merchandising on be- 
half of particular products, even 
though paid for it by manufacturers. 
Further questions about advertis- 
ing allowances disclosed that 40 per 
cent of manufacturers now require 
more specific performance than be- 
fore, 35 per cent withdrew allow- 
ances and have done nothing since, 
18 per cent will not re-engage in co- 
operative advertising, and 7 per cent 
claim that they never did give any 
allowances for advertising. 


Tells Task Ahead 


Both manufacturers and distribu- 
tors, by a 70 per cent vote, expressed 
themselves as favoring restrictions 
which the Act places on quantity dis- 
counts, requiring that they be justi- 
fied by savings in cost of manufac- 
ture, sale or delivery. 
Donald D. Davis, president of Gen- 
eral Mills, Inc., said that food manu- 
facturers must assume an important 
part of the task of helping the coun- 
try to greater prosperity, with the 
first step in this task being to see 
that America is properly fed. 
“Many families who could be ade- 
quately nourished if they realized the 
importance of proper food values and 
knew the best way to obtain them 
actually spend on other and less es- 
sential things some of the money 
that ought to go for food,” he said. 
“Whenever an undernourished house- 
hold spends money on non-essentials, 
we, as food manufacturers, have fal- 
len down on our job in our relation 
to the public. 

“The time has come when the 
food manufacturer must do more 
than make and sell his products. He 
has a vitally important place in 
America’s economic system. He is 
the principal key to the farm prob- 
lem. It is he who must lead the na- 
tion to an adequate standard of 
nourishment.” 


Hear from Consumer 


Injury to consumers is the result 
of willful deceit and misrepresenta- 
tion, and not of innocent trade puff- 
ing, Mrs. William Dick Sporborg told 
the manufacturers. She is chairman 
of the legislative committee of the 
General Federation of Women’s 
Clubs. P 

She reproached manufacturers for 
not instituting a ‘“‘chamber of honor” 
showing research and safeguards for 
consumers, to counteract the “cham- 
ber of horrors” exhibit recently 
shown to women throughout the 
country. 


Age 14 —a_ hearty 
consumer but not yet 
a buyer. 


Age 21 — Married; a 
home to furnish and 
a budget to watch. 


period of new spending. 


twenties. 


clothing and shoes. . 
household. 


needed. 


for their new homes 


FRENCH Canada.” 
chandising story. 


that “Begin at 21.” 


merchandiser. 


This FRENCH 


to its needs. 


For further information 
address the Business 
Manager, La Presse, 
Montreal or 


Chicago Office: 410 Michigan 
Avenue. 


William J. Morton Co., New 
York Office: 200 Fifth Ave. 
S. L. Rees, 213 Metropolitan 
Bldg., Toronto, Ont., 


The Clougher Corporation, 
Limited, 26 Craven St., 
London, W.C.2 


MARKETS BEGIN AT 21 


Age 28—Mother of a family. 3 
or 4 mouths to feed; Clothing 
and shoes to buy. 


Young housekeepers are immediate buyers for goods 
of many kinds—not only home furnishings but 
everything that goes to establishing a home... a 


The FRENCH Canadian girl marries in her early 
You may have 10 years of her business 
before the woman of another language marries and 
does the marketing for her own home. 


10 more years of shopping expeditions for meals, 
. supplies of all kinds for her 
Monsieur and Madame are interested 
in labor-saving devices, radios, autos. 


The family grows and grows... not only in stature 
(small clothes are soon outgrown), but in numbers 

. more mouths to feed ...more of everything 
Her children marry young, too, and she is 
able to help them in choosing what shall be bought 
Her influence goes steadily 
forward—on into the years. 


That is why we say “Markets Begin at 21 in 
The pictures tell a real mer- 


Market responds excel- 
lently to sales and advertising plans fitted 
The facts presented in these 
announcements are compiled from Govern- 
ment and other authentic sources by the 


in FRENCH Canada 


Age 35 — How the 


family has grown! 
Her first child is now 
about 13. 


Age 42—First mar- 
riage of children. An- 
other household start- 
ing now. 


Age 49—3 or 4 still 
at table. And 3 
children have their 
OWN nests, in which 
mother is a decided 
influence. 


Age 56—A _grand- 
mother now, maybe 
keeping house for 
just grandfather, but 
multiplied families 
mean multiplying 
sales, 


The woman who mar- 
ries at around 30 
probably influences 
only one home at 55. 


Government figures support this picture of the French Canadian families 
Since 1901 the FRENCH in Canada have increased in 
numbers 77.5% and only 1% of this increase is by immigration from France. 
The rest has been by multiplication of families 


an important factor to the 


For instance, the census of 1881 shows Montreal and the towns now in the 
Metropolitan Area as having 127,959 FRENCH. Today the FRENCH in 
this same area numbers 614,642. 


Montreal La Presse as part of its service to 
manufacturers and others who wish to de- 
velop to the utmost the trade possibilities of 
this important section of Canada’s popula- 
tion. 


MONTREAL MARKET DISTRICT 
1,996,255.72,8% FRENCH 


With an Annual Retail Buying Power of $584,048,400 


MONTREAL 
MARKET District 
Population 1,996,255 
French 72-8%-1,454,380 
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ENGLISH RADIO 
OWNERS FAVOR 
COMMERCIALS 


(Continued from Page 2) 
agencies have been quick to realize 
the sales value of radio advertising; 
and one firm has staffed a complete 
radio department.” 

Largest British user of commercial 
time is the Horlick Malted Milk Com- 
pany, with a full hour program daily 
over two stations, Radio Normandy 
and Radio Luxembourg, the ‘“Hor- 
lick’s Tea Time Hour,” placed through 
J. Walter Thompson Company. 


Large Music Diet 

To comply with rigid production 
regulations, radio advertisers are 
limited in length of commercials and 
in percentage of music to conversa- 
tion. These restrictions have been 
placed by the Government of France 
and Luxembourg. 

The commercials on a 15-minute 
program may not exceed two hun- 
dred words, unless three or more 
voices are presented in dialogue 
form. Then the selling talk may be 
extended another hundred words. 
On half-hour and full-hour programs, 
commercials may be increased pro- 
portionately, 

Most expensive commercial time 
falls between the hours of two p. m. 
and eight p. m. This costs $300 per 


Sell it to Cohen 


Thru— 


Jewish Radio Station 


Featuring: 


Jewish Court of Arbitration 
Jewish Amateur Hour 


Yiddish News 


Jewish music and scripts shows 


There are 2,001,104 Jews in 
New York City, making 27.7 per 
cent of the total population, 
according to a survey completed 
by Dr. Julius Maller of Columbia 
University. 


For the modern approach to the 
Jewish Market, call Orchard 
4-1203. 


SAMUEL GELLARD 


WLTH, 105 2nd Ave., New York City 
Roesler and Howard, Nashville Rep. 


RADIO CHIEFS GET TOGETHER 


NN am 


quarter hour, subject to discount on 
contracts of from 26 to 364 quarter 
hour units purchased. 

The leading organization § selling 
radio time in Great Britain is the 
International Broadcasting Company, 
with exclusive booking rights on 
Radio Normandy, Poste Parisien, 
Cote d'Azur (at Juan les Pins, 
France) and Station EAQ, Madrid. 


Sapolio Goes on 
Air with Elsie 
Gordon Dec. 10 


New York, Dec. 3.- 
Son - Wagon  Lits, 
“Cook's Travelogue,” a new series of 
programs in behalf of their travel 
service, over the Columbia network, 
beginning Sunday, Dec. 6 and weekly 
thereafter at 2:45-3:00 p. m., EST. 

Travel talks by Malcolm LaPrade, 
with an organ accompaniment, will 
be featured. L. D. Wertheimer Ad- 
vertising, Inc., is the agency. 

Starting Thursday, Dec. 10, Enoch 
Morgan’s Sons Company, for Sapolio 
products, will broadcast “Scouring 
the Town,” a _ series of character 
dramatizations by Elsie Mae Gordon. 
The. station is WABC, the time 11:00- 
11:15 a. m., EST, and the agency, 
Maxon, Ine. 


Thomas Cook & 
Inc., present 


Plan “Metal Handbook” 


Atlas Publishing Co., New York, 
will publish Mines Register and 
Metal Handbook early in 1937. It 
will list and describe about 10,000 
copper, gold and other non-ferrous 


A. S. Prall, chairman of the F. C. C. (left) takes a moment out at a recent 
meeting in Brooklyn to talk over shop problems with Alfred J. McCosker, presi- 
dent, Station WOR, Newark, and Donald Flamm, president, Station WMCA, 
Brooklyn. The occasion was the Brooklyn Infant's Home testimonial for Mr. Flamm. 


KSTP, Client 
Spread Tidings 
of Transmitter 


St. Paul, Dec. 3.—Close co-operation 
with its advertisers resulted in some 
sensational promotion features as 
KSTP went on the air Monday with 
its new $300,000 transmitter. 

Among methods employed to ac- 
quaint housewives with the station’s 
new installation was the use of bottle 
hangers on all milk bottles delivered 
in the Twin Cities Monday. The 
hangers, carrying a tie-in with a sta- 
tion client, Chocolate Products Com- 
pany, makers of Stillicious, not only 
apprised the public of the transmitter 
opening, but urged it to listen to the 
Stillicious “Buddy and Ginger’ broad- 
cast. 

Likewise, 1,330 carriers of Liberty 
hooked every doorknob in the Twin 
Cities with 100,000 special “stop” 
tags, which carried the dual message 
of the “True Story Court” broadcast 
Thursday night and the transmitter 
dedication. 

Just to show that it played no fav- 
orites, KSTP used a series of teaser 
advertisements in the Minneapolis 
Journal, which reached their climax 
in a full page Sunday heralding the 
station’s “gift to the Northwest.” 

Stanley Hubbard is president and 
Ray Jenkins general sales manager 
of KSTP. 


Appoints Jaros 


Jaros Company, New York, has 
been named advertising and mer- 
chandising counsel for Marizon & 


Rosenberg Co., New York, resident 


“Help Wanted” 
charges $1 
4 to 6 in. 


per in., $4.75; per in., $4.50; 


The rates for this department are as follows: 


and “Situations Wanted,” 
1 other classifications (single insertion rates): % inch, oa.t5; 1 to 3 in, 


30 cents a line, minimy, 


7 to 9 in., per in., $4.25; 10 to 12 


Ih, 


per in., $4.00; 13 to 16 in., per in., $3.75. Write for discounts on term 
contracts. 
HELP WANTED POSITIONS WANTED 


We need an executive whe can per- 
form these things. Edit a monthly 
Fan Magazine, with a fast growing 
circulation which now numbers fifty 
thousand readers; solicit and get na- 
tional advertisers for this magazine; 
write real mail-order copy. We wanta 
man who has practical ideas and 
who realizes the value of our com- 
pany’s dollar, both when it’s coming 
and when it’s going. He must be free 
to make a change of location. He 
must be able to show past perform- 
ance. He must have what it takes to 
make good. He will receive remun- 
eration worthy of his ability. We 
want an exceptional man, a real live 
wire, but not a jumping jack, Write 
us a letter, if you are prepared for 
quick action, telling the whole story 
and in it sell yourself to us. 

Box 925, ADVERTISING AGE, Chicago 


Small, recognized Chicago advertising 
agency has opening for Account Ex- 
cutive. Agency has previously spe- 
cialized in radio but is now expand- 
ing into publication field. Agency ex- 
perience not essential. Excellent op- 
portunity for right man. r 

Box 922, ADVERTISING AGE, Chicago 


News Weekly of national circulation, 
thoroughly established as to editorial 
appeal and circulation, offers excep- 
tional opportunity to earn stock in- 
terest in the property to young ad- 
vertising executive capable of estab- 
lishing it in that field. 

Box 926, ADVERTISING AGE, Chicago 


POSITIONS WANTED 
New Deal Sought: After ten years 
with present employer, the advertiser 
feels his future prospects in this closed 
corporation trade paper publishing 
house not encouraging. He seeks new 
connection where broad selling and 
management experience in merchan- 
dising and direct-to-consumer fields 
may be capitalized and widened profit- 
ably. Has done considerable research 


and promotional work successfully. 
Some agency might find his experi- 
ence and background valuable, or 


some growing publisher his abilities 
and knowledge time and money sav- 
ing in getting results quickly. He's in- 
terested, if right opportunity offers, 
in devoting part of earnings to pur- 
chase of moderate stock interest in 
business. In his forties, he’s the type 
that wears well, has pleasing person- 
ality and wide agency and trade ad- 
vertiser acquaintance in East. New 
York connection preferred. Record 
and references will stand any inves- 
tigation. Confidential communications 
invited, with view to personal inter- 
view appointments in New York after 
December 25th. 

Box 928, ADVERTISING AGE, N. Y. 


Trade paper publishers seeking ex- 
perienced and responsible Middle West 
representation are invited to address 


metal mining companies. 


buying office. 


Box 917, ADVERTISING AGE, Chicago 


Woman, eight years in advertising 
promotion and window display, wan; 
responsible position with a future 
Good on ideas, campaigns and layouts 
Box 924, ADVERTISING AGE, Chicag, 
OH WELL! 

Young man incompetent, indolent, yp. 
ambitious, desires position with shor 
hours, minimum work, good salary 
Experience indicates could probabjy 
handle publicity, write copy, mak 
rough layouts if he felt like it ang 
wasn't so blamed lazy. 

Box 923, ADVERTISING AGE, Chicag, 


Publication representatives desire 4 
represent trade publications or diree. 
tories for New York City and vicinity 
Office and service established. Tyy 
men with 25 years of experience 
selling advertising who wish to ey. 
pand their representative service, 

Box 921, ADVERTISING AGE, Chicag 


PLANOGRAPH SERVICE 
COSTS LITTLE! DOES WONDERS! 
Newest process eliminates expensiy 
typesetting and cuts! Perfect methoj 
for reproducing illustrated sales let. 
ters, booklets, bulletins, house organ 
testimonials, ete. ete. 

ANY SIZE CAN BE FURNISHED 
500 copies (84%2x11") $2.63 
Additional hundred copies, 22¢ 
Samples sent gratis 
LAUREL PROCESS, 480 Canal St., N,}, 


SALES SERVICE 
WANT TO BOOST RETURNS 

From your sales letters and follow. 
ups? We'll rewrite, revamp and step. 
up your letters for only $5 a page 
why pay more? Satisfaction guar, o 
no charge. WHY WAIT? WRITE U3 
TODAY, NOW, 

Box 927, ADVERTISING AGE, Chicagy 


SERVICES TO EXCHANGE 


Private office with newspaper 
agency on No. Michigan Ave. 
or space in exchange for serv- 
ices. Superior 4888. 


MISCELLANEOUS 


Ask for Bulletin of Publishing Prop 
erties. Harris-Dibble Company, |! 
West 42nd Street, New York, N. Y, 


PHOTO POST CARDS 

The kind that build good-will ani 

bring you business. Don’t fail to in 

vestigate this new form of Successfil 

Selling announcement and follow-w 

Write for Samples and Prices. 

Graphie Arts Photo Service 

3rd & Market Sts., Hamilton, 0. 


When you want to buy or sell goou 
or services used in the advertising 
field, The Advertising Market Plaa 
will contact a source to supply yolt 
vents. WwW vite Se ant Advertising Mar 

-lace, TE NG G, Chie 
jae Te tTISING AGE, Chi 


THE Kleen=-Stike STRIP sestesens: 


TRADE MARK REG U.S. PAT 


OF F.—-PATENTS PENDING 


A simple gummed strip, affixed by licensed 
printers, puts into display material that extra 
convenience that gets it used. KLEEN-STIK’S 
value is attested in its adoption by masters 
of effective display, such as Coca-Cola. 


tin package. 


Anheuser-Busch is another KLEEN- 
STIK user. This flange sign force- 
fully picks out Budweiser among 
competing brands, and shows its new 


to shoppers. 


Slide-Stik and Kleen-Stik, companion products, pull 
together for two concerns. 
product or package in its own size and shape. KLEEN- 
STIK makes the strip welcome to dealers, striking 


© 1936 


Slide-Stik shows the 


CHICAGO 


Distributors Hear 
Philco Executiva 


Considerably enlarged advertising 
and merchandising plans for Phild 
radios were outlined by executives 
of Philco Radio & Television Cor 
poration at meetings of distributon 
in Philadelphia and Chicago Satur 
day. Other meetings are being hell 
in San Francisco, Atlanta, and Nev 
Orleans. 

Newspapers will receive a large 
Share of Philco advertising expentl 
tures than previously, distributor 
were told. 


Joins Auto-Lite 


L. B. Murphy, formerly with Mot 
Meter Gauge & Equipment Corpo 
tion, La Crosse, Wis., has been #? 
pointed assistant sales manager ? 
the merchandising division of 
Electric Auto-Lite Co., Toledo. 


Gilbert Advanced 
Joseph C. Gilbert, formerly clas 
fied display advertising manager, 
been appointed advertising director’ 
The New York Woman, New York. 
was previously vice-president of D8 
idson Printing Co., New York. 


Write to us for SAMPLES of 


KLEEN-STIK 
_ Dummies and prices __ 
furnished on request 
ALFRED M. MAY CO 


817 MAIN ST. CINCINNATI, OHI® 
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ake Sure 


of Getting Your Copy 


‘lof This Great Reference Book Now 


. 
simaft | COVErS Every Field 
3 ta, The Market Data Book contains 85 
ters separate sections giving basic mar- 
ket and media information about 
—— every important field of trade and 
- industry. An idea of the extent of 
rtising, the statistical and marketing infor- 
‘tute mation presented in the volume can 
chien be secured from running through this 
—d list of section titles. 
4 pA Advertising and Merchandising 
salary Alcoholic Beverages 
robabiy Automotive Industry 
. Make Aviation 
it and 
wis 5a aking 
Shicagy Banking and Financial 
ae Beauty Shops, Toilet Articles 
aie u Bottling, Beverages, Soft Drinks 
clue Brewing and Malting 
im Brick and Clay Products 
ence gfe | Building 
to ex. Business Reference Publications 
rice, 
Chicagy Canada . 
all Canned Foods, Fisheries 
E Cement and Quarry Products Industries 
aay Ceramics and Glass 
DERS! Chemica! Process Industries 
cpensiy Cleaning and Dyeing i 
metho Clothing—Men’‘s and Boys 
les le Coal 
organ Confectionery 
‘SHED Conventions 
63 | Dairy Products, Produce 
» SaC Drugs 
St.N Drv Goods, Department and General 
o NL Stores 
Electrical 
aaa Electric Refrigeration 
RNS Engineering Construction 
follow. Exports and Imports 
nd step 
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b York. The Market Data Book is not a new 
ent of D&W§] Publication. It has been published 


ork. 


for more than 15 years, and thou- 
Sands of merchandising, sales and 
@dvertising executives, as well as 
LES of Qdvertic; : " 
“Svertising agencies, have found it 

if ‘valuable. We guarantee that the 
ie al "ew 1937 edition will surpass all 
ame ©°Vvious editions in quality and thor- 


5 °ughness of editorial content. 
ATI, OHIO 


The 1937 edition of “The Market Data Book” is now on the press. Copies will be ready for 
distribution in about a week. As with previous editions, copies will not be sold, but will be 
distributed without charge to all regular subscribers to INDUSTRIAL MARKETING, the 
monthly magazine for industrial merchandising, sales and advertising executives. 


To guarantee receiving your copy, enter your subscription now, because once the press run 


has been exhausted it will be impossible to secure additional copies. 


What‘“The Market Data Book’ Contains 


As its name im- 
plies, The Market 
Data Book is a 
complete market 
guide to every 
imaginable field of 
trade and industry. 
It has been the 
standard reference 
work of sales man- 
agers, advertising 
managers, advertis- 
ing agencies, sales 
promotion man- 
agers and others 
for more than 15 
years. 


ws Wash ah a 


; 
| 


It contains three 
broad types of 


statistical and re- 


‘ Here are a handful of the fact-filled pages—more than 350 of them—which appear in the 1937 edi- 
search material: 


tion of The Market Data Book. These pages are greatly reduced from their original 9 by 12 inch 
size. They are extremely readable, and scientifically arranged for quick, easy reference. 


1. The basic in- 
formation about every market, such as total value of products 
produced, number of manufacturing plants, number of wholesale 
and retail outlets, distribution of sales volume and plants by 
states, break-down of products made or sold, types of machinery, 
materials and supplies used in the industry, buying habits of the 
industry, busiest season of the year, etc., etc. 

2. Every detail you need to know about every business paper 
serving any particular industry, including name and address of 
publication, subscription price, circulation, frequency of issue, 
advertising rates, size of page, year of establishment, classification 
of readers by position or kind of business, etc., etc. 

3. A complete descriptive list of market data information which 
can be secured from business publishers serving each field, so that 


you can make a more thorough investigation of any field, if you 
care to do so. 


cal and research material. 


ever published. 
A big book of more than 350 pages 


All information about any field is in ONE place 
The Market Data Book is so arranged, by markets, that every- 


thing you want to 
know about any 
field of trade or in- 
dustry is available 
in one place, with- 
out the necessity 
for cross reference 
to some other part 


of the book. 


An indispensable 
service 


The Market Data 
Book does not do 
original research. 
It confines itself 
exclusively to the 
important task of 
collecting, editing 
and correlating 
every bit of exist- 
ing data about a 
market or an in- 


dustry. Reports of the Bureau of the Census, Bureau of Foreign 
and Domestic Commerce, the Department of Agriculture and 
the numerous other governmental bodies, plus market research 
reports of trade associations, industrial and commercial organi- 
zations, business papers, and research organizations, are analyzed 
and summarized, so that the reader of The Market Data Book 
gets—in one volume—a summary of every bit of available statisti- 


You will find The Market Data Book being used constantly in 
your office, because it is the handiest reference book of its kind 


The Market Data Book is not a “booklet” or “leaflet.” It 
is full 91/2 by 121/, inches in size, and contains more than 350 
pages. It is handsomely and durably bound in cloth and 
paper, and weighs almost three pounds. It will make a beau- 
tiful and INTENSELY USEFUL addition to your business library. 


How to Get YOUR Copy of This Book 


You can have this 350-page book, filled with factual material and statistical data, absolutely 
free, with a year’s subscription to INDUSTRIAL MARKETING at the regular low rate of $1 


a year. INDUSTRIAL MARKETING, 
the only publication devoted exclusively 


INDUSTRIAL MARKETING, 100 E. Ohio St., Chicago 


Enter my subscription for one full year, starting with the December issue, 


| | 
to the problems of merchandising, sell- | and send me my copy of The Market Data Book as soon as it is off the press. | 


“ ar " : I enclose $1 in full payment. 
ing and advertising to industry, is alone 


worth many times this small sum. With 
The Market Data Book being supplied 
to subscribers without additional 
charge, the bargain is too good to miss. 
Fill out the coupon now. . . ... = /| 


Street Address 


City and State 
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at Buck Hill Falls, in the Pocono 
Mountains of Pennsylvania. 

Here is a fine, modern, fireproof, 
300-room hotel in a setting of un- 
usual natural beauty... yet only 
100 miles from New York. 


Large and small meeting rooms. 
Convention hall and theatre with 
capacity for 1,000. All sports in 
season. Open the year round. 


THE INN 
Buck Hill Falls, Ya. 


For particulars write The Inn, or 
telephone New York Office: 500 
Fifth Ave. - Lackawanna 4-4212 


are five Sundays during the period 
compared with four a year ago will 
have a highly beneficial effect, it is 
believed, on the month’s total retail 
lineage, 

With another special section in 
rotogravure containing advertise- 
ments of a group of department and 
specialty stores, the Sunday issue of 
the Herald Tribune is expected to 
weigh three and a half pounds and 
to carry in excess of 100,000 lines 
of advertising. A year ago, this 
paper ran a somewhat smaller sec- 
tion of Abraham & Straus, Brooklyn, 
and totaled 102,000 lines of adver: 
tising. 

The New York Times last Sunday 
beat that record with a peak of 
105,000 lines. The issue contained a 
special section run by R. H. Macy & 


Co. A week ago, the Herald Tribune 


*Post-Intelligencer suspended from Aug. 


13, 1936, to Nov. 30, 1936. 
Included in the above tabulation are 1933 lineage figures for 41 


of the cities listed. These are included be 


cause census figures on dollar volume of retail trade by cities are available for 1933, and current dollar volume for 
each of these cities may thus be readily approximated. 


featured a 20-page all-advertising 
rotogravure section of L. Bamberger 
& Co., Newark. 


Miller with Seagram 


F. E. Miller, formerly general man- 
ager of Socony-Vacuum Oil Com- 
pany’s Ohio division, has become 
manager of the New York City di- 
vision of Seagram-Distillers Cor- 
poration. 


Art Stud io oves 


Graphie Illustrators, Chicago com- 
mercial art studio, have moved their 
quarters in the 333 N. Michigan 
Bldg. to the 28th floor tower suite 
of offices. 


Chicago, 
by the Federal 


poration, 
plaint filed 
Commission. 

The Commission alleges that Sem- 
inole sells its tissue at a discount 
of 50 cents per 100 rolls to customers 


in 


Allowance for 
Maintenance of 


Prices Charged 


Washington, D. C., Dec. 3.—Use of 
advertising allowances as a lever to 
maintain suggested resale prices is 
charged against Seminole Paper Cor- 
a new com- 
Trade 


FISD HC 
| CUTLER ) 


#1) MEN'S SHOES | 


COUNT OM CUTLER SHOES FoR 
COMPLETE SATISFACTION~SOLID 
COMFORT TINE APPEARANCE LonG 
MILEAGE—O®8 YOUR MONEY BACE 

9 convenient « TORES 


Day and Night Service e. 


Make Your 
*?) Advertising 
| Command... 


To win in the keen advertising competition of 


today, advertising must stand out— MUST DOMINATE. 


This advertise- 
ment for Cutler 
Shoe Company 
was produced 
by Faithorn. 


FAITHORN CORPORATION 


504 SOUTH SHERMAN STREET - CHICAGO 


Fine Typography, Engraving and Printing are very 
essential elements. You'll find all THREE at Faithorn. 


attention 


PRINTING 
-e Phone Wabash 7820 


companies. 
junction was 


Inc., 
advertis 
ley Wine 


who agree both to advertise and (0 
maintain prices at or above thé 
established minimum. 

Seminole is then able, according t 
the F. T. C., to check conformance 
with these stipulations by subscril- 
ing to a press clipping bureau. 


Levy for Self 


Raymond Levy, formerly national 
director of sales and advertising fot 
United Distillers of America and 
previously president of Amalgamat 
Advertising Agency, Inc., New York. 
has opened offices at 551 Fifth Ave. 
New York, as advertising and mer 
chandising consultant. The telephove 
number is Murray Hill 2-7580. 


O. K. Pick-up Service 


A federal court in Philadelphia a 
proved the pick-up and delivery sé! 
ice given by the Pennsylvania, fiv 
other railroads, and two steampshi? 
The petition for an 
filed by Americal 
Trucking Association. 


New “Register” Size 
With its Dec. 15 issue, Buyers Red 
ister, New York, is adopting a ne¥ 
type page of 334x614 inches. 
changes have also been made 
Frank Black, general manager. 


Gets Wine Account 


Swafford and Koehl, 
York, has been appointed 
ing counsel by Pleasant Va 
Co., Rheims, N. Y., producer of Greé 
Western champagne and still wines. 
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48 ADVERTISING AGE December 7, 1936 
a 
a 
Per Cent ° e e r 
Week Ending Difference I d f R t lA t t t t 
RETAIL LINEAGE  Sstere...... | Index of Retail Activity in mportan 
pO”, 2 Terr rrr ee reer + 4.6 
’ 2 SS ee ee + 3.4 
Pt WS Stedevarsedeeseewnnes + 8.3 
MAY 8 siceeesessersteseses ae Markets 
GAINS OVER 35 Pt Oe gcckenkepexe in Cae exe + 9.6 
I a i lS ae al alae + 5.9 a P r a 
SE ge Sh sensseasedeberens ; he Based on total retail advertising volume in all newspapers in each city. 
HOLDINGSTFADY:: a , me 
June “4 rete ee ere te eens x Ry (Copyright, 1936, by Advertising Publications, Inc.) 
Fe i GC cet hh erheah hee . 
eeeunenenent PE BE avec oectnvereseeswe + 9.8 n —. 
SS ee eee + 8.6 
Chicago, Dec. 6.—Through Nov. 28,] July 25 ..........00000eeeee + 8.5 % Gein % Goin 
“ets ‘tivity ¢ rg Resreiat 2 nccccnvecvereeses + 7.0 48-Week 48-Week 48-Week or Loss or Loss 
retan Se an! tats peor pana August 8 ............s0005 +13.8 Period Period Period 1936 1936 Week Week “ 
per cent ahead of last year, according} ,ygust 15 ........--...---. + 9.9 Ended Ended Ended over over Ended Ended Gaino; 
to the ADVERTISING AGE Index of Re-| August 22 ............... . +11.4 City _ Dec. 2,1933 Nov. 30,1936 Nov. 28, 1936 1933 1935 Nov. 30,1935 Nov. 28,1936 Loss 
tail Activity, which is based on total tees Se sesereverceese Tear i: re sss 11,863,341 14,174,994 15,603,284 +315 +101 sees egies +i 
SDE r sin n 7 oS ate er D eevecscesseosece . Atlanta, Sh ccnsetetas -Suaneams 14,345,857 15,188,381 eee +5.9 1 , ’ +3.) 
wean newspaper advertising im 9) september ee — 18 |Birmingham, Ala. .... ........ 10,692,766 11,961,978 cee | ORS 267,050 266,714 —9; 
important cities. September 19 ...........--. + 97 | Boston, Mass. ......... 17,101,227 19,127,337 19,547,473 +143 +22 444,566 465,145 +4) 
Total retail display lineage in the - ert aa Dell dahd kicked z Y- Bridgeport. Conn. ney 9,750,259 10,493,602 hake +8.7 146,392 163,752 +1150 
67 major cities measured was 837,-|Ocrober 10 00 oy) eS ares 11,712,498 15,531,126 16,174,818 +38.1 +41 324,156 377,678 +163 
‘ ,  <eol-+ daalhalala ddd ‘ Camden, N. J. ........ 4,082,991 3,902,942 3,868,747 —=§.5 «9 90,229 4, ~~ 
spt aa coh oe ae co we Seen ay tesetesessccecss SG Cee Mn Be... easacees 4,312,742 4,690,070 oe 88,424 105,616 +194 
499,702 lines in the like period of | October 24 .....-....-...-. +101 |Chattanooga, Tenn. .. 5,074,947 6,894,278 6,243,079 +23.0 —9.5 157,676 155,102 —14 
1935, a gain of 51,946,125 lines.| November 700 +102 |Chicago, Il. . 22,814,833 25,816,608 28,687,398 +25.7  +11.1 594,539 649,122 +93 
Retail business currently is continu-| November 14 .............. + 9.9 Cincinnati, O. -+eeee 13,827,461 15,189,986 15,703,820 +13.6 +3.4 390,063 pet pes +33 
a én Sem well ahead of leat sean. | Movember $1 .....6.5.2.65 +11.8 |Cleveland, O. ......... 14,019,109 16,892,132 18,771,425 +33.9 +111 394,816 459, +165 
d « ee the thi ee k , “ i | November 28 ...........45. + 85 |Dallas, Tex. ......... 14,548,213 17,660,332 18,781,564 +29.1 +6.3 444,285 437,155 —15 
espite the high mark set last fall} iag Seuses tor each of the 67 | DATtOM Dieses s eres 11,595,066 12,408,654 13,028,906 +124 +49 253,666 316,776 +245 
the Index shows. ater dan d are given in the tab-| Denver: Colo. ......... 8,177,050 9,552,396 9,516,956 +164 —0.4 205,044 199,665 —2) 
For the seven-day period ended |©"©8 Measured are given in Des Moines, Ia. ....... 5,288,660 6,007,319 6,006,424 +13.6 — 154,008 170,036 Sibi 
Nov. 28, retail advertising lineage in ulation on this page. Detroit, Mich, ........ 14,738,448 19,116,912 20,320,007 +37.9 +6.3 417,476 $07,687 +124 
: . aiecnineaieaestiaeieins NS Ein ne sos 20. See 6,464,318 6,985,898 eses +8.1 124,698 178, +43 5 
the 67 cities measured was 19,287,656 ‘ Evansville, Ind. ...... 7,679,440 11,367,076 12,200,202 +58.9 +7.3 277,676 287,952 +31 
lines, compared with 17,785,363 lines Holida Boom Fall River, Mass. .... ........ 3,035,480 3,221,359 sce ae 54,142 52,380 —i) ie 
for the corresponding week of last 'y al ee ae 5,768,531 7,782,306 8,620,138 +51.2 +10.8 177,576 aaere +164 i 
. ° OE ices cwreses 3,608,878 4,842,041 5,842,693 +61.9 +20.7 85,820 139,765 +62) me 
year, a gain of 1,502,293 lines or 8.5 Reflected in Grand Rapids, Mich. 6,083,462 8,101,404 8,932,906 +46.8 +10.3 169,568 207,970 +29 
per cent. Greenville, SC. ...... 4,315,403 5,696,009 5,782,634 434.0 +115 116,620 160,818 +37; 
A summary of weekly gains or Gi b lS l h Houston, Tex. ........ 10,246,756 12,161,212 13,624,945 +32.9 +12.0 296,254 312,718 +65. 
losses over last year shown by the «imoe PLASM) indianapotis, na. 15,259,166 16,773,009 ae ee 342,136 362,523 +time 
ssi Jersey City, N. J. .... 0 wceceaee 2,156,175 2,229,963 as +3.4 39,791 45,518 +14 
a oa Activity since Jan. 1, mviataents Kansas City, Kans..... 1,716,232 2,086,042 2,342,186 +36.6 +12.3 55,965 54,509 = —2 
> : 9_-¢ ; ..| Knoxville, Tenn. ...... 5,843,794 8,301,388 9,156,953 +56.7 +103 163,450 193,410 +183 
, Dec. 2. a rec A us , 
ow THe, Bes. 5s & re Bak, Are. 6,856,794 8,617,998 8,775,443 +279 +18 181,412 193,410 +44 
Weekly Changes Shown ord for a single advertisement in — /? 9.331.140 5390010 +06 169.596 169.092 —_ 
sie Wiad PerCent |New York City and possibly the! Manchester, NH. |... 2,672,368 3,271,879 3,255,719 +218 —05 60,050 72.770 +213 
nfl py ay “yn jcountry, Gimbel Brothers will run|Memphis, Tenn, ...... ........ 10,399,424 10,671,126 coos = 3.6 246,666 272,362 +12) 
» npnet AMS MM dl dial dad : Ef PE A OG CRONE mor a).| Milwaukee, Wis. ...... 13,303,226 12,523,826 14,553,563 +9.4 +16.2 341,554 425,631 +244 
Seeeee ce tsereeserersess Pe ee eee a ee reed Minneapolis, Minn. .... 12,161,418 13,290,171 14,105,476 +15.9 +6.1 301,225 319,823 +63 
nn s.............. 0°88 ~ Ay *88UC | Moline-Rock Island 5,729,570 7,141,530 8,056,512 +40.6  +12.8 210,812 172,536  —I8 
February 1 ............00. + 3.2 |of the New York Herald Tribune. |New Bedford, Mass. .. 2,521,624 2,934,834 3,041,884 +20.6 +3.6 58,142 74,046 +214 
Ce Creer eee + 1.0 In addition to 500,000 copies to be _—e a ates coseceee 16,979,672 ey get eam +9.1 434,269 479,115 +10) 
ge a | ere — 0.8 stri . s~wspaper e| New York, N. Y. ......  ..-.eee 55,474,135 61,975,861 +11.7 1,287,252 1,458,981 +13) 
iar ss... ........... — 42 arenes ptasases — ee oy a Be Brooklyn, N. ¥. ...... 0 .......- 6,488,261 6,622,360 +21 136,268 158,699 +16 
February 29 ............. + 1.9 |Store secured an a cae See) 4) Sere 8,791,692 9,047,892 +29 211,638 217,070 24 
March 7 ........-cceceeees + 3.3 be circulated through other channels. | Oakland, Calif. ....... ........ 7,032,038 7,329,879 +4.2 154,639 153,697 —ii 
apt teens t e The work was directed by Kenneth| Oklahoma City, Okla... ........ 9,873,185 10,515,285 _~ +6.5 262,122 251,762 3! 
arch 21 ...... 2 + 6. ies ras : cee eek inp odes 10,083,527 10,458,259 pe +3.7 225,494 268,664 +19! 
RG ac sninveesuxiedes + 3.1 ae Poco vies eye Philadelphia, Pa, .... ........ 26,741,902 27,386,165 ees +214 615,186 570,317 —1 
yee B teens ste eeeees z 4 sac caine auaahie “Merann,! Phoenix, Ariz. ........ 6,192,914 6,956,933 7,113,382 14.9 2.2 155,764 151,704. —2s 
tate eneereeeeereeee 8 imbel’s ; , Pittsburgh, Pa. ...... 21,385,714 21,762,460 21,996,792 42.9 41.5 359,562 466,158 +294 
The paper used is about 14 per| Portland, Oreg. ....... 8,146,210 9,787,424 11,550,482 +41.8 +19.3 194,558 234,248 +204 
— 1»;.| Providence, R. I....... 11,042,867 12,685,506 12,658,707 +146 —0.2 266,354 284,130 +61 
. 7 - : ’ , , , , 
+ sow WAS THE CONVENT 9, rnelgisied a hn Richmond, Va. ...... s+... aad 11,190,284 12,601,090 vas. Sane 273,126 328,846 +204 
‘ £ BE 7 ever!” ° punes regular Newsprint, an Rochester, N. Y¥....... 14,085,634 16,593,847 17,443,375 + 23.8 +5.1 354,920 411,537 +153 
vi oe $ an 85 screen. The section was pro-|Sacramento, Calif. 6,489,351 9,014,995 9,583,522 + 47.7 +6.3 186,809 197,704 +54 
7 r fusely illustrated by photographs and|San Antonio, Tex. ....  ........ 5,325,273 6,134,624 pes 15.2 129,948 150,094 +155 
5 utilized the mail order catalog tech-|S2" Diego, Calif. 11,254,853 12,331,470 13,326,524 +184 +8.1 268,310 308,014 +14i 
: jane. @ led with the fe San Francisco, Calif. ..__..-..--._ _ 18,643,094 14,659,946 sce +9.1 352,822 327,251  —1. 
nique, coupled with the use Of COU-|sccatile, Wash. ...... 9,343,810 9,414,202 9,321,160 —s CD 231,910 176,736 —23! 
pons which averaged one to a page.|South Bend, Ind. .... ........ 7,786,596 8,477,715 sees )| ERS 148,539 200,944 +35! 
Spokane, Wash. ... 4,923,086 6,285,187 6,963,539 +414 +108 157,556 160,944 22 
Holiday Copy Early St. Louis, Mo. 14,370,560 16,005,925 17,364,320 +20.8 +8.5 374,925 437,960 +16. 
St. Paul, Minn, ....... .....+.. 11,467,963 12,243,464 sees +6.8 312,041 278,128 —103 
ogee of Bag age http Syracuse, N. Y. .......  sccesece 11,039,015 11,868,035 oak +7.5 235,984 256,358 +86 
section, along with two others last|'Tacoma,’ Wash. ......  ......-. 5,279,925 6,313,493 aa +19.6 107,506 132,328 +231 
week, is indicative of optimism|Tampa, Fla. ..... 4,541,306 ,5:590,230 5,872,812 +183 —3.9 125,020 146,874 +115 
aes, ‘ py My Being: pm a jhe 
among the big New York merehants.| Torunte, Ont, Can. -- yegiegnz — ahaigaas — anaenst 488 48 Hogae saat 
An early start in holiday advertising Worcester, | Mass. .. 9,138,834 11,540,373 11,811,807 + 29.2 +2.4 239,301 217,473 =a 
, wien how all sey and promotion was made, with the] Youngstown, O. <<  Beateetes 9,109,969 8,849,994 oo —2.9 172,095 168,028 —24 
expectation that December will be a sd oan rs ee a : papennie <7 
after a convention held at The Inn banner month. The fact that there POR poke ates axe aS 785,499,702 837,445,827 +6.6 17,785,363 19,287,656 +85 
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December 7, 1936 


November Farm 


Lineage Gains 


8.68 Per Cent 


New York, Dec. 3.—A gain of 8.68 
per cent was registered by farm pa- 
pers in November, according to a 
tabulation by Publishers’ Informa- 
tion Bureau, Inc., which includes all 
types of farm papers except week- 
‘oc for which figures are incom- 


lies, 
plete. 

Total lineage for November, 1936, 
736,106, compared with 677,298 


S for the corresponding month of 
§ 3935. Actually the gain is consid- 


© erably larger, some of the current 


figures being missing. 

The largest gain was made by bi- 
weeklies, Which rolled up 376,942 
tines in November, 1936, compared 
with 320,098 for November, 1935, a 
gain of 17.75 per cent. 

" Monthlies made a slight apparent 


7 gain in November, 1936, the current 


figure being 275,106 lines against 


» 264,794 for November, 1935. However, 
©) one paper whose figures are included 


in the current total was not meas- 
ured in 1935. 
Semi-monthlies registered a slight 


decline in November, 1936, but this 


® figures. 


) clude 


js accounted for largely by missing 
The current figure is 84,- 
058 lines, a loss of 9.02 per cent. 

Figures in the following table ex- 
baby chick, livestock and 
classified advertising: 


Monthlies 1936 1935 

Country Gentleman .... 28,410 26,806 
SCapper’s Farmer....... 19,207 16,178 
Successful Farming.... 18,750 15,092 
Progressive Farmer and 
Southern Ruralist: 
Kentucky-Tennessee 
Ol 18,455 20,750 
Mississippi Valley 
MAE. dc ivesea cies 18,449 21,239 
Carolinas-Virginia 
pS ee eres 18,368 21,440 

Texas Edition ...... 17,888 19,949 

Georgia Edition...... 17,518 20,959 

All Editions ......... 14,175 18,746 

Average 5 Editions.. 18,136 20,867 
California Citrograph.. 17,744 10,532 
Farm Journal .ccccesiss 13,523 5,474 
Country Home......... 13,300 11,937 
Southern Agriculturist 19,119 11,622 
Southern Planter ...... 9,415 9,576 
Rural Progress Maga- 

MOO. -1ic bebe eee ek ene C258 F.s55 
Breeders’ Gazette...... 4,509 4,863 
Wyoming Stockman- 

ge ee ee 4,180 4,689 
National Live Stock 

DONORS gag bikes 5.060% 3,729 2,362 
The Nation’s Agricul- 

WORE as Sakc eae Revere ,839 1,713 

275,106 264,794 

Semi-Monthlies 
Montana Farmer....... 15,815 13,317 
Farm & Ranch........ 14,618 15,074 
The Farmer Stockman. 14,170 14,564 
Arizona Producer ..... 11,764 11,087 
Western Farm Life.... 10,710 8,567 
Hoard’s Dairyman..... 10,186 8,864 
‘Utah Farmer .. .-. 8,621 12,144 
Arkansas Farmer ..... 3,174 3,544 
‘Missouri Farmer ..... seese 5,236 

84,058 92,397 


Bi-Weeklies 


Ohio Farmer 
The Farmer: 


26,656 11,728 


eer er error 


Local Edition ....... 21,923 16,357 
General Edition . 18,214 14,498 
Dakota WAGiION 4.2.6: vevss 14,498 
‘alifornia Cultivator... 20,573 20,445 
Wallace’s Farmer and 
lowa Homestead..... 20,534 17,474 
Prairie Farmer: 
Illinois Edition ...... 17,863 13,309 
Indiana Edition ..... 15,620 11,030 
Oregon Farmer ........ 17,833 13,714 
Zone Advertising.... 700 238 
Washington Farmer... 17,264 14,103 
Zone Advertising.... 1,034 938 
Nebraska Farmer...... 17,296 12,739 
Zone Advertising.... 18,172 6,212 
Average 4 Editions.. 21,839 14,292 
Idaho Farmer ......... 16,552 12,358 
Zone Advertising.... 154 406 
American Agriculturist 16,073 13,084 
Local Zone Advertis- 
BG. .scustcensanees 729 2,550 
Wisconsin Agricultur- 
ist and Farmer...... 15,480 11,205 
Pennsylvania Farmer.. 15,379 15,908 
Rural New Yorker..... 14,326 12,490 
Michigan Farmer...... 13,537 12,081 
‘tw England Home- 
ig ere eer 12,361 8,756 
Indiana Farmer’s Guide 10,656 16,342 
Jakota Farmer .....-- 9,242 10,059 
Missouri Ruralist...... 9,043 9,746 
Zone Advertising.... ..++- 3,640 
ansas Farmer (Mail 
& Breeze) ....0000% 392 = 8,953 
Zone Advertising ... ..++. 945 


P 376,942 320,098 
November 25th, 1936, issue not in- 
luded in this total. 
_tMagazine missing not received 
‘this office in time for this report. 
Not measured. 


Kelly’s New Post 


p Paul E. Kelly has joined Kirtland- 
“ngel Company, Chicago, as produc- 
jo manager. He was formerly with 
“Twin, Wasey & Co. 


Regional Art Exhibit 


in Chicago Dec. 14 


The Regional Graphic Arts Exhibit 
will be held at the Hotel Sherman, 
Chicago, Dec. 14-17. In addition to 
the 50 direct mail leaders, the exhibit 
will include representative examples 
of foreign promotion. 

The incomplete program includes a 
dinner Dec. 14, with H. G. Weaver, 
General Motors Corporation, as the 
speaker. Thursday will be dedicated 
to students of advertising. George 
McKiernan is chairman. 


Michigan Apples 
May Be Advertised 


A plan to advertise Michigan 
apples was proposed by C. C. Taylor, 
Albion, Mich., president of the Michi- 
gan Apple Institute, to the Michigan 
Horticultural Society in Detroit last 
week. 

Mr. Taylor suggested an assess- 
ment of one-half cent a bushel to 
finance the campaign, required, he 
said, because of competition of citrus 
fruits. 


Printers Merge 


Max Lau Colortype and Lithogra- 
phic Corporation and Dorsey Mont- 
gomery Corporation have merged un- 
der the latter’s name, with main 
offices in Chicago. The company han- 
dler letterpress, offset and _  roto- 
gravure. 


ROYAL ROMANCE 
STIRS INTEREST 
OF ADVERTISERS 


(Continued from Page 1) 

Pepperell developed a Coronation 
design in printed drapery, and has 
rushed details of production in order 
that the new line will be on the mar- 
ket by the time the coronation in 
England actually takes place. If 
Edward abandons the throne in fa- 
vor of his brother, Albert, Duke of 
York, Pepperell plans may have to 
be revised. 


Making New Monarch 


Among events pictured by Pep- 
perell’s new pattern with more or 
less fidelity is the Archbishop of 
Canterbury placing the crown on 
Edward’s head. Directly under the 
center panel is a full-colored portrait 
of Edward, together with the royal 
coat of arms. 

While Pepperell may be able to 
earry through its project regardless 
of a change of principal in the cor- 
onation ceremony, Gorham is not so 


fortunate. It named its new pattern, 
“King Edward,” and a large quan- 
tity of the sterling silverware has 
already gone into trade channels. 
Experts point out, however, that 
there is a possibility that the King 
Edward pattern may be valued by 
its buyers more highly than if events 
had taken their normal course. It 
may well be, they say, that the 
worth of the silverware will be en- 
hanced rather than reduced, by the 
strange course of events across the 
water, appealing with peculiar force 
to collectors. 

Oneida, Ltd., conferred the some- 
what general name of “Coronation” 
upon its new pattern, and may be 
able to continue its marketing plans 
regardless of the denouement in 
London. The design is based on the 
18th century carving of Grinling 
Gibbons and is appropriate regard- 
less of the individuality of the man 
who becomes the next head of the 
British Empire. 


Promotion Minded Prince 


Advertisers in general will be re- 
gretful if Edward decides to fore- 
swear personnal ambition for a 
happy wedded life. The sales pro- 
motion ‘proclivities of the king 
have long commended him to adver- 
tising men, and the same character- 
istics made him an ideal ambas- 


sador when he was merely 
happy-go-lucky Prince of Wales. 
Edward’s marketing philosophy 
was summed up in a bit of verse 
which first became public property 
in December, 1935, when he ad- 
dressed the Travel and Industrial 
Development Association of Great 
Britain and Ireland in these words: 
He who whispers down a well 
About the goods he has to sell 


Will never reap the golden dollars 
Like he who shows them ‘round and 


the 


hollers. 
Authorship of this gem is un- 
known, but there is a shrewd sus- 


picion that the king himself penned 
the lines, demonstrating that he is 
eminently qualified for the job of ad- 
vertising manager of Burma Shave, 
Sapolio or some other American 
concern. 


O’Brien Leaves CBS 


Harry F. O’Brien, art director of 
Columbia Broadcasting System the 
past six years, has resigned. In part- 
nership with J. Gilbert Sutton, he 
will open offices at 370 Lexington 
Ave., New York, Jan. 1 as advertis- 
ing art consultants and artists’ rep- 
resentatives. 


Blumberg Appointed 


Raoul Blumberg has been ap- 
pointed sales promotion manager of 
the Washington Post. 


_~ — 


Copy-eat Competition 


Even things like this can be settled 


without a “business scandal” 


** 4 COMPETITOR is copying my package and my 
lawyers say I can’t stop him.” A manufacturer 
laid this problem at our door. 


Side by side the two packages were not identical. 


But the imitation was so close in color and design 
that an unscrupulous dealer could pass it off for the 


genuine article. 


We talked with the offending company. Asked them 


whether they didn’t 


think they could make more 


money in the long run by building up their own 
name and product, instead of trading on the reputa- 


tion of another. 


They hadn’t looked at it that way. They changed 
their package, and are glad they did. So is the com- 


plaining firm. 


This case is not unusual. We have handled many 
like it. It shows how business can get help when legal 


action is impossible. This is one of the many services 


always available to any business through the National 


Better Business Bureau. 


y ¥ 


¥ 


The National Better Business Bureau is maintained 
by business to help national advertising regulate 
itself and to promote public confidence in advertising 


and selling. It is a non-profit corporation, supervised 
by a board of directors elected by the membership 
and serving without compensation. It is operated by 


a staff of experienced executives who have no other 
business connections. More than 10,000 inquiries 
were answered in 1935; more than 6000 in the first 
half of 1936. To learn more of its work and the ways 
it can serve your business,send for the free booklet, 
“How You Can Use the National Better Business 


Bureau.” 


National Better Business Bureau, Ine. 


405 Lexington Avenue, New York City 


Please send me a copy of “How You Can Use the National Better Business Bureau.” 


. Name 


Firm Name 


Address 


City 


State 


a rn 
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Circulation of 
Magazines Up, 
Rates Are Down 


(Continued from Page 1) 


and by figures for each publication 
the average net paid circulation by 
source, single copy sales by chan- 
nels, subscription sales divided both 
as to channels and as to induce- 
ments offered, and a chart showing 
circulation by issues, fluctuation of 
circulation and spread in circulation 
between corresponding issues of the 
six 12-months’ periods. 

The analyses are similar for each 
publication so that the data may be 


compared. Additional information 
in a 17-page supplement with each 
section includes a study of the high- 
spotting throughout the six years of 
the percentage each channel of 
production and each inducement 
produced of the total single copy 
and subscription sales. 


D’ Addario for Self 


Thomas D’ Addario, for the past five 
years in charge of packaging and re- 
styling at Hoffman Beverage Co., 
Newark, has resigned to open an of- 
fice as advertising and industrial de- 
signer at 11 W. 42nd St., New York. 


Smith Joins Transit 
Lester B. Smith has resigned from 
United States News to join Transit 
Advertisers, Inc., New York. 


CREIDER CALLS 
CO-OPERATIVES 
‘COMMON ENEMY’ 


Asks Support for Independent 
Retailers 


Chicago, Dec. 3.—The consumer 
co-operative is the common enemy 
confronting all orthodox means of 
distribution, Chester Creider, secre- 


tary of Butler Brothers, wholesale 
house, told the Chicago Federated 
Advertising Club today. 

Mr. Creider declared that the vol- 
untary chain provides a method of 
salvation not only for the independ- 
ent retailer, but also for the whole- 
saler and manufacturer. 

His statements were made after 
the growth of the voluntary chain 
movement was sketched by Homer 
Buckley, president of Buckley, De- 
ment & Co., in an introduction. The 
total number of voluntary chains in 
this country, both dealer-owned and 
wholesaler-sponsored, is estimated to 
be 8,500, Mr. Buckley said. 


Sees Common Problem 


The problems of distribution will 
be solved, Mr. Creider declared, 
when the wholesaler, and the re- 


[ — 


Photoplay’s Store 


1937, issue. 


THE LEADING 


Buying Traffic 


G Ay 
e / Photoplay Hollywood fashions lure 


the smartest women into the important department 
stores of America to shop, causing many thousands 
of dollars to be spent for products advertised in 


Photoplay. This is a vital editorial exploitation. 


Campat gn 


through 1936 was so successful that this promotion 


is being extended, effective with the January, 


In 1937 Photoplay will introduce, in addition 


to its promotion of smart Hollywood fashions, a 


+ 


Hollywood millinery syndication that will increase 


store buying traffic immeasurably. Now, not only 


will Photoplay’s readers be able to purchase 


dramatic Hollywood dress fashions, but also chic 


Hollywood hats. 


Every woman brought into the department stores 


through these fashion syndications isa prospective 


customer for merchandise advertised in Photoplay. 


No other magazine purposely goes out of its way 


editorially, to the extent that Photoplay does, to 


deliver store buying traffic — customers, if you 


please, for Photoplay’s advertisers’ products. 


Curtis J. HARRISON, Advertising Manager 


EXPONENT 


OF HOLLYWO 


PHOTOPLAY MAGAZINE 


OD FASHIONS 


tailer, including the chain, the ref; 
mail order house, and the depay 
ment store, recognize that their pro, 
lems all tie in to the same gene 
theme. 

“That problem is,” he said, “ho 
we can take advantage of our ma, 
velous resources from the standpojp 
of productivity and get the prodye 
of American industry into the hang 
of 120,000,000 people with the leagy 
friction, the least possible delay ang 
at the lowest possible cost.” 

Such co-operation among existin, 
forms of distribution may actual) 
come to pass, now that the consume 
co-operative is on the merchandisipy 
scene, he said. It is said that som 
6,000,000 Americans are interested jy 
consumer co-operatives, he declareg 

Mr. Creider criticized the eg, 
sumer co-operative as being “y, 
American.” Its avowed purpose, hem 
said, is to displace private enterprig 
in retailing, wholesaling, and man, 
facturing. 


Will Insure Future 


“If the manufacturer and whok 
saler will co-operate to do all the 
can to preserve and modernize th 
great independent field of retail » 5 
eration,” he said, “they will not on) 
be insuring their own future, by 
they will at the same time be mj 
ing a vital contribution to the eq 
nomic, political, and social stabiliy 
of America.” 

For the past 25 years, he declarg 
many in the field of distribution hay 
been critically resentful of the chai 
just as ne’er-do-wells resent the sy 
cess of those who strive to makej 
place for themselves in the worl 

Just as long as the independents 
tailer continues to use archaic me 
ods, discarded long ago by the g 
gressive chains, just so long wi 
many of his number be in hot wate 
he asserted. 


Find Ancient Items 


As proof of his charge of slipshof 
retailing methods, and consequenj 
distribution wastes, Mr. Creider 
sadly held up three articles of ap 
parel, found by Butler Brothers i 
retail stocks and inventories only: 
few weeks ago. 

One was a pair of women’s shoes 
made in 1914; another, a pair o 
stockings, dating back to 1880; a 
other was a voluminous faded pai 
of bloomers, of the vintage of 1900. 

A Dun & Bradstreet analysis of 
the causes of retail store failure 
showed conclusively that the inde 
pendent retailers’ competition is 
from “within,” not from “without” 
he said. 

Competition, including chain stor 
competition, caused only 3.9 pm 
cent of the failures; lack of capital 
37 per cent; incompetence, 13 pe 
cent, inexperience, one-half of om 
per cent; unwise credits, 2 per ceil; 
fraud and theft, 1.7 per cent; lack o 
business experience, 1 per cent; pée& 
sonal extravagance and speculatio, 
18.8 per cent; and disasters, 15.6 pée 
cent. 

Reasons for chain store succes 
were cited by Mr. Creider as inclué 
ing basic stock merchandising, mo 
ern fixtures, intelligent display, and 
intelligent advertising. Their a> 
sence explain the failure of the w 
successful independent, he said. 

The wholesaler’s voluntary chail 
is now helping the independent rt 
tailer to solve every phase of Mis 
merchandising and management prob 
lems, he asserted. It provides al ad: 
vertising service, a merchandise coh 
trol system, stock room control, até 
many other services. 

Until the advent of the voluntaly 
chain, Mr. Creider said, the chall 
store organization had an advantage 
over the independent retailer, in that 
its knowledge of consumer demad 
was based on daily purchases of hut 
dreds of thousands of customers. Th 
voluntary chain now furnishes thé 
retailer with basic stocks, he said. 

Of cardinal importance to the ft 
ture of the nation and of retailing 
he declared, is the restoration 
man-power to the “hinterland.” 

Young men and women have bees 
drawn from the hinterland to edu 
tional institutions, and then rem 
in the metropolitan cities, Mr. Crek 
der declared. He urged that colles® 
stress the opportunities in non-met 
ropolitan areas, and provide more iB 
struction in fundamentals of distrt 
bution. 


art 


¥ s ot f x 7 Na 4 ; 3 ; kk ome (ates SS ae ae a SL Be ea ae aa o re = 2 ie 7 a a te hee TO See ei oY 
: a" canna eae athens: ter Soa a np bee £ ; 2 Rae Ee ye meee Card ‘ PARRA Se US SOE ca i a My ce eis Meaney Pape Lk De eee oe heat aati Ok BREN Grae uit Stay APN Gk leper ON i Ree at Snr ee fo TAU eg Ged Tne oe 
i -ae he oe bk " “ 7 s j a m a ~ x « rs te ve ‘ ms ot ihe Sad i, ie “ she 7 _ 
& ae, d ie bse 1 a ee a Soo a i i ; patie me ae i ‘ Oe 2 othe oe ‘ ty . $+. Ree oF; Hu \ “ 
es ee > a 
of 
v ry 
Saas ‘ 
ERAS || 
Fea a ‘ ; ae oe _ 
ee 
= i | | | | 
- a 
vy eee | 
re. ——— SSS “_9(s494SS ay E—E—E—E—_E—Eeeeeeeeeeaeaoaowreoom 
Bray un Peg 
ig Bo aes 
a Spee" 
Re ase 
hs as, 
te 
ie ete eG 
ee ee 
sg Be 
heer. 
Bites: 3 
Pe mae: 
a : -*? a te TO 
“Roi re P a> ee < . * “— ete ah "Pope 
Pon ae a “ ~~ a - fe « - “_-—?,* =" OO em - 
ee oo ~~ ia 3 6 “> a6 27. AS Aa tak PS pg 
i ate ik on a of - . s a " e ee Smee pradt ete VBei ee 
ae et ws! F 42" ¢ oe a : < ~ a GEO gt FERN See” 
ene i oe Rey OL! -°5 sori i a ng Re «| ee o g a Bohn aaa SO? ot 2h 
7 oe ee : ene m ROS SS us te nee Pe AST ge Pi”: </> ot ta : Cate sa~~> £02". Pane fe 
eri 5 oA. C955 Fe ty ee a lgs re ROSS oO: Pe Bow gehen th #. iS 7 - ay a 62S lam . ; 
ete wil Ae pe = Seles cee eee, Go ape a tg ed Jf EO at “gee Pad a Re on . 
ee wot FPF gE Sr Att See UA - Poets pe eh BS « .- we 7 - SIP, a: 
cng eek pe Ma Ae a See la at PD ear oe par wae F ’ ater . pidikwea 4 se. TAP SSE Pies} se . 
: Saale Le a el ot ee Ee St ae TO SD ees PTR Dnt es Fea 2s ot ~ r Pts tees rae * ? - 
RN SEA ya PA OS She kl ee Fe ents ". 2. eusies re > SFT ae ter tt eed Be > 4 in Sow AS es = sin 53 . wv 
eae ee ° OD oT A $e et ee Vase Pe ee Yo Corey > 7 ere: oh tts a ee arts BAITS on 2% > ihe <> eal 4 
/ a Gee (SOS SEC eS pater. yeas BO a es ee ae Bee Se _ 
: re RE ae ae Sen, f Th en re ary t at ee ee SO eS ce be cos my —_—.. on : - P 
Bn nek ial wer SO Oa OCT pak OSE . me Tay ge a ce oi Beh eK AG a : . ae ap 
“ee ene 4 po ei Tes aot eS et 5 Fee 4 (re . nd ‘eon % wf pt * ep Ee 2 POPE SNE EN 5 a 2§ 22% : ote » . Bek 
a Ppt GG Mb ROL Ip et IS Be SOLEIL EO | RR ne gle . wes in 
rome oe od ae ne Peg Mf r Ps ’ Bo ot Sy ae, - p 7 ae VO I a Look Oat oe < +" Sie. 4 ‘ gy - -% 
ee ce pciling 40 PG A, a2 oO oom Pie rial tf” at > ae, g < ky ~ , ASS re St A ¥ I~ 6 SLT ear > . = a. | = on. ; fj “x 
ye. Poe f x + - °2 a, be 7 x . Ps OS es: os ~~, tn se m - : 6.0 N ‘ 4 s< 
eas oe eT SP BNE OES pile Ge a Seas SES Sai OT iS to Le a ae : mea Se st * 
7 3 eo SAX ye oo) NRE or rl q ws. ni - mtn Li Pee SO RD) of OS 2, —_°. a ; a . "d ~ 
; PREM: «Were At op £ epi Cae eee” a ek We Sg 
aa POM py” - APPLE 2 aes a al . \F’ FOL op ee tie me gd ee ‘ -_ eo . a i - , 
are Pa geT Se Dcplets Yam Noe tae ‘3 no oid Pp Se SH a ede . | . to % L's) ~) = ON 
ee ees Cn Pn oe ms —_ ~ 425 74 Yas ey eer ee se . ‘¥ 3 ar » Slee . 
ate ae we ¢ oe: ; —F- A oS: 44082 ; . *. f 
es j tor? . YA >> ‘ et xe ’ CA ats ©, = —2 . 4 a. -Sa S 
me cP ay eee ‘= ee ats ee € > ee = ‘ 44 poe oe “es ‘ — eae ’ = See 
ia ae "a 7 | a saber tne ° weft Fee ESS - # rt on\ ; . - Be Ti: , 
. - ae . § y = . a Meio ae x 2 oad! srs é Q ; ‘ a ; 
9. Scene Oe pee Ratt hig Ss Z oa ot ee Sie: ‘ : “ : 2 
me eee ca mes ~~ ea 3 EY ay “i ce OM: We 2 
a oa ” ast eho .< = > a, Se Ee og = oa > we 1 _ Se 
a lt! a oe sera £4 << —?- ° *.2 Ar on 
Sh alee ae SEO OI “§ o eC _ Rae ie : ey Be 
eee “paws PA owt 3 x w= 2 — : ee J “\ 2 a *, . ast tS ae 
iS, is wo ° Pl eS fo mi. . ~~ reo Et — oe en 
re eee a ee ae oS . 2 ¥ ne ir my Ve Be eee 
.. Be = Se —_ whe MeL, eo ate, SAY a Bese) LRA GMS a en S 
oe an os ~ sy Bk att ge a AP | ein 9° ss - zz SIE ade fe 
Sav aa ' tie Ue ve a ‘ St aaa <x . ge UP OEY ap pore - 
he a wes yp ee po a ae Sa Sa .2 « o. f - 4 ape a ee oe eer y? -* 
Se , ¢ Sete Melati “oe 2 et, - Se re ah oe 
ies Ss Bae sete. % See Py Ree GaP OEE 
o eye f. $ ~ ener! P ‘ > =: ; ~ “ . er Arh an 
a. 2S eee SO SR Sie SR eos oy oon 
oo St Ta, 86 . A Ser = Date os 7 
I See aia . . tin § leg iss Do OIL LST ee” ats +. poise 
ORR Te Re ; - a * e O 7 : Sea Sod Wet ot > ag. er, an 
bcs ees > Sore ae OC: The NN SOS Roe me Pe eR SO a 
Bera t BOOM Peas) ‘oe : os SO I aS p aly Si Breen! ag nr AI, 
ow *. Pe PP ‘ a. = Sanne aS BP 5 Les al ee pn ed ee ee 7 
a as ae We 3 oD an ef MO Ee Dee an” 25g MFRS ERIE 7 
a : o2F03."" Xo Se das SS A Ge we 6 OPS ee oP Tout x. 3 
. : , -¥ wegen OK yor Pee fe © Le PSE enna SEER DRE Bene Pen Ke 
et ee PY a Ee ee en = OF EL ag OO a, Pan DN te gig P= tS 
| , Vee NE RGR ane rind GoM Dee eg Rte et 
: 5 No EEN ILI a Bre Ie mtg eR gant ig 
‘ . 7 Ae Pe, © Fee. oe! a elt eae et ee = E Oe at Ae , 
io eee : 7 3 pan FEE SIS Se SOLER TS AP SS ee I ee nalts. SL a eee ay Ss SE 
ae - ical . “ te NS POEL IEG LL NS eS I SE SOS Fis WE oS epi tel Fe A 
x ara call +. , SF - - =. (ae Soe ON, €.7- Ld Sr Ke - OP ne 4S oY < oe 
: dee: 1 I See OO fe SS, AO Peak SPLICE nn Se ONE oe ne, 
z iia we tn eee LA eI wnsepog SE Cae Py OS LT SIO SY Cag Cah ae 54 
ae is tes: aro* ae PR Ee ah Tei, PS a RE or feaseaset 
ee ee SPER SEDLIIE > $m Ot oe LR AI Se OI ee 
Pret, odin RIS >= FOO Aad el OR ten apie gg Se ee 
Sa (pie eg = PNR EO 5 os MH owe aie ce gm, ene he na soe, 
Be By cme ott FS ewe = CaO Sie wee OL rehash Oa) Lee pe Ne No ote Sa we 
oe DS a a EF pA i pT RIP GE CEP GED 
an aa iad ef SI ES PP 505 LBs he Oe En SOE A Sig Doe = (> nes 4 pStiarn- =<. > -™ 
Sie 9 oe Pe a ee HO oar ALR NO © SPARC TE aoe 
= 1 eee eet BF te Fn. eet Or es EO od A Ay ~ Neae* Pte * = “ew 
 teietes ae ee I SS a SHES Sane as cree ne A ole = Se 
: ier p< Bi tEP Re? ngs. ES SS hl so Sear AS A eee ny | le Pacer Gh SE LOTR Og Oe Rea a a 
eee “% Sree Fo eo, met PO ee ES fn ree “= Soot mes TA ? oe Fee ee 
a Year _ thee” Pr Oe ee eeser eI DEO iin 
ag Sete lagen ee “oo ere ne ote ts OE PS Bn Fone aE ve * See > 
: fete it - gral 4 ° vw i ee — pa SPST SORE BE ca EG eee eI a 
ee Pw Nd :  peeirirn i ne ¥ ee te bf AE INS a — SOS ed Re ee 
os foe te - £ Oy ne Oe Os me a a Fe Cw a teow eee tee 
: ee on oS garn Pee MOE Sa kt SE 
Geuaen Fa 2 4 é “ 
Pees _ oo) aaa 
, 2 3a 
‘yt Hs 
oe 6 nnn : 
i ; 
is NS eRe et 
oe 
5 op 
eae 
ie r “gD ee 
ie 
in ae 
ips mes, Po | 
oe 
a es 
i iia aie 
—— Po 
—a<. 
: 4 A 
ae 
eee ey 
i a 
f eee. 
a a eo 
Se | 
oo an ere 
Es 
pa, 5 
Rep 
eee 
ie 3 ene ee 
* ty 5 
ia es 
aes 
Bice 3 Bis ik hel 
= 
i a 
. a «= oe Fe 
2 a 
ae - a ee 
cr ot 5 
MS By F ‘ 
ike pane 5 : 
Vie tna 
% a ee 
teas. 4 
a ie J 
Pe 
i} re 
Ri oat es 
ia 
a iy 
- 1 ee 7 
‘ 2 ae 
fe Pe 
> ie 
) 
a 
: re 
Ae cee) 
\ Cae sae 
Peak at 
4 Bete 
: a ae Te ee 
4 eee TH 
ae tt 
ike ian ‘y 
ie a Me He 
para ° 5h - pS 
ae ee ee e 
es att ates ae 
3 ie oe 4 
Bena) Toe i : 
; a hes = ; e 
Pare So 3 ig 
eens a F; , 
pos : 
u a eae ee ‘Wipe 
rahe ae Bs eta 
Dt 
ine +. Bie 
i age 
ae 5 Dette Sse A nae 
We 0s i ee 
Se se ae 
eis Sega ‘ 
A tga pe ae 
ato tae 
oe te ee oy ees 
E ae Se 
ae ae fs ea 
es tah ae / po 
é a gi at / ‘ 5 ae, : - ie 7 « Bs: < ee / i % o ‘ ioe wigs ~ ia ‘ SA ae ood ga ae es 
ee ge Be PR aR ane ae pee te eee Se Sones Nea ‘ E eX 7 Ok - 5 pes soe gil See Ce ar poe eet es Meer eanea nt Cale oan ee Mais ag 9 AS ah eh ge, © So ana Bosse eee Bh Bee Aerie a re (ol nate ie! fe phase tee Je, SAN ON a: tc) 5, fageta mcr Ane ae kee ee eae 
at ae ws SP cole Ke 2 Sg pe Sep ee wee okies , Fre ltat eae SSPE Oe ie Pll dene OF, Fs SP aaa Sortie bia ome ote eany * panies Se ee te te ay ht ae Rage Re Su MD ia Se eee rete a em ae is ate Pa eee, rae riore ss Maras Wyle hth S000 WER aS Rumen eis Sua ma Or st fh een Aaa SS Cee SI Re balls, Se ame poe ie ar 
2 es nes ON pe ate ca Re Ne ae, CE See ar RT | PSE RL UP hs oad CE NDR Nhs raay aero ep che, 2 Ubi Ae a Aig ea ean pas er Se RE ee : A (5% aS An wigs ee id i a, germ ; 3 pe Ea ae Py etd See 2 Gy a? aan fies 3 hagee Pan ears pens: 
Pan Pee es exe Fs i a " eS es $53 nf rk m we Ser ein ee . Pe. Neen ee ear e $ Se Paseo ae ‘ , ats #. cn Ae Ae ; = eS cee Scat “an a ages 2 ees 


fet 
Fs 


, 1936 Inecember 7, 1936 


ADVEKTISING AGE . 51 


——— 
le Teta; 

depar, 
sir prot 


d, “ho 
‘ur mar 
ind poin 
roduc 
e hang 


VIEW OF 
“| THE WEEK 


actually 
INSumer 
ANCising 


vide COLD WEATHER CONTRAST 


leclared 
he coy 
ng “un 
pose, hela 
i terprisg 
d many 


l whole 
all they 
nize the 
etail m 
not only 
ure, by 
be ma 
the eq 
stability 


leclared 
ion hay 
1e chaiy 
the sum 
makej 
e world 
ndent » 
lic meth 

the 
ong wil 
ot wate, 


slipshot 
nsequent 
Creider 
s of ap 
thers i 
8 onlya 


’s shoes, 
pair of 
880; ab 
ded _ pait 
of 1900. 
alysis of 
failures 
the inde 
ition 
without." 


ain stor 
3.9 pe 
f capital 
, 13 pe 
F of one 
per cett; 
3 lack of 
ent; per 
culation, 
, 15.6 per 


success 
is inclué 
ing, mod: 
ylay, and 
heir ab 
f the ur 
said. 
ry chail 
ndent re 
e of his 
1ent prob 
les an ab 
idise com 
itrol, and 


voluntary 
he chail 
dvantagé 
r, in that 
- demand 
x5 of hut 
ners. The 
ishes the 
e said. 
o the fr 
retailing 
ration 
nd.” 
ave bees 
to educ 
n rem 
Mr. Cree 
t colleg® 
non-met 
» more in: 
of distri 


art 


of Standard Oil Company of Indiana's newspaper campaign to impress, 
need of winter motor oil. 


“PHOTOGRAPHIC 


NEW OFFICERS LAY PLANS FOR 1937 


Officers of the Chicago Federated Advertising Club, elected Dec. 3: (seated, left to right) Ruth E. Proctor, Northern 
Trust Co., 2nd vice-president; Chester L. Price, City National Bank & Trust Co., treasurer; Kenneth Laird, Weco Products 
Co., president; Virgil D. Angerman, Science & Mechanics, 3rd vice-president; (standing) A. E. Beirnes, Standard Rate & Data 
Service, secretary; Lloyd D. Herrold, Northwestern University, !st vice-president, and C. F. Southward, executive secretary. 


PUBLISHER AT HELM 
SEEING DOUBLE IS SALES AID 


Taking a hand at type-setting, Arthur Illustration for Paramount Pictures Christmas promotion drive, this 
Hays Sukberger, publisher of the New Howard S. Redell creation carries the theme, "Double Your Holiday 
York Times, tries a new Linotype on dis- Figure." 


play at the recent National Book Fair at 
Rockefeller Center, New York. 


CONGENIAL ROUND TABLE AT MARKETING MEET 


ee: 


A. M. Crossley, president, Crossley, Inc., with Mrs. Crossley and their daughter, Helen, at the American Marketing Association 
convention in Atlantic City. S. E. Gill, also of Crossley, Inc., is giving the camera the once-over while a friend shows opposite 
inclin ation. 
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3 _— ADVERTISING rer _ , ee 
| 
a 
These are the ; 
PART-TIME 


NEW YORKERS 


fa 
Here are just five of the five 
K 
ot 
hundred thousand people who commute to New York each day... A model... a phone com- 

. du 
pany engineer... an actor...a smart secretary...a railroad official... Our photographer : 
eaught them on their ways to work...An am- bitious lot, these part-time New Yorkers— M 
inquisitive, too... and more of them buy the 

di 
' 
than any other morning news- 
style keeps pace with the 


myriad interests in city and suburb... Are you telling them about what you have 


—S a ee | 


to sell? Where they are most likely to read it? ... Note that a good many other [jim See advertisers are’. 


— i * «- 


NEW]; YORK 


Herald <ab¥e= Tribune 


A MASSED MARKET WITH THE MIND AND MONEY TO BUY 


* As this advertisement goes to press, the Herald Tribune reports a gain of 1,606,086 lines of advertising over the similar period in 1935. 
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